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BUT  MUM  KNOWS  NURSERY  IS  BEST 

The  fact  is,  whether  a  mother  chooses  to  breastfeed  or  bottlefeed,  there's  a  product  in  the  Nursery  range  to  help  her 
From  breast  pumps  and  nipple  shields  to  the  new  shaped  feeder  and  teat.  (The  next  best  thing  to  breastfeeding) 
There's  never  been  a  bettertime  to  stock  Nursery.  Whole  pageconsumeradvertisementsare  putting  mums  in  the  picture. 
So  when  they  come  to  choose,  naturally  they'll  choose  what's  best  for  them  ,  -m,, 

Giving  mother  and  baby  the  best  of  both  worlds. 
For  further  details  contact:  Customer  Services,  Lewis  WoolfGnptight  Limited.  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE  Tel  021-472  4211 


THERE'S  LAXATIVES 


AND  THERE'S 
DUPHAR  LACTULOSE 

Clear  advantages  for  your  customers 

Lactulose  is  widely  prescribed  by  the 
medical  profession.  They  know  that 
lactulose  produces  a  change  in  bacterial 
populations  more  favourable  to  a  normal 
bowel  function.1,2  3  Unlike  many  laxatives 
which  cause  irritation  and  griping,  lactulose 
has  no  serious  side  effects.4 

That's  why  lactulose  is  prescribed 
for  all  kinds  of  patients  from  infants  and 
pregnant  women  to  the  elderly. 

Clear  advantages  for  you 

Duphar  Laboratories,  the  manu- 
facturers of  Colofac,  Sere,  Influvac  Sub- 
unit,  and  other  valuable  prescription 
medicines,  will  continue  to  support  your 
important  healthcare  role  in  the  community. 

In  addition,  Duphar  will  help 
both  you  and  your  customers,  providing 
educational  materials  and  information. 

You  can  confidently  recommend 
Duphar  lactulose  to  your  customers  who 
seek  laxative  relief  without  the  unwanted 
effects  of  conventional  laxatives. 

duphar  lactulose 

M  lactulose  solution  BP 

The  clear  solution  in  constipation 


PRESCRIBING  INFORMATION:  Presentation  Lactulose  Solution  BP  containing 
lactulose  3.35  gm  per  5  ml.  Available  in  bottles  of  300  ml  and  1  litre  and  plastic  contamers  of  5  litres. 
Basic  NHS  price  ,£2.61,  ^7.73  and  ,(,38.45.  Indications  1.  Constipation.  2.  Hepatic 
encephalopathy  (Portal  systemic  encephalopathy):  hepatic  coma.  Dosage  and  Administration 
Constipation:  Starting  dose  -  Adults  15  ml  twice  daily.  Children  5-10  years  10  ml  twice  daily. 
Children  under  5  years  5  ml  twice  daily.  Babies  5  ml  daily.  Hepatic  encephalopathy:  30-50  ml 
three  times  daily,  and  adjust  according  to  response.  Contra-indications,  Warnings,  etc. 


Contra-indications:  Galactosaemia.  Gastro-intestinal  obstruction.  Precautions:  Lactose 
intolerance.  Product  Licence  Number  0512/5001. 

References:  1.  Florent  C.  et  al.  J  Clin  Invest  1985;  75:  608-613.  2.  Palmie  RE.  Therapiewoche 
1980;  3:  4045-4049.  3.  Hoffman  K.  et  al.  Klinische  Wochenschrtft  1964;  42  (3):  126-130. 
4.  Sanders  J.  J  Am  Ger  Soc  1978;  26  (5):  236-239. 
Further  information  is  available  trom:  Duphar  Laboratories  Limited, 
Gaters  Hill,  West  End,  Southampton  S03  3JD.  Tel:  0703  472281. 

Colofac,  Sere  and  Influvac  Sub-unit  are  registered  trade  marks. 
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It  has  been  drawn  to  the 
attention  of  the  Council  that 
an  advertisement  appeared  in 
the  May  2  issue  of  Chemist  & 
Druggist,  placed  by  the 
Association  of  Pharmaceutical 
Importers  in  respect  of  an  appeal 
which  that  body  is  pursuing 
against  the  ruling  of  the  High 
Court,  given  on  April  10,  1987, 
in  which  the  Court  upheld  the 
ruling  of  the  Council  in  relation 
to  the  dispensing  on  prescription 
of  proprietary  medicines, 
particularly  those  imported  from 
other  Member  States  of  the  EEC. 

The  Editor  of  the  Journal 
declined  on  advice  to  publish 
the  same  advertisement.  Its 
wording  suggested  that  the  legal 
position  was  "unresolved"  and 


Dispensing: 
law,  ethics 
and  etiquette 

ascertained  that  "it  was 
expected"  that  no  enforcement 
proceedings  would  be  taken 
pending  the  outcome  of  the 
appeal,  if  it  is  pursued.  The 
Council  takes  the  view  that  the 
matter  is  resolved  by  the 
decision  of  the  two  judges  of  the 
High  Court,  and  will  remain  so 
resolved,  unless,  and  until,  a 


higher  court  rules  otherwise. 
The  Council  reminds  the 
profession  that  the  sole  arbiter  of 
what  constitutes  "misconduct" 
for  disciplinary  proceedings  is 
the  Statutory  Committee  of  the 
Society,  and  that  the  discretion 
of  that  Committee  is  not  to  be, 
and  cannot  be,  fettered  by 
advertisements  of  the  land  which 
the  Association  of 
Pharmaceutical  Importers  has 
seen  fit  to  place. 

The  Council  propose  to  run 
its  affairs  in  accordance  with  the 
law  as  it  now  is,  not  in 
accordance  with  what  the 
Association  of  Pharmaceutical 
Importers  hopes  it  may  one  day 
be. 

(For  Comment  see  p959). 


Chemist  &  Druggist  16  May  1987 
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Tory  win  to  herald 
new  Health  Ministry? 


A  separate  Ministry  of  Health,  split 
off  from  the  mammoth  DHSS.  may 
be  created  by  Mrs  Thatcher  if  the 
general  election  on  June  1 1  results 
—  as  widely  expected  —  in  her 
gaining  a  third  term  as  Prime 
Minister. 

Senior  members  of  the  Cabinet  have 
been  preparing  proposals  for  a 
restructuring  of  the  Government  machine 
in  Whitehall,  and  a  return  to  a  free- 
standing Ministry  of  Health  is  on  the  cards, 
although  no  definite  commitment  has  yet 
been  made. 

In  any  event,  whatever  the  outcome  of 
the  election,  the  NHS  seems  certain  to 
have  a  new  political  supremo,  since 
Norman  Fowler,  who  has  held  the  post  of 
Secretary  of  State  for  Social  Services  for  a 
record  period,  has  staked  a  clear  claim  for 
advancement  to  a  more  senior  Cabinet 
post. 

Should  a  separate  Ministry  of  Health 
be  created,  Tony  Newton,  the  present 
Health  Minister,  who  has  impressed  the 
Prime  Minister  with  his  political  and 
administrative  skills,  could  find  himself 
continuing  a  familiar  role  with  the  added 
status  of  being  in  charge  of  a  department 
of  his  own. 

Labour  is  determined  to  make  what  it 
regards  as  the  depressed  and  run  down 
state  of  the  DHSS  a  prime  election  issue. 
Under  pressure  of  the  Conservative  Party's 
prolonged  campaign  to  portray  Labour's 
expenditure  plans  as  unrealistic  and 
unsustainable,  Labour  leaders  have 
already  emphasised  that  their  pledge  to 


abolish  prescription  charges  will  have  to 
be  accomplished  in  stages  through  a 
phased  programme  extended  over  the 
lifetime  of  a  normal  Parliament. 

In  maintaining  their  attack  on  Labour's 
expenditure  plans,  Conservative  leaders 
are  expected  to  highlight  the  fact  that  the 
"open  ended"  demands  arising  from  the 
Family  Practitioner  Services  make  it 
impossible  for  any  party  to  promise  that 
they  can  be  fully  satisfied. 

Ministers  have  already  indicated  that 
any  extension  of  the  role  of  pharmacists, 
such  as  by  the  provision  of  counselling 
facilities  on  their  premises,  must  be 
financed  —  to  some  extent,  at  least  —  from 
budget  savings  made  elsewhere  in  the 
Family  Practitioner  Services. 

The  Liberal/SDP  Alliance,  like  the 
Conservative  and  Labour  parties,  will 
publish  its  manifesto  next  week  and  it  will 
contain  a  firm  pledge  to  make  increased 
financial  provision  for  the  NHS. 


Labour's  charter 

A  Bill  of  Rights  for  patients  which  will 
include  guarantees  of  services,  and  rights 
to  choice,  information  support  and 
redress,  is  promised  by  a  future  Labour 
Government. 

"This  patients  charter  will  be 
prominently  displayed  in  each  NHS 
establishment  and  patients  will  be 
encouraged  to  ensure  their  rights  are 
delivered",  Michael  Meacher  MP, 
Labour's  chief  health  spokesman  said  this 
week. 


Council- 


'Only  pharmacists  used  to  prescriptions  could  decipher  these. 


PI  offences  cost 
Harrogate  firm 
£5,400  

A  Harrogate  pharmaceutical  dealer 
has  been  fined  £5,400  after 
admitting  14  offences  relating  to 
imported  product  licence  and 
labelling  infringements. 

J.O.  Town  (Harrogate)  Ltd,  of  Unit  3, 
Hookstone  Centre,  Hookstone  Chase, 
Harrogate,  appeared  before  town 
magistrates  on  May  7.  The  company 
admitted  five  charges  of  selling  or  offering 
for  sale  a  medicinal  product  without  a 
product  licence,  five  of  selling  or 
supplying  an  imported  medicinal  product 
having  imported  the  product  without  a 
product  licence,  and  four  of  selling, 
supplying  or  possessing  for  the  purpose  of 
sale  or  supply  an  imported  medicinal 
product  without  labelling  in  English. 

The  offences,  under  the  Medicines  Act 
1968,  were  committed  between  October 
23,  1985  and  April  21,  1986. 

Mr  Paul  Newell,  prosecuting  for  the 
DHSS,  said  the  Department's  concern 
centred  on  the  products  imported  into 
Britain  by  the  company  itself.  The 
products  involved  in  the  offences  came 
from  Spain,  Holland,  France  and 
Belgium.  Mr  Newell  said  that  products 
were  imported  at  a  lower  price  to  that  at 
which  they  were  marketed  in  Britain,  so 
profits  could  be  made. 

Mr  Alistair  Babbington,  defending, 
said  that  the  offences  had  not  created  a 
situation  where  the  public  was  at  risk.  The 
products  were  used  by  chemists  who  knew 
what  they  were  ordering. 

He  said  the  offences  had  taken  place 
against  the  backdrop  of  a  trade  war. 
"Companies  will  continue  to  be  upset 
because  chemists  are  ordering  products  at 
a  cheaper  price  than  from  the  company 
that  made  them." 

Mr  Babbington  said  J.O.  Town,  who 
hold  a  wholesale  dealer's  licence,  did  not 
wish  to  appear  to  be  flouting  the  law,  but 
delays  at  the  DHSS  in  sorting  out  product 
licences,  meant  that  companies  were  put 
under  extreme  commercial  pressure.  The 
company  had  joined,  as  founder 
members,  the  Association  of 
Pharmaceutical  Importers  which  had  been 
set  up  to  centralise  licences.  Mr 
Babbington  said  J.O.  Town  thought  they 
were  acting  in  a  proper  commercial  way 
and  that  they  were  following  EEC  rules. 

Magistrates  imposed  fines  of  £500  for 
each  licence  offence  and  £100  for  each 
labelling  offence,  and  the  company  was 
ordered  to  pay  costs  of  £600. 

Chemist  &  Druggist  16  May  1987 
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'Fair  shares' 
ruling  on  Opren 
costs  bill 

An  estimated  £3m  bill  for  the  legal 
costs  of  lawsuits  pending  against 
the  manufacturers  of  Opren  must  be 
shared  equally  among  the  1.500 
claimants  if  they  lose  the  case,  a 
High  Court  judge  ruled  today. 

Mr  Justice  Hirst  said  that  the  "fairest 
and  most  equitable"  scheme  was  for  costs 
to  be  spread  equally  rather  than  fall  on  the 
10  to  15  representative  plaintiffs  who 
would  bring  test  cases  to  decide  liability. 
As  long  as  the  total  number  of  plaintiffs 
remains  above  1,000,  each  will  only  have 
to  pay  0 . 1  per  cent  or  less  of  the  final  bill . 

Legally-aided  plaintiffs  — about  two 
thirds  of  the  total  —  will  probably  pay  less 
because,  under  the  Legal  Aid  Act,  1974, 
their  liability  is  limited  to  payment  of  a 
"reasonable  amount"  in  the  light  of  their 
financial  circumstances. 

The  judge  was  deciding  the  question  of 
the  costs  apportionment  as  a  preliminary 
issue  to  the  main  action  against 
manufacturers  Eli  Lilly,  which  may  not  be 
heard  before  next  year. 

The  judge  said  there  were 
"shortcomings"  in  the  present  legal  aid 
scheme  when  confronted  with  a  case  of 
this  type  and  "magnitude,"  and  he  called 
for  a  review  of  its  "inadequate  and 
cumbersome"  rules.  He  gave  Mr  Oliver 
Thorold,  for  Mr  Joseph  Davies,  the  named 
plaintiff  representing  the  1,500,  seven 


days  to  lodge  an  appeal.  Mr  Thorold  had 
argued  it  was  too  early  to  apportion  costs. 
However,  the  judge  said  it  would  be  unfair 
to  Mr  Davies  and  the  test  cases  if  he  did  not 
decide  the  question  of  costs  now. 

The  choice  of  between  ten  and  15  "lead 
cases"  —  to  establish  the  principle  that  Eh 
Lilly  were  negligent     will  take  place  in 
July.  If  liability  is  proved  then  damages 
will  be  assessed  separately  m  each  case. 

All  the  plaintiffs  are  claiming  damages 
for  personal  injuries  allegedly  caused  by 
side-effects  from  taking  Opren.  A  number 
of  associated  defendants  in  the  Eli  Lilly 
Group  are  alleged  to  have  been  negligent 
in  the  testing  and  marketing  of  the  drug, 
and  the  Government  in  licensing  it. 

Mr  Justice  Hirst  said  he  had  been  told 
by  Eli  Lilly  that  very  few  of  the  plaintiffs  in 
the  trial  —  which  will  last  several  months 
and  involve  the  scrutiny  of  over  one 
million  documents  —  were  likely  to 
recover  more  than  £5,000  damages,  and 
all  but  a  hundred  were  within  the  range  of 
£200  to  £1,000.  Mr  Thorold  had  said  these 
figures  were  "too  low." 

The  plaintiffs  were  given  one  month  for 
individual  claimants  to  apply  to  vary  the 
order.  The  majority  of  the  1,500  claimants 
are  represented  by  the  Opren  Action 
Group,  formed  to  fight  for  compensation. 

A  lawyer  for  the  defendants  said  the 
order  would  help  individual  plaintiffs 
decide  whether  to  continue  with  their 
action  and  would  also  concentrate  the 
defendants'  mind  on  whether  to  settle  any 
of  the  claims  out  of  court.  A  solicitor  for 
the  plaintiffs  said  the  order  would  frighten 
off  about  500  claimants  who  would  not  be 
able  to  afford  the  costs. 


Liverpool's  district  pharmaceutical  officer,  (below 
right)Philips  Deeks  and  Jeremy  Chtherow,  secretary  of 
Liverpool  Pharmaceutical  Committee,  (below  left) 
joined  comedian  Ken  Dodd  to  launch  the  area's  DUMP 
campaign  (C<SD,  last  week,  p864).  The  scheme 
received  much  local  media  coverage,  and  until  the  end 
of  May  unwanted  medicines  will  be  collected  at  133 
pharmacies  in  old  sweet  jars,  underlining  the  danger  of 
sweet  look-alikes 


Labour  fears  of 
'boot  generics' 

Anxiety  was  expressed  by  Mr  Alan 
Williams,  a  Labour  Shadow  Trade 
Minister,  last  week  about 
photographs  depicting  "back  of  the 
house  garage  type  buildings"  being 
used  as  distribution  centres  for 
imported  generic  drugs. 

He  said:  "One  understands  the 
pressures  on  pharmacists  to  seek  the 
cheapest  source  of  supply,  but  I  was 
horrified  to  hear  reports  —  they  are 
uncorroborated,  but  they  came  from  a 
source  of  integrity  —  of  some  imported 
drugs  being  supplied  from  the  boots  of 
cars  to  some  pharmacists".  Mr  Williams 
argued  that  such  developments 
strengthened  the  case  for  including  an 
amendment  in  the  Consumer  Protection 
Bill  requiring  that  the  name  of  the  supplier 
or  producer  should  be  printed  on  the 
container  of  the  drug. 

Mr  Michael  Howard,  Minister  for 
Consumer  and  Corporate  Affairs,  told  the 
Commons  Standing  Committee 
considering  the  Bill  that  such  an 
amendment  would  not  be  suitable  in  the 
section  of  the  measure  implementing  the 
European  Community  Directive  on 
product  liability.  He  gave  an  assurance 
that  the  DHSS  was  aware  of  the  concern  of 
producers  of  generic  drugs  over  what  they 
regarded  as  unfair  competition  from 
unbranded  pharmaceutical  products. 

Mr  Howard  stated:  "I  know  that  the 
DHSS  is  considering  this  and  that  it 
intends  to  consult  the  pharmaceutical 
industry  and  users  on  new  regulations  that 
will  cover  this  problem". 

A  Labour  amendment  designed  to 
require  producers  of  unbranded 
pharmaceutical  products  as  defined  from 
time  to  time  by  the  DHSS,  to  include  their 
names  and  addresses  on  packaging  in  a 
conspicuous  manner,  was  withdrawn. 
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What  does 

it  take  for  you 
to  accept 

this  cheque? 

An  Act  of 

Parliament? 


In  January  of  this  year,  the  Building 
Societies  Act  (1986)  became  law. 

Which  means  that  for  the  first  time, 
building  societies  can  offer  customers 
cheque  books  and  guarantee  cards  just 
as  the  banks  do. 

True  to  form,  the  Nationwide  are 
the  first  building  society  to  give  this 
opportunity  to  their  customers. 

Hence  the  FlexAccount  cheque 
and  guarantee  card  opposite. 

And  while  it  represents  a  profound 


change  for  us,  for  retailers  like  yourselves 
it's  very  much  business  as  usual. 

The  new  cheques. can  be  accepted 
and  cleared  in  exactly  the  same  way  and 
in  the  same  time  as  cheques  from  the 
banks. 

Likewise,  the  cheque  guarantee  card 
is  identical  to  those  used  by  all  the  major 
banks  and  is  approved  by  APACS,  the 
same  committee  of  financial  institutions 
who  endorse  all  cheque  cards  in  this 
country. 


It  operates  in  the  same  way  too. 

The  Society  guarantees  each  cheqi 
up  to  the  value  of  £50  and  of  course  tf 
card  number  should  be  written  on  tf; 
back  of  the  cheque  in  the  normal  wa 

So  please  advise  your  counter  ste 
to  expect  these  new  cheques  soon. 

And  as  the  Nationwide  has  ovi 
500  branches  and  more  than  3  millic 
members,  they  can  expect  them 
considerable  NatjOTjWjd 
numbers.  FLEXACCOUN' 


Nationwide 


Nationwide  Building  Society 
Princes  Street 


FLEXACCOUNT 


08-60-86 
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Pay 

the  sum  of 

1 

or  order 


Cheque  Number  Sort  Code  Account  Number 

IQDii  3  3"'  □fl»'&0a&i:  0  201806  511' 


NEWS 


Needle  scheme 
for  Bradford 

Pharmacists  in  Bradford  this  week 
began  a  needle  exchange  scheme 
for  addicts  to  help  stop  the  spread  of 
AIDS. 

The  scheme  has  been  made  possible 
by  co-operation  between  Bradford 
Metropolitan  Council,  Bradford  Health 
Authority,  local  pharmacists,  the  Bridge 
Project  and  Aidsline. 

Participating  pharmacists  display  a 
logo  sticker  in  their  shop  window  and 
addicts  can  come  along  anonymously  and 
swap  a  used  needle  and  syringe  lor  a 
pocket-size  "exchange  pack".  The  pack 
contains  new  needles  and  syringes, 
instructions  for  their  safer  use  and 
disposal,  information  about  AIDS  and 
HIV,  "plus  a  couple  of  condoms." 

When  addicts  call  at  a  pharmacy  they 
will  be  given  a  numbered  card  and  asked 
what  size  needles  and  syringes  they  want. 
The  numbered  card  allows  users  to  go 
back  to  the  same  pharmacy  to  ensure  they 
get  the  same  "works"  (ie  needles  and 
syringes)  each  time. 

Pharmacists  are  being  provided  with 
exchange  packs,  and  the  boxes  in  which 
old  needles  and  syringes  are  disposed  of, 
by  an  environmental  health  department 
AIDS  co-ordinator. 

It  is  claimed  that  the  exchange  scheme 
will  cost  less  to  run  than  the  hospital  bill  for 
one  AIDS  patient  being  treated  with 
Retrovir. 

AIDS  meeting 
for  educators 

The  Government  and  World  Health 
Organisation  are  proposing  jointly 
to  sponsor  a  major  international 
conference  later  this  year  on  public 
education  and  AIDS. 

The  aim  is  to  bring  together  all  those 
working  on  the  public  education  aspects  of 
AIDS,  to  exchange  views  and  pool  their 
experience. 

Latest  figures  from  the  Department  of 
Health  show  that  up  to  the  end  of  April 
there  were  750  cases  of  AIDS  in  the  UK,  of 
whom  420  have  died.  The  comparable 
figures  at  the  end  of  March  were  734  and 
405. 

The  Advisory  Council  on  the  Misuse  of 
Drugs  agreed  last  week  to  set  up  a 
committee  to  look  into  the  implications  of 
AIDS  for  drug  misusers.  An  article  in  the 
Mail  on  Sunday  claimed  that  the  Council 
was  looking  at  the  possibility  of  giving 
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Councillor  Sandy  Walkington  (second 
right),  the  prospective  Alliance  candidate 
for  St  Albans  is  pictured  with  NPA  director 
Tim  Astill,  Christine  Wells  from  the 
business  aids  department  (far  left)  and  staff 
and  administration  officer  Valda  Elson  (far 
right)  on  a  recent  visit  to  Mallinson  House 

drug  addicts  indefinite  supplies  of  heroin 
on  prescription  to  stop  them  buying 
contaminated  heroin  on  the  streets.  A 
Home  Office  spokeswoman  could  not 
comment  on  last  week's  meeting  as  it  was 
confidential,  but  the  Council  has  said  this 
is  one  of  a  number  of  aspects  of  drugs 
policy  which  should  be  considered. 

An  article  in  The  Times  last  week  said 
that  the  AIDS  epidemic  may  have  been 
triggered  by  the  mass  vaccination 
campaign  which  eradicated  smallpox.  The 
WHO  is  studying  new  scientific  evidence 
that  immunisation  may  have  awakened  the 
unsuspected,  dormant  human  immune 
deficiency  virus. 

Good  news  on 
heart  disease 

New  drugs  currently  under 
development  or  just  available  on 
the  UK  market  will  make  a 
significant  contribution  to  the  fight 
against  heart  disease,  says  Dr  J.M. 
Cruickshank  of  ICI. 

These  include  Beecham's  Eminase,  a 
tissue  plasminogen  activator,  and  more 
effective  anti-hypertensives,  he  told  the 
"Can  we  beat  heart  disease"  debate  in 
Birmingham  last  week.  There  is  much 
interest  in  products  for  lowering  blood 
cholesterol  levels  known  as  HMG  CoA 
enzyme  reductase  inhibitors  currently 
being  developed  by  Merck  Sharp  & 
Dohme  and  Squibb,  while  ICI  has  a  new 
type  of  drug  for  treating  heart  failure  now 
at  a  late  stage  of  development,  he  said. 

But  a  healthier  lifestyle  is  the  best  first 
line  defence  against  heart  disease,  said  Dr 
Cruickshank.  Earlier  the  conference, 
which  was  sponsored  by  the  Association  of 
the  British  Pharmaceutical  Industry,  was 
told  that  changes  in  diet,  smoking 
prevention,  increased  exercise,  and  the 
control  of  risk  factors  such  as  obesity  and 
raised  blood  pressure  could  prevent  a 
third  of  all  cancers,  90  per  cent  of  lower 
limb  amputations,  a  quarter  of  deaths  and 
disabilities  from  bronchitis,  and  half  of  all 
strokes  in  people  under  70. 


Ibuprof  en  in 
asthma  warning 

Over  the  counter  packs  of  ibuprofen 
should  warn  asthmatics  to  consult 
their  doctors  before  taking  such 
medication,  three  medical 
practitioners  say. 

The  call  comes  in  a  report  in  The 
Lancet  of  the  death  of  a  65-year  old  woman 
with  a  five  -year  history  of  asthma  after 
taking  two  ibuprofen  for  "rheumatic"  pain. 
The  woman  was  stabilised  on  inhaled 
beclomethasone  and  inhaled  salbutamol 
and  was  also  taking  5mg  prednisolone 
daily.  Within  half  an  hour  of  taking  the 
tablets,  bought  from  the  local  chemist  by 
her  husband,  the  patient  had  a  severe 
attack  of  asthma,  and  died  following 
respiratory  arrest  after  being  taken  to  her 
GP's  surgery.  The  patient  had  no  history  of 
drug-sensitivity  or  aspirin-induced 
asthma. 

In  their  report,  the  authors,  from  two 
Birmingham  hospitals  and  the  city's 
coroners  court,  point  out  that  the  CSM  has 
had  only  two  reports  of  deaths  from  asthma 
due  to  non-steroidal  anti-inflammatory 
drugs  (NSAIDs)  in  the  past  22  years,  two 
other  cases  have  appeared  in  the 
literature,  together  with  four  "near  misses" 
where  patients  have  recovered  after 
ibuprofen.  And  a  number  of  NSAIDs  are 
recognised  as  causing 
bronchoconstriction. 


More  home  tests 

People  could  be  testing  for  sexually 
transmitted  diseases,  urinary  tract 
infections  and  streptococcal  sore 
throats  at  home  if  predictions  from 
Tambrands  marketing  manager  are 
realised. 

Ian  Jenkins  told  C&D  this  week  that  any 
company  looking  seriously  at  the  home 
diagnostics  market  would  have  to  consider 
these  sort  of  kits.  At  the  moment 
advertising  such  products  may  not  be 
possible  but  Mr  Jenkins  believes  they  will 
come  when  attitudes  become  more 
liberalised,  and  when  user-friendly  kits 
can  be  developed. 

Tambrands  recently  bought  a  US 
biotechnology  firm  Hygeia  Sciences  (see 
C&D  May  2,  p811)  so  they  could  gain  a 
bigger  stake  in  the  home  diagnostics 
market,  and,  says  Mr  Jenkins,  will 
probably  launch  a  home  pregnancy 
testing  kit  in  the  UK  well  within  the  next  12 
months.  But  they  will  not  launch  until  they 
have  a  product  they  feel  is  much  better 
than  those  on  the  market. 
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For  25  years 
the  first  choice  of  doctors 


the  effective  way  to  loosen  ear  wax 

CERUMOL  is  also  available  to  customers 
over  the  counter.  When  your  customers  ask  your 
advice  about  'blocked  ears',  you  know  you  can 
recommend  CERUMOL  with  confidence. 

proven  in  practice 


CERUMOL 


Cerumol  is  a  trade  mark 


III  Laboratories  for  Applied  Biology  Limited  91  Amhurst  Park  London  N16  5DR. 


^■NEWSHI  » TOPICAL  REFLECTIONS 

By  Xrayser 


Post-contract  fall 
of  10  premises  on 
April  Register 

The  first  monthly  figures  published 
after  the  implementation  of  the  new 
contract  show  a  drop  of  ten  on  the 
Pharmaceutical  Society's  Register 
of  premises.  The  first  net  April  fall 
since  1979  takes  the  total  to  1 1 .784. 

England  (excluding  London)  had  a 
drop  of  five  overall,  with  46  deletions  and 
41  additions  to  the  Register.  Scotland  is 
down  five,  with  two  additions,  one 
restoration  and  eight  deletions,  while 
London  is  down  two,  with  five  additions 
and  seven  deletions.  In  Wales,  against  the 
grain,  the  number  of  pharmacies  added  to 
the  Register,  four,  outnumber  ihose  lost, 
two. 

One  of  the  premises  deleted  from  the 
Register  this  month  is  the  Fulham  Palace 
Road  pharmacy  owned  by  Mrs  Shasi 
Gossam,  who  recently  opened  a 
pharmacy  in  the  Fulham  centre,  in  which 
her  husband  is  a  partner. 

This  week's 
Supplement 

In  the  Price  Supplement  included  with  this 
issue,  the  amendments  are  in  two  sections 
—  "This  week's  changes"  and  "Cumulative 
changes".  The  cumulative  section,  as  its 
name  implies,  comprises  all  changes  to  the 
May  Price  List  notified  in  the  April  25, 
May  2  and  May  9  Supplements. 

Next  week's  Supplement  will  also  be 
published  in  this  format  —  which  has  been 
requested  by  a  number  of  subscribers  — 
and  will  be  continued  thereafter  if 
generally  preferred. 


Price  Service 

The  Fuji  products  detailed  below  are  no 
longer  being  shown  in  the  C&D  Price  List 
as  they  are  not  part  of  the  range 
distributed  to  chemists  by  David  Anthony 
Pharmaceuticals.  They  are  still  available 
direct  from  Fujimex. 


Product  description 

PIP  Code 

Cameras 

DL-30 

279-182 

TW-300  ■ 

279-612 

DL-200  compact 

025-684 

Cases  for 

TW-300 

279-620 

DL-200  compact 

279-224 

Movie  single  &  sound  film 

R25 

363-697 

RT200 

062-257 

R25  sound 

120-022 

RT200  sound 

120-808 

R25  pre  stripe 

120-980 

RT200  pre  stripe 

121-129 

Hydro  caught! 

I've  already  made  comment  on  the  sales 
opportunity  for  topical  hydrocortisone.  But 
now  it  is  a  reality  I  must  admit  it's  pleasing, 
indeed,  to  be  able  to  give  it  to  people  who 
until  now  had  to  make  do  with  a  variety  of 
relatively  ineffective  applications  for  insect 
bites.  I  have  never  recommended  the 
antihistamines  as  applications,  preferring 
to  advise  systemic  use  if  the  bite  was  very 
recent,  or  applications  like  calamine  or 
local  anaesthetics,  to  ease  the  direct 
irritation.  I  can  see  our  ability  to  prescribe 
this  will  be  quite  a  step  forward  for  us. 

However,  I  grieve,  yet  again,  at  the  lost 
opportunity,  namely  the  discretionary 
right  to  supply  0.5  or  1  per  cent 
hydrocortisone  cream  from  our  stock, 
irrespective  of  brand,  when  the 
appropriate  indication  presented.  We 
ought  to  have  insisted  on  this  as  a 
profession.  I  find  it  is  a  pure,  gratuitous 
insult  to  be  told  I  can  only  give  out  a 
product  if  it  has  been  specially  licensed  for 
those  applications,  when  I  already  have  it 
in  stock  as  a  generic.  What  sort  of 
profession  are  we,  not  to  expect  to  have  this 
minimum  respect  paid  to  us? 


Loss  adjusting 

And  now  I  am  nicely  wound  up,  I  may  as 
well  highlight  another  matter.  In  not 
seeking  to  contain  the  ownership  of 
pharmacy  to  pharmacists,  we  have  yet  to 
see  the  ultimate  folly  of  our  lack  of 
determination.  I  refer  to  the  ridiculous 
situation  exposed  at  the  NPA  Board 
meeting  (C&D,  May  9,  p866)  in  which  it 
was  stated  that  because  anyone  may  own  a 
pharmacy,  there  was  nothing  to  prevent 
doctors  from  forming  companies  to 
operate  them. 

In  rural  areas,  where  those  doctors 
might  already  have  dispensing  practices, 
under  the  new  Regulations  there  might  be 
a  considerable  financial  incentive  for  them 
to  open  now.  Not  only  would  they  qualify 
for  the  Essential  Small  Pharmacy 
payments,  but  the  medical  practice,  since 
it  would  necessarily  lose  dispensing 
patients  to  the  new  "pharmacy,"  would 
automatically  gam  compensation  as 
agreed  under  the  Clothier  Regulations,  to 
the  tune  of  some  £3  annually  per  lost 
patient  for  five  years.  At  which  point  I 
baulk!  Such  a  proposition  is  contrary  to 
the  spirit  and  intention  of  the  Regulations, 
which  never  envisaged  such  two-timing 
duplicity.  The  payments  to  be  made  under 
Clothier  have  their  basis  in  goodwill, 
being  a  recognition  of  loss.  This  is  because 
since,  if  the  doctors  themselves  set  up  a 
pharmacy  whether  directly,  or  under 


nominees,  (which  could  be  proved  without 
undue  difficulty)  there  would  be  no  loss  to 
be  compensated  for.  It  could  be  shown 
they  had  merely  sub-divided  their 
practice,  changing  part  into  a  retail 
pharmacy,  incorporating  their  existing 
dispensing  and  presumably  extending  it  to 
take  in  dispensing  from  other  practices  or 
patients  not  on  their  dispensing  lists,  as 
well  as  picking  up  retail  profits. 

Despite  the  somewhat  sensational 
conclusions  drawn  by  Messrs  Thornton 
and  Ross  (of  the  NPA  board,  not  the 
company).  I  do  not  thmk  compensation  for 
a  loss  which  is  not  a  real  one  could  be 
asked  for  or  paid.  Payment  is  not  a 
statutory  right,  but  part  of  a  voluntary 
agreement.  I  cannot  believe  any 
professional  body  would  support  payment 
under  so  gross  an  abuse  of  the  intentions. 


Supervision 

I  nearly  missed  a  letter  in  the  P/last  week. 
From  Mr  Olswang,  secretary  of  the  Dorset 
LPC.  He  laid  out  a  situation  in  which  a 
group  of  doctors  had  been  granted  outline 
consent  to  dispense  in  a  rural  area. 

What  concerned  the  writer  were  the 
hours  proposed  for  the  new  dispensing 
surgery.  The  doctors  were  to  be  present  for 
one  hour  in  the  morning,  but  the 
dispensary  would  be  operated  for  three 
and  a  half  hours.  This  means  dispensing 
without  any  qualified  supervision  would  be 
taking  place  for  two  and  a  half  hours  daily. 
The  writer  asked  why  the  regulations 
permitted  this  dangerous  situation  and 
what  exactly  was  the  Society  going  to  do 
about  it?  It's  a  direct  question  which  needs 
a  direct  answer.  I  hope  it  will  be  pursued 
with  tenacity. 


What  is  wanted? 

"Which?"  magazine  in  its  various  surveys 
has  not  always  pleased  us  —  its  findings 
are  not  always  what  we  might  like  to  hear. 
A  recent  survey  concerning  the  services 
available  from  doctors  made  interesting 
reading,  in  that  the  presence  of  a 
pharmacy  was  rated  low  down  in  any  list  of 
priorities,  either  from  patients  or  doctors. 

I'm  not  surprised.  The  pharmacies 
already  established  in  the  health  centres 
are  not  popular  places  in  the  public  view. 
Not  popular,  precisely  because  they  are 
often  in  the  public  view  so  far  as  patients 
are  concerned.  I  mean  no  personal 
criticism  of  pharmacists  who  work  in  such 
premises,  but  in  such  busy  dispensing 
establishments  there  is  a  perceived  lack  of 
time  available  for  the  individual  patients. 
The  smaller  community  pharmacies  offer  a 
different  and  more  personal  service. 


(mm  fi 


Raising  standards; 
a  personal  view 


Retiring  NPA  chairman,  Alan  Facer,  held  the  post  in  a  year  which 
proved  to  be  the  most  politically  exciting  of  his  time  in  pharmacy.  And 
he  has  some  controversial  views  on  the  issues  arising  during  that  year. 


In  the  wake  of  the  three  big  political  issues 
of  1986  —  Nuffield,  the  Green  Paper  on 
primary  healthcare,  and  the  new  contract  — 
it  is  now  the  question  of  standards  and 
supervision  in  pharmacies  which  is 
beginning  to  dominate  the  news.  Recent 
revelations  suggest  that  the  Pharmaceutical 
Society's  Council  will  recommend  a 
relaxation  of  supervisory  requirements 
(C&D,  April  18,  p685),  and  for  once  it  seems 
this  normally  conservative  body  is  less 
cautious  than  pharmacists  themselves. 
Whatever  the  outcome  the  debate  will  be 
prolonged  and  possibly  fiery. 

The  imposition  of  certain  minimum 
standards  for  pharmacies  will  prove  less 
controversial  —  or  will  it?  Few  pharmacists 
would  oppose  anything  likely  to  increase  the 
standing  of  the  profession  in  the  eyes  of  the 
public,  but,  Mr  Facer  says,  members  of  the 
National  Pharmaceutical  Association  may 
have  more  at  stake.  Later  this  month 
immediate  past-chairman,  Alan  Facer,  will 
put  to  the  Board  of  Management  his  view 
that  membership  of  the  Association  should 
be  dependent  on  meeting  minimum 
standards  laid  out  by  the  Society,  whenever 
and  whatever  they  may  be.  It  is  an  idea  he 
knows  he  will  have  to  "sell",  but  he  believes 
his  views  are  justified  by  the  importance  now 
attached  to  standards  within  pharmacies  — 
a  direct  result  of  the  new  contract 
regulations  and  necessary  to  avoid 
accusations  of  protectionism  from  outside 
the  profession. 

"Lay  members  of  family  practitioner 
committees  are  concerned  about  standards 
throughout  the  primary  healthcare 
professions.  As  members  of  the  healthcare 
team  we  must  come  up  to  scratch  like 
everyone  else,"  he  says. 

He  shys  away  from  any  idea  that  these 
"standards"  would  be  enforced  or  imposed 
on  members,  and  indeed,  his  concept  of 
standards  has  less  to  do  with  clean  shelves 
and  a  tidy  dispensary  —  the  province  of  the 
Society's  inspectorate  he  feels  —  and 
everything  to  do  with  professionalism. 

Portraying  a  professional  image  to  the 
public  should  be  "automatic"  behaviour  in 
every  pharmacist,  but  Alan  Facer  says  there 
are  many  who  do  not  understand  what  that 
means;  they  need  to  be  shown.  He  envisages 
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THE  NEW 
FORCE  IN  THE  PHARMACY 


LEDERLE  LABORATORIES 

DISPENSING  QUALITY  IN  GENERIC  MEDICINES 


Lederle  Laboratories  are  pleased  to 
announce  the  formation  of  its  Pharmacy 
Division  -  a  new  force  in  the 
pharmacy. 

The  Lederle  Pharmacy 
Division  is  committed  to  meeting 
the  needs  of  pharmacists  for 
professional  standards  of  quality 
and  service. 


ederle 


PHARMACY 
DIVISION 

Tel:  0329  224  217 


Your  Lederle  Representative  will  be 
visiting  you  shortly  to  explain  in  more 

detail  the  exc  iting  benefits  of  this 
new  service  to  pharmacists. 


Further  information  is  available  on  request  to 
the  company:  Lederle  Laboratories,  a  di\  imi  >n 
of  Cyanamid  of  Great  Britain  Limited,  Fareham 
Road.Cosport,  Hants.  PO  l3  OAS. 


an  NPA  "A  team"  of  consultants  acting  as  an 
advisory  link  between  members  and  the 
individual  departments  and  specialist  staff  at 
Mallmson  House.  He  draws  a  parallel  with 
the  old  Boots  system  of  territorial  general 
managers,  but  insists  that  their  role  would  be 
purely  a  consultative  one  and  not  as  another 
pharmaceutical  police  force.  Personal 
contact  between  a  member  and  an  NPA 
representative  is  better  than  a  conversation 
over  the  telephone  he  says,  "We  need 
someone  who  can  see  the  every  day 
problems  a  pharmacist  has  to  cope  with". 

As  a  result  of  this  increased  access  to 
advice  on  their  business  Mr  Facer  would  like 
to  see  some  sort  of  corporate  identity  for 
NPA  members  and  their  shops  relating  to  a 
more  professional  appearance,  but  he  says  it 
is  important  that  each  should  retain  its 
individuality.  To  finance  this  scheme  there 
would  have  to  be  an  increase  in  NPA 
membership  fees  but  Alan  Facer  doesn't  fear 
a  mass  exodus  of  members  once  they  realise 
the  aim  is  solely  to  improve  their  business 
and  the  standing  of  the  profession. 

One  specific  requirement  of  NPA 
membership  under  Mr  Facer's  scheme 
could  be  the  employment  of  trained  staff,  or 
an  undertaking  by  the  pharmacist  to  tram  up 
existing  staff.  "Training  is  crucial  to  the 
profession's  future,  and  we  need  an 
extensive  education  programme  to  make 
pharmacists  appreciate  its  necessity",  he 
says.  "This  will  receive  an  added  boost  if  the 
Society  recommends  that  relaxation  on 
supervision  be  dependent  on  the  presence 


At  the  end  of  his  twelve  months  as  chair- 
man of  the  National  Pharmaceutical 
Association,  Alan  Facer's  overall  impression 
is  that  a  year  is  just  not  long  enough. 

"It  takes  about  six  months  before  you  get 
a  feeling  for  the  position  you  are  in,  then  just 
as  it  all  comes  together  and  you  are  familiar 
with  people  from  other  organisations,  it 
comes  to  an  end."  But  a  two  year  appoint- 
ment is  not  a  practical  proposition  for  any 
pharmacist  on  the  Board  because  of  the  time 
spent  away  from  their  business. 

He  says  he  has  enjoyed  his  year  and  has 
leamt  much  about  the  NPA  observing  the  ef- 
forts of  Mallinson  House  staff  at  close  hand. 
He  concludes  that  members  really  do  get 
good  value  for  money. 


of  staff  trained  to  an  approved  level." 

It  is  essential  that  if  there  is  some 
relaxation  in  supervision  then  it  is  only 
trained  staff  who  are  left  in  charge  while  a 
pharmacist  carries  out  the  duties  associated 
with  an  extended  professional  role,  he  says. 
And  in  Mr  Facer's  view  it  must  be  left  to  the 
pharmacist  to  decide  what  his  staff  are 
capable  of.  In  turn  they  must  be  aware  of 
their  own  limitations  as  only  trained  staff  will 
be. 

Training  staff  is  both  time  consuming 
and  expensive;  someone  has  to  pay  for  those 
courses  and  study  aids.  Alan  Facer  says  that 
the  cost  should  be  borne  by  the  Department 
of  Health.  "If  the  Government  are  expecting 
to  us  to  fulfil  the  wider  healthcare  role 
described  in  Nuffield  and  the  Green  Paper, 
then  they  must  see  we  can't  do  it  unless  we 
have  properly  trained  staff.  They  should 
make  some  contribution." 

A  training  allowance  for  every 
pharmacy  would  be  an  ideal  but  unrealistic 
proposal,  and  as  is  so  often  the  case  for 


On  the  political  side  he  describes  the 
wheeling  and  dealing  and  intrigue  as  "in- 
teresting". He  says  pharmacists  have  a 
"good  team"  fighting  for  them. 

For  the  future  Alan  Facer  says  it  is  essen- 
tial that  pharmacists  take  on  their  wider 
healthcare  role  but  they  must  continue  to  be 
available  to  the  public  for  consultation.  "Ex- 
actly how  pharmacists  will  achieve  that  I 
don't  know.  But  just  because  we  don't  have 
an  answer  now  doesn't  mean  there  isn't  one. 
There  must  be  a  way  around  it,"  he  says. 

On  a  personal  note  Alan  Facer  has  just 
got  his  "second"  pharmacist.  Earlier  this 
month  his  son  joined  him  at  his  pharmacy  in 
Preston.  Whether  he  will  get  the  allowance 
remains  to  be  seen! 


pharmacy,  Alan  Facer  suggests  a  practical 
compromise.  "Smaller  pharmacies  could  be 
eligible  for  such  an  allowance  while  the 
larger  busier  shops  could  qualify  for  a 
second  pharmacist  allowance.  Medium- 
sized  businesses  could  perhaps  manage  with 
a  part-time  pharmacist  allowance." 

And  trained  staff  could  prove  to  have 
other  advantages  for  the  profession.  There  is 
a  danger  that  the  relaxation  of  supervision 
for  P  medicine  sales  could  result  in 
manufacturers  pushing  for  the  sale  of  these 
products  through  other  outlets.  Mr  Facer 
believes  that  if  manufacturers  see  there  is 
still  some  professional  input  from  a  trained 
person  —  not  necessarily  the  pharmacist  — 
they  will  remain  loyal  to  pharmacy. 
However,  in  his  opinion,  there  is  an 
argument  for  two  distinct  categories  of  P 
medicines.  Staff  should  be  instructed  that 
only  certain  P  medicines  can  be  sold  under 
certain  circumstances  set  down  by  the 
pharmacist,  while  the  rest  can  be  sold  only 
when  the  pharmacist  is  in  a  position  to 
intervene. 

Alan  Facer  says  that  m  some  respects  the 
NPA  has  been  ahead  of  its  time  in  j 
anticipating  changes  that  will  take  place  in 
pharmacy,  and  has  paved  the  way  for  a  less 
painful  transition  by  expanding  and 
developing  each  of  its  departments.  The 
facilities  are  there  if  only  members  chose  to 
use  them,  he  says.  In  the  future  that  choice 
may  no  longer  be  an  optional  one  but  a 
necessity  if  a  member  wishes  to  remain  in  the  ; 
Association. 


•  •  •  a  year  is  a  short  time 
in  pharmacy  politics 
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Which  is  the  high  performance  model 
for  today's  pharmacist? 


Maybe  the  sheer  speed  of  the  Lotus  takes  your  fancy.  Perhaps  the  awesome  power  of  the  Porsche  is 
for  you.  Or  then  again,  you  might  dream  about  being  behind  the  wheel  of  a  Ferrari. 

However,  if  you're  looking  for  a  real  business  peiformer,  the  Vestric  van  leaves  the  rest  standing. 
Its  on  the  road  figures  can't  be  matched,  as  it  covers  hundreds  of  miles  regularly  delivering  to  your  phamiacy 
ensuring  that  you're  well  stocked  with  both  ethical  and  OTC  products. 

This  red  van  is  just  one  of  a  fleet  of  over  370,  backed  by  25  articulated  vehicles,  all  serving  to  link  our 
Central  Stores  and  Distribution  Centres  to  your  local  Vestric  branch. 

So  if  you're  a  chemist  who's  going  places,  the  Vestric  van  , 
really  does  the  business  for  yon.  J 


Vestric 
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PRESCRIPTION  SPECIALITIES  I 


Maxepa  capsules 
and  liquid 

Distributor  Duncan,  Flockhart  &  Co  Ltd, 
700  Oldfield  Lane  North,  Greenford, 
Middx  UB6  OHE. 

Description  Maxepa  capsules  are  clear, 
gelatin  capsules  containing  lg  (approx 
1 .  1ml)  of  oil  comprising  18  per  cent 
eicosapentaenoic  (EPA)  acid  and  12  per 
cent  docosahexaenoic  acid  (DHA). 
Maxepa  liquid  is  a  clear,  golden-coloured 
oil  containing  the  same  percentage  of  the 
two  fatty  acids  EPA  and  DHA 
Uses  Reduction  of  plasma  triglycerides  in 
patients  with  severe 
hypertnglyceridaemia,  and  in  those 
judged  to  be  at  special  risk  of  ischaemic 
heart  disease  and/or  pancreatitis. 

Maxepa  should  be  used  in  conjunction 
with  dietary  measures 
Dosage  Adults  Five  capsules  or  one  5ml 
spoonful  twice  daily,  with  food 
Warnings  Advisable,  on  theoretical 
grounds,  to  monitor  patients  with  bleeding 
disorders  or  receiving  anticoagulants.  No 
reported  experience  in  pregnancy 
Side  effects  Occasional  nausea  and 
belching  reported 

Pharmaceutics  Protect  from  heat,  light 
and  moisture. 

Maxepa  liquid  should  be  dispensed  in 
the  original  pack  and  used  within  one 
month  of  opening 

Supply  restrictions  Pharmacy  medicine 
Packs  Capsules  in  containers  of  200 
(£28.57);  liquid  in  bottles  of  150ml  (£21.43 
both  prices  trade) 

Product  Licences  Capsules  1932/0002 

Liquid  1932/0003 
Product  Licence  Holder  Marfleet  Refining 
Co  Ltd,  Kingston-upon-Hull  HU9  5NJ 
Issued  May  1987 

Paedialyte 
solutions  

Abbott  Laboratories  have  introduced  two 
electrolyte  solutions  which  they  claim  are 
the  first  such  solutions  to  be  commercially 
available  —  ma  ready  diluted  form. 

Paedialyte  MS  Maintenance  Solution 
contains  per  litre:  sodium  45mmol, 
potassium  20mmol,  chloride  35mmol, 
citrate  lOmmol,  and  glucose  139mmol.  It 
has  an  osmolality  of  250mmol/kg  of  water, 
and  is  indicated  in  infants  and  children  at 
the  onset  of  diarrhoea,  and  to  replace 
Paedialyte  RS  Rehydration  Solution  once 
rehydration  is  established.  Paedialyte  MS 
is  available  as  24  x  250ml  bottles  (£21.36 
trade). 

Paedialyte  RS  Rehydration  Solution 
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contains  per  litre:  sodium  75mmol, 
potassium  75mmol,  chloride  65mmol, 
citrate  lOmmol,  and  139mmol  of  glucose. 
It  has  an  osmolality  of  305mmol/kg  of 
water,  and  is  indicated  in  infants  and 
children  for  the  replacement  of  water  and 
electrolyte  losses  in  mild  to  moderate 
dehydration  secondary  to  diarrhoea.  It  is 
available  as  24  x  250ml  bottles  (£22.80). 

Both  solutions  are  legal  category  P  but 
Paedialyte  RS  will  only  be  available  in 
hospital.  Abbott  Laboratories  Ltd, 
Queenborough,  Kent  ME11  5EL. 

Lederle 
Generics 

On  May  18  Lederle's  pharmacy  division 
are  launching  a  new  range  of  branded 
generic  medicines.  Initially  there  are  to  be 
18  products  (including  three  existing  ones 
from  Lederle)  with  plans  for  expanding  the 
range.  The  generics  are  competitively 
priced,  say  Lederle,  and  are  all 
manufactured  in  the  UK. 

The  range  includes:  Ledopur  tablets 
containing  allopurmol  lOOmg  (100,  £1.95 
trade)  and  allopurmol  300mg  (28,  £1.90; 
100,  £6.35);  co-codamol  tablets  (100, 
£1.25;  500,  £6.35);  Ledergesic  tablets 
containing  co-proxamol  (10  x  10,  £1.05); 
Staphlipen  capsules  containing 
flucloxacillin  250mg  (100,  £8.30)  or  500mg 
(100,  £16.50);  Hydroled  tablets  containing 
frusemide  40mg  (1,000,  £3.10);  Lederglib 
tablets  containing  glibenclamide  5mg 
(100,  £2.05;  500,  £9.56;  1,000,  £19.05); 
Lobufen  tablets  containing  ibuprofen 
200mg  (500,  £5.35)  or400mg  (250,  £5.35); 
Lederdopa  containing  methyldopa  125mg 
(250,  £4.15)  or  250mg  (1,000,  £27.90)  or 
500mg  (500,  £27.90);  Zadstat  tablets 
containing  metronidazole  200mg  (250, 
£5.25);  Nitreeze  tablets  containing 
nitrazepam  5mg  (500,  £1.30);  Lederpam 
tablets  containing  oxazepam  lOmg  (100, 
£1.10,  500,  £5.50)  or  15mg  (100,  £1.25; 
500,  £6.25);  paracetamol  tablets  500mg 
(100,  £0.36;  1,000  £3.20);  Ledercillm 
tablets  containing  penicillin  VK  250mg 
(1,000,  £12.45);  Lederpronol  tablets 
containing  propranolol  lOmg  (500,  £1.05) 
or  40mg  (1,000,  £3.25)  or  80mg  (500, 
£2.85)  or  160mg(100,  £1.10), 
spironolactone  tablets  25mg  (500,  £10.25) 
or  50mg  (100,  £7.99)  or  lOOmg  (100, 
£8.15);  Noltam  tablets  containing 
tamoxifen  lOmg  (30,  £5.45;  250,  £40.65)  or 
20mg  (30,  £8.75;  250,  £62.85);  temazepam 
capsules  lOmg  (500,  £8.95)  or  20mg  (250, 
£7.25)  and  Gevral  capsules  (30,  £1.56). 
Lederle  pharmacy  division,  Lederle 
Laboratories,  division  oi  Cyanamid  of 
Great  Britain  Ltd,  Fareham  Road, 
Gosport,  Hants  PQ13  OAS. 


Liquisorb  on 
prescription 

Merck's  Liquisorb  enteral  feed  has  been 
approved  by  the  Advisory  Committee  on 
Borderline  Substances  for  inclusion  on  the 
ACBS  list.  It  is  now  prescribable  for  the 
following  indications:  short  bowel 
syndrome,  intractable  malabsorption,  pre- 
operative preparation  of  under-nourished 
patients,  treatment  following  total 
gastrectomy  and  dysphagia,  bowel 
fistulae,  and  anorexia  nervosa.  E.  Merck 
Ltd,  Winchester  Road,  Four  Marks,  Hants. 

BRIEFS 

Rorer  Pharmaceuticals,  Berk  Generics 
Division,  have  added  dipyridamole  tablets 
lOOmg  (100s,  £11.62  trade)  to  their  range. 

The  company  has  also  announced  that 
the  following  packs  will  bear  the  brand 
name  Almodan:  amoxycillin  250mg 
capsules,  500s;  amoxycillin  500mg 
capsules,  100s;  amoxycillin  125mg/5ml 
syrup  100ml,  in  12s;  amoxycillin  250mg 
ampoules,  10s;  and  amoxycillin  500mg 
ampoules,  10s.  Rorer  Pharmaceuticals 
Ltd,  St  Leonards  House,  St  Leonards 
Road,  Eastbourne,  East  Sussex  BN21  4YG. 

Generics  UK  are  introducing  nifedipine 
lOmg  capsules.  The  soft  gelatin  capsules 
are  light-brown,  coded  in  white  print  with 
"NE10"  and  "G",  and  are  blister  packed  in 
cartons  of  100  at  £12.15  (NHS  price). 
Introductory  offers  are  available.  Generics 
UK  Ltd,  Station  Close,  Potters  Bar,  Herts 
EN61TL. 

Debrisan  beads  are  now  a  Pharmacy 
medicine  following  their  deletion  from  the 
POM  list  (C&D  May  2,  p801),  say 
Pharmacia  (Great  Britain)  Ltd,  Pharmacia 
House,  Midsummer  Boulevard,  Milton 
Keynes  MK9  3HP. 


A  "Fishy"  one  this  to  turn  up  in  your 
dispensary  but  it  was  suitably  endorsed  by 
the  pharmacist.  We  trust  the  Prescription 
Pricing  Authority  appreciated  the 
humour! 
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COUNTERPOINTS 


Babykini  end  of 
wet  nappy' 
say  Peaudouce 

Peaudouce  are  rolling  out  Babykini,  a  new 
disposable  nappy  they  say  is  super  slim 
and  super  absorbent  and  "demoisturises 
wetness". 

The  new  product,  is  being  introduced 
initially  in  one  size  on  a  test  in  Northern 
Ireland  (see  Haydock's  Trade  Show, 
p967),  the  Channel  Isles  and  Boots  the 
Chemists  alongside  Babyslips,  before 
national  roll-out  later  this  year.  The 
company  says  support  will  total  £7. 5m 
spread  across  advertising  and  promotional 
activities,  including  TV,  radio  and  Press 
campaigns,  coupons  and  sampling. 

Babykini  uses  advanced  technology 
and  super  absorbent  material  to  soak  up 
moisture  while  keeping  baby  dry.  Wetness 
passes  through  a  one-way  liner  into  the 
nappy  where  super  absorbent  granules 
turn  urine  into  a  gel,  cocooned  in  the  heart 
of  the  nappy.  This  technology  allows  the 
nappy  to  be  one  third  slimmer  than 
conventional  nappies. 

Babykini  boxes  (maxi-packs  of  44, 
£7.35)  are  said  to  be  45  per  cent  smaller 
than  comparable  packs.  Peaudouce  say 
this  saving  on  space  will  dramatically 
increase  store  profit  per  square  foot.  Mike 
Chambers,  managing  director  Peaudouce 
(UK)  Ltd  commented  "Babykini  will 
further  widen  the  technical  gap  between 
the  major  brands  and  private  label.  The 
smaller  pack  size  will  be  a  winner  with 
mothers  who  will  find  them  easier  to  carry" 

Peaudouce  have  invested  £10m  in  a 
factory  in  Telford,  Shropshire  which  starts 
production  in  June.  Nl  Distributors  Pitman 
Agencies  Ltd,  08462  82525  for  Peaudouce 
(UK)  Ltd,  Bye  Road,  Hoddesdon,  Herts 
EN11  OEL. 


NI  Undercover 

Undercover  UK  of  Wrexham  are 
launching  their  Everdri  brand  of 
disposable  nappies  in  Northern  Ireland. 

Everdri  nappies  feature  a  patented 
leakproof  wasteband,  refastenable  tabs, 
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elasticated  legs,  a  contoured  shape,  stay- 
dry  lining,  extra  width,  a  moistureproof 
outer  and  thick  absorbency  layer. 

The  Everdri  range  appears  in  colour 
coded  polypacks  in  a  full  range  of  sizes  — 
newborn,  infant,  toddler  and  child  —  in  a 
sizes  from  10s  to  24s,  30s  and  60s. 

The  launch  will  be  backed  by  POS 
material,  promotions  and  a  consumer 
radio  campaign  on  Downtown  Radio. 
Distributors:  Norman  Bingham 
Associates,  10  Shore  Boad,  Holywood,  Co 
Down,  Northern  Ireland. 


No  dummies! 

All-in-one  is  the  thinking  behind  the  latest 
one-piece  soother  from  Cannon  Babysafe. 

Made  from  durable  thermoplastic 
material  in  one  whole  join-free  piece, 
Cannon  say  the  new  soother  meets  all 
international  safety  standards,  including 
BS5239.  No  joins  means  no  crevices  for 
bacteria,  they  say,  and  the  soother  can  be 
easily  sterilised  by  any  method. 


In  a  choice  of  three  colours  —  pink, 
blue  or  honey  —  the  one-piece  soother 
(£0.49)  comes  in  a  clear  polypropylene 
pillow-pack  featuring  new  Babysafe 
graphics.  Cannon  Babysafe  Ltd,  Lower 
Boad,  Glemsford ,  Suffolk. 


Hot  tips 

Chesebrough-Pond's  are  re-packaging  Q 
Tips  in  stacking  "wave"  box  packs. 

The  new  clear  plastic  box  packs 
(£1.09)  contain  200  Q-tips  and  are 
available  in  blue,  pink,  yellow  and  white. 
Chesebrough-Pond's  Ltd,  PO  Box  42, 
Victoria  Street,  Windsor,  Berks. 


In  the  picture 
with  Sangers 

Sangers  Photographic  Wholesale  have 
been  appointed  to  distribute  Keystone 
Camera  Corporation's  Easy  Shot  Regency 
cameras  (£32.95-£69.95). 

They  will  be  supported  by  advertising 
and  promotions  including  local  television 
and  media  advertising  in  the  hobbyist 
Press  this  month  and  next. 

And  Sangers  are  now  offering  the  new 
Pentax  SFX  Autofocus  camera  (£399.95). 

It  is  the  first  Pentax  to  feature  body 
integral  AF,  and  has  fast  focussing,  say 
Sangers. 

A  further  recent  addition  to  the 
company's  listing  is  a  range  of  15  Sigma 
lenses  with  Nikon  and  Minolta  fittings 
(£84.95  to  £259.95). 

May  promotions  from  Sangers  include 
a  free  Ricoh  folding  tripod  with  every 
order  for  an  AF50  or  FF70;  a  Sony 
audio/video  starter  pack  containing  66 
video  and  audio  tapes  with  a  24  per  cent 
margin;  a  £10  voucher  towards  the  cost  of 
a  Beefeater  meal  with  each  order  for  a 
Kodak  40  video  tape  stock  box;  extra 
discounts  on  three  packs  of  Ucar  batteries; 
two  special  packs  of  Tasco  magnifiers 
including  free  display  stands.  Sangers 
Photographies  Wholesale  Ltd,  Priory 
House,  Pitsford  Street,  Birmingham . 


Longer  life 

Duracell  are  now  supporting  their  long- 
life  alkaline  batteries  with  cinema 
advertising  until  December  on  90  screens 
in  the  Yorkshire  region. 

Two  commercials  entitled  "Yachts" 
and  "Prisoners"  use  real  time  values  to 
quantify  the  long-life  performance  of  the 
batteries,  says  the  company.  Duracell 
(UK)  Ltd,  Duracell  House,  Church  Road, 
Low  Filed  Heath,  Crawley,  West  Sussex 
RH11  0PQ. 

Snappy  moves 
for  Summer 

Regency  photoprocessing  outlets  are 
being  given  a  new  look  for  the  Summer. 

The  new  livery  is  primarily  being 
applied  to  free  standing  pavement  boards 
and  external  window  displays.  As  well  as 
the  Regency  logo  the  new  material 
includes  full  colour  photographs  of  film, 
cameras  and  prints,  say  Regency  Film 
Services,  476  Hertford  Road,  Enfield, 
Middlesex  EN3  5QU. 
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r  Dermacort 


Fast  Effective  Treatment 
for  Skin  Irritations  &  Rashes 


ONLY  0.1%  w/w  Hydrocortisone! 
(the  lowest  concentration*  of  Hydrocortisone 
in  the  new  "de-regulated"  list) 

Dermacort's  Unique  Formulation  provides  low  concentration 
*at  least  as  effective  as  1.0%  Hydrocortisone  Creams! 

Dermacort  represents  a  major  advance  in  the  home 
treatment  of  family  skin  irritations 


Dermacort 


5  c 


R.S.P.E1.85  (inc. VAT) 


Rewarding  Bonuses! 
Further  information  can 
be  obtained  from  your 
Panpharma  Representative  or 
Panpharma  Limited  (01-561  8774) 


Hjrnon 
to  our  perfect 

COUPLES. 


Cluster's  uniquely  delicious  combinations  of  ingredients 
and  textures  have  made  it  an  outstanding  success  as  the  fast- 
est growing  cereal  bar  brand  in  the  U.K.'s  top  confectionery 
growth  sector. 

And  from  Easter  our  new  £2  million  national  TV 
campaign  will  be  turning  your  customers  on  to  the  taste  of 
Cluster's  real  fruit,  roasted  nuts,  and  real  chocolate  in  our 
four  'Perfect  Couples'  of  irresistible  flavour. 


WITH  THE  PERFECT 
PRODUCT 

Cluster's  perfect  blend  of  'health'  and  'snack'  appeal  offers 
you  a  natural  opening  into  this  profitable  growth  market,  and 
now  it's  available  nationally  through  your  usual  wholesaler. 
All  you  have  to  do  to  take  off,  is  take  stock. 


4> 


■V/ 
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A  special  blend  of  experience 

LyonsTetleyLimiled 
325/347  Oldfield  Lane  North  Greenford.  Middlesex  UB60A 
Telephone  01-578  2  345 


1%  cream  and  ointment 


Normal  Trade  Price       £0.825  per  tube 

(available  in  dozens) 

RRP  (including  VAT)      £1 .43  per  tube 


SPECIAL  BONUS  OFFER 

which  gives   62%  profit  on  return 


Cox  Pharmaceuticals,  A  H  Cox  &  Co  Ltd, 
Whiddon  Valley,  Barnstaple,  Devon  EX32  8NS. 


For  full  details  contact  your  local  representative  or 


COUNTERPOINTS= 


Cosmetics 
chasing 
economy's  tail 

Sales  of  cosmetics  and  toiletries  during  the 
year  to  September  1986  showed  only  a 
modest  increase,  despite  a  very  healthy 
economic  situation,  says  the  latest  edition 
of  the  Silver  Book  report. 

The  report  states  that  during  this 
period,  inflation  fell  to  its  lowest  point 
since  shortly  after  the  war.  Personal 
disposable  incomes  rose  at  "a  very  health 
rate"  says  the  report,  and  the  percentage 
put  into  savings  fell.  The  result,  it  says,  was 
that  retail  sales  "reached  an  all-time  high 
—  at  least  compared  with  the  recent  past." 
Modest  stock  building  also  took  place, 
making  the  situation  even  more  buoyant 
from  the  manufacturers'point  of  view. 

The  report  suggests  a  number  of 
explanations  for  the  fact  that  cosmetic  and 
toiletry  sales  do  not  seem  to  be  reflecting 
the  overall  boom.  Its  own  figures  are  for 
sales  into  the  trade,  and  there  is,  it  notes,  a 
time  lag  between  a  lift  in  consumer  sales 
and  its  reflection  on  trade  buying  which 
may  account  for  the  anomaly.  Or,  the 
report  says,  consumers  may  simply  be 
spending  their  money  on  other  things, 
such  as  durable  goods. 

The  report  also  points  out  that  prices  at 
the  cosmetic  end  of  the  market  have  shown 
"massive  increases"  and,  it  claims,  this 
end  of  the  market  is  where  the  depressed 
situation  mainly  exists.  The  report 
concludes  from  this  that  decreases  in 
demand  may  be  due  to  consumers 
changing  to  cheaper  brands  rather  than 
buying  less.  Whatever  the  reason,  the 
report  says  the  situation  is  likely  to  be 
temporary. 

Sales  of  cosmetics  and  toiletries  into 
the  trade  were  worth  £955. 3m  (msp),  an 
increase  of  6.2  per  cent  on  sales  in  the 
corresponding  period  a  year  ago.  In  real 
terms  the  report  says  the  rise  was  worth  1 
per  cent.  The  increase  came  almost 
entirely  from  toiletries:  in  real  terms, 
cosmetics  showed  a  loss,  it  says. 

Hair  preparations  showed  the  best 
growth,  followed  by  toothpastes  and 
deodorants. 

The  total  spend  on  advertising  in  the 
industry  was  £146. 3m,  an  increase  of  21 
per  cent  on  the  same  period  a  year  ago. 
The  spend  represented  15.3  per  cent  of 
sales.  The  Silver  Book,  23  Golden  Square, 
London  Wl. 

Esoterica  products  are  now  distributed  by 
Lenthenc  Morny  Ltd,  Vale  Road, 
Camberley,  Surrey  GUIS  3AX. 
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Cachet  in  store 

House  of  Matchabelli  are  promoting 
Cachet  with  a  national  in-store  campaign. 

Around  4,000  stores  throughout  the 
UK  will  be  offering  sample  phials  of 
Cachet  mounted  onto  competition  entry 
forms.  Any  one  taking  a  form  who  then 
goes  on  to  purchase  any  full  size  item  from 
the  Cachet  range  will  become  eligible  to 
enter  a  competition  to  win  a  special  edition 
Mini  Park  Lane  with  20  runners-up  prizes 
of  bouguets  of  pmk  roses.  The  competition 
closes  on  luly  31 . 

The  promotion  will  be  supported  by  a 
radio  advertising  campaign  featuring  the 
Cachet  "Individual  as  you  are"  theme  and 
mentioning  the  in-store  competition.  The 
campaign  will  run  for  three  weeks  from 
May  into  June  on  Capital,  BRMB, 
Piccadilly,  Trent,  Leicester  Sound  and 
Mercia.  Prince  Matchabelli,  PO  Box  242, 
Consort  House,  Victoria  Street,  Windsor, 
Berks. 


Primrose  bloom 

Pharmagen  are  running  a  bonus  offer  on 
the  50  capsule  range  of  Efamol  Evening 
Primrose  Oil  and  Efamol  PMP  during  May 
and  June.  Britannia  Health  Products  Ltd, 
Forum  House,  41  Brighton  Road,  Redhill, 
Surrey  RH16YS. 


Schwarzkopf  are  supporting  their 
relaunched  Corimist  range  with  national 
television  advertising  breaking  in  June. 
They  have  also  produced  a  colour  POS 
leaflet  showing  different  looks  that  can  be 
achieved  using  the  products.  Schwarzkopf 
Ltd,  Penn  Road,  Californian  Trading 
Estate,  Aylesbury,  Bucks 


Purity  without 
cruelty  .  .  . 

De  Witt  International  are  distributing  the 
Crimpers  Pure  haircare  range,  hypo- 
allergenic  and  prepared  without  cruelty  to 
animals. 

The  manufacturers  say  Pure  is  made 
with  gentle  ingredients  and  no 
unnecessary  additives. 

Pure  shampoos  (250ml,  £2.67)  for 
normal  to  greasy  or  normal  to  dry  hair,  are 
formulated  for  mildness  to  skm  and  eyes. 


CI 


The  conditioner  (250ml,  £2.67)  contains  a 
screen  to  protect  hair  from  the  harmful 
effects  of  sun,  sea  and  city  pollution,  says 
the  company. 

Pure  hairspray  (200ml,  £2.98)  for  all 
hair  types,  is  a  medium  hold  non-aerosol 
hairspray  containing  Aloe  Vera.  De  Witt 
International  Ltd,  International  House, 
East  Barnet  Road,  East  Barnet,  Herts. 


A  visitor 
from  France 

New  to  this  country  from  France  is  the 
Arcancil  cosmetic  range,  being 
distributed  by  India  Grange  of  Suffolk. 

The  range,  packaged  in  blue  and  gold, 
includes  all  kinds  of  colour  cosmetics,  plus 
cleansers,  toners,  false  eyelashes,  and  a 
selection  of  make-up  brushes  and  other 
applicators.  Prices  start  at  £2.35  for 
mascara,  £2.15  for  lipstick,  £2.35  for 
foundation  and  from  £1.99  for  cleansing 
products.  Make-up  brushes  start  at  £1.55. 
India  Grange  Ltd,  Cosmetics  and 
Skmcare  Division,  Addison  Road, 
Sudbury,  Suffolk. 

Ciba  Consumer  Pharmaceuticals  have 
acquired  Tri-ac  Acne  treatment  lotion 
from  Elida  Gibbs  Ltd.  Ciba  Consumer, 
Wimblehurst  Road,  Horsham,  West 
Sussex  RH12  4  AB. 
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Carnation  back 
their  feet 

Carnation  footcare  products  are  being 
backed  by  a  £100,000  sales  promotion 
over  the  next  three  months. 

Consumer  advertisements  will  educate 
foot  sufferers  about  the  products  and  at  the 
same  time,  a  retailer  incentive  scheme  is 
being  used  to  encourage  retailers  to  stock 
the  full  Carnation  product  range. 

Advertisements  will  run  in  women's 
magazines  and  the  TV  Times  until  July. 
Cuxson  Gerrard  &  Co  (Dressings)  Ltd, 
Oldbury,  Warley,  W.  Midlands. 


Soap  story 

Lake  Pharmaceuticals  are  re-launching 
Nobacter  products  giving  pharmacists  a 
free  tablet  of  the  soap  with  each  purchase 
of  shaving  foam. 

Manufactured  in  France,  where  the 


Salusan  Herbal  Supplement  is  being 
relaunched  with  a  new  500ml  bottle  (£5.60) 
and  new  packaging.  Salus  (UK)  Ltd,  15 
Rivington  Court,  Woolston  Grange, 
Warrington,  Cheshire  WA1 4RT 


company  says  it  is  used  extensively  in 
hospitals  and  homes,  Nobacter  contains 
the  antiseptic  TCC  (Trichloro- 
carbanilide).  The  range  comprises  of 
medicated  foam  shave  (£3.88)  and  soap 
(£1.42).  Lake  Pharmaceuticals  Ltd,  36 
Haven  Green,  Ealing  Broadway,  London 
W52NX. 

Dalivit  Multivitamin  drops  will  be 
available  in  a  dispenser  of  12  units 
(£18.63)  from  May  25.  Paines  &  Byrne  Ltd, 
Pabyrn  Laboratories,  Bilton  Road, 
Greenlord,  Middlesex. 


No  place 
like  home 

Smith  &  Nephew  are  running  a 
competition  in  pharmacies  for  the  best 
display  of  their  Home  Healthcare  Products 
using  the  new  shelf  merchandiser  or  floor 
unit.  First  prize  is  a  £500  holiday  voucher 
with  runners-up  receiving  £250  and  £150 
vouchers.  The  closing  date  is  August  1. 
Smith  &  Nephew  Medical  Ltd,  PO  Box  81, 
Hessle  Road,  Hull  HU3  2BN. 

Cantassium  add 
quercetin 

Cantassium  have  introduced  quercetin  to 
their  dietary  supplements  (60  tablets, 
£3.95).  Quercetin,  found  in  fresh  fruit  and 
vegetables,  is  a  bioflavonoid,  which  are 
the  natural  co-factors  of  Vitamin  C. 

The  company  recommends  a  daily 
dose  of  100-500mg  (one  to  five  tablets)  of 
quercetin  as  a  supplement.  Cantassium 
Co,  225  Putney  Bridge  Road,  London. 


Nice  touch  

The  Health  +  Plus  Vitamin  Company  are 
introducing  Supermouse  (£4.95,  90),  a 
chewable  multivitamin  and  mineral 
supplement.  Supermouse  is  sugar-free, 
orange  and  lemon  flavoured.  They  are 
also  introducing  two  vitamin  and  mineral 
packs,  aimed  at  slimmers  and  pregnant 
women.  The  Metabolic  Pack  and  The 
Pregnancy  pack  both  cost  £9.90  for  one 
month's  supply.  Health  +  Plus  House,  118 
Station  Road,  Chinnor. 


Toast  of  the  TV 

Farley  Health  Products  are  supporting 
Complan  with  an  £800,000  television 
campaign  until  the  end  of  July.  It  repeats 
the  "Drink  to  your  Health"  commercial 
which  relaunched  the  product  in  1986. 
Farley  Health  Products,  Torr  Lane, 
Plymouth,  PL3  5UA. 


Press  for  pills 

Nicholas  Laboratories  are  supporting 
Paraclear  and  Aspro  Clear  with  a 
£500,000  eight  month  consumer  Press 
campaign  breaking  this  month. 
Nicholas  Kiwi  Division  ol Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 
Berks. 
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THE  CREAM 
OF  SUMMER 

SELLERS 

j !  '    1      1  \^gg^s^         Cold  sores  and  sore  lips  don't 

'    |  !  '  !  gojawayfor  the  Summer.  And  those  long,  lazy  days  in 

II  the  sun  can  cause  as  many  problems  as  the  coldest  Winter  day. 

; '  |  Blisteze's  medicated  cream  formula  provides  soothing  relief  for 

BEL  Ji  Bft   Jflj  cold  sores  and  dry  or  cracked  lips  throughout  the  yeai 

H     ^WBKIr  H  Keeping  them  looking  and  feeling  their  best. 

BLISTEZE.  THE  CREAM  OF  SORE  LIP  AND  COLD  SORE  TREATMENTS 


Dendron  Lid.  94  Rickmansworth  Road, 


Watford.Hens  WD1  7JJ  Tel: (0923)  23251 
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Agfa- your  quality 
film  brand 


Agfa  Maxi  —  the  colour  print 
film  success  of  1986 

Agfa  Maxi  has  exceptional  exposure 
tolerance  (over  5  stops  latitude)  with  an 
extremely  high  speed  reserve  giving  your 
customers  better  prints.  Plus  the  unique 
bonus  of  3  extra  shots  per  film. 


NEW  for  1987.  Agfa  Maxi  now  available  in 
mulfipacks. 

Specially  priced  Duo  packs  (2  films)  and  Economy  packs  (3 
films)  give  you  the  opportunity  to  sell  promotional  packs  and 
make  more  money. 

Agfa  Maxi  —    high  trade  margin 

—  high  consumer  acceptance 

—  the  film  that  gives  you  more 

The  Agfacolor  Print  Film  Range 

Agfa  XR100i  Maxi  135-24+3      Agfa  XR200i  110-24 


Agfa  XFMQOi  135-36 

Agfa  XFMQOi  Mini  135-12+3 


Agfa  XR200i  126-24 
Agfa  XR200  Rapid 


Agfachrome  CT  Slide  Film 

Good  news  for  slide  film  users  this  Summer!  Agfachrome 
CT100  and  CT200  will  be  available  in  specially  priced 
multipacks  too. 

Agfachrome  CT  slide  films  are  market  leaders  in  their  class. 
Rich  vibrant  colours,  finer  grain  and  a  fast  U.K.  processing 
service  give  slides  to  satisfy  the  most  demanding  consumers. 

Slide  film  users  are  buying  more  multipacks  —  this  move  will 
enable  you  to  cash  in  on  the  trend  and  make  more  profit. 

The  Agfachrome  Slide  Film  Range 

Process  Paid  Non  Process  Paid 

Agfachrome  CT100  135-36      Agfachrome  CT100  135-24+3 
Agfachrome  CT200  135-36      Agfachrome  CT100  135-36 

If  you  would  like  to  know  more  about  the  technical  advances  Agfa  have  made  with  these  new 
generation  films,  just  ask  for  our  booklet  —"The  Film  Specialist  —  Agfa" 


For  further  details  please  phone  or  write  to  Ron  Gray,  Agfa-Gevaert  Ltd. 
27  Great  West  Road,  Brentford,  Middlesex  TW8  9AX 
Telephone  01-560  2131. 


Retail  Products  Division, 

AGFA<$> 
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Philips  join 
the  Jet  Set 


Philips  are  launching  the  Jet  Set  —  three 
gas  powered  hair  stylers. 

The  range,  styled  in  ivory,  includes  a 
curling  tong  (£12.95,  model  HP4412), 
hotbrush  (£14.95,  HP  4412)  and  a  combi 
styler  which  offers  a  curling  tong/brush 
combination  (£17.95,  HP  4414).  Each  can 
be  refilled  with  either  disposable  butane 
cartridge  (£2.99,  pack  of  two,  HP4411)  or 
a  gas  refill  (£1.99  HP  4415). 

Each  model  is  lightweight,  features 
cool  fingertip  for  easy  handling  and  is 
ready  to  use  in  60  seconds,  claims  the 
company.  It  also  plans  to  launch  a  new 
range  of  Silence  hairdryers  later  in  the 
year.  Philips  Home  Appliances,  City 
House,  420  London  Road,  Croydon  CR9 
3QR. 

Knights  in 
new  armour 

Lever  Brothers  are  relaunching  Knight's 
Castile  toilet  soap,  and  backing  it  with 
national  television  advertising. 

It  is  now  available  in  modernised 
packaging,  the  soap  having  a  new 
formulation,  whiter  colour  and  easier  to 
handle  shape,  says  the  company.  And  on 
pack  coupons  aiming  to  encourage  trial 
will  feature  on  two  and  four  packs. 

Commercials  on  national  television 
will  feature  a  father  and  son  designed  to 
bring  the  product  in  line  with 
contemporary  family  lifestyle.  Lever 
Brothers  Ltd,  Port  Sunlight,  Wirral, 
Merseyside  L62  4ZD. 


Bit  of  lip 


Labello  lipsalve  from  Smith  and  Nephew 
Consumer  Products  is  to  be  supported  by 
a  major  promotion  in  the  Summer. 

For  one  proof  of  purchase  (plus  £2.99 
P&P)  the  consumer  receives  a  blue  and 


white  sports  bag  with  the  product  logo 
printed  in  white  on  each  side,  styled  on  the 
Labello  Original  tube.  The  offer  will  be 
featured  on  leaflets  accompanying  the 
POS  units  and  also  on  the  blister  packs, 
say  Smith  &  Nephew  Consumer  Products 
Ltd,  Alum  Rock  Road,  Saltley, 
Birmingham  B8  3DY. 


GTVGra 
B  Border 
CCenlial 
CTVChat 
LWT  London  Week 
C4  Channel  4 


ndb 


U  Ulster 

G  Granada 

AAngha 

TSW  South  Wesl 

TTV  Thames  Telev 

Bt  TV-am 


STV  Scotland 
(central) 
Y  Yorkshire 
HTV  Wales  &  We. 
TVS  South 
TT  Tyne  Tees 


Amplex  deodorant: 
Askit  powders: 
Bio-tex: 
Cluster  bars: 
Fiesta  kitchen  towels: 
Gillette  Contour  Plus: 
Immac  Dancer: 
Jaap's  health  salts: 
Natrena  sweeteners: 
Odoreaters: 
Peaudouce  Babyslips: 
Pretty  Polly  stockings: 
Reach  toothbrushes: 
Robinson's  babyf  oods: 
Signal  toothpaste: 
Wilkinson  Sword  Profile 


C,TVS,LWT,C4 
GTV,STV 
All  areas 
All  areas 
All  areas, C4,Bt 
All  areas,  C4 
STVJTV 
GTV,STV 
All  areas 
GTV,STV,BTV,TT 
Bt 

All  areas,  C4 
All  areas, C4,Bt 
Bt 
Bt 

razors:       All  areas 


Counter  moves 

Thomas  Christy  are  introducing  a  new 
merchandiser  pack  range  which  will 
incorporate  six  tubes  of  Mudpak,  six  tubes 
of  Clearpak  and  12  of  each  of  the  sachet 
variants. 

The  regular  face  pack  tube/sachet 
merchandiser  has  been  redesigned  to 
include  six  of  each  face  pack  variant,  and 
the  merchandiser  for  face  pack  sachets 


will  now  include  the  latest  addition  to  the 
range,  Aloe  Vera.  Thomas  Christy  Ltd, 
Christy  Estate,  North  Lane,  Aldershot, 
Hants. 
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O!  It's  Lancome 
for  Summer 

Lancome's  O  de  Lancomer  will  be 
available  only  as  an  eau  de  toilette  from 
June. 

The  standard  range  will  comprise 
120ml  and  75ml  atomisers  (£14.50  and 
£10.50)  and  50ml  bottle  (£8.50),  and  for 
this  Summer  only,  a  45ml  atomiser.  Also 
on  offer  for  the  Summer  is  a  travel  pack,  of 
28ml  eau  de  toilette,  with  30mls  each  of 
bath/shower  gel  and  hand  and  body 
lotion,  and  two  travel  soaps,  in  a  plastic 
drawstring  bag  (£9.50).  Lancome,  14 
Grosvenor  Street,  London  Wl . 

Extra  padding 
from  Wellcome 

Wellcome  are  offering  20  per  cent  extra 
free  on  their  Simply  Gentle  packs  of  50 
cleansing  pads. 

The  special  60s  packs  will  be  available 
until  June  or  while  stocks  last,  say 
Wellcome  Foundation  Ltd,  The  Crewe 
Hall,  Crewe,  Cheshire  CW1 1UB. 

Curl  up  with 
the  TV  

Poly  Hair  Care  are  running  a  television 
advertising  campaign  for  Poly  foam  perm. 

The  commercial,  entitled  "Graffiti", 
will  run  until  the  end  of  May  in  the 
London,  Anglia,  Central,  TVS  and  TSW 
regions  with  a  spend  of  £750,000.  Warner 
Lambert  Health  Care,  Southampton 
Road,  Eastleigh,  Hants. 

Shulton  are  offering  Mandate  anti- 
perspirant  and  deodorant  spray  for  £3.50 
instead  of  the  usual  price  (£3.95)  during 
July  and  August.  Shulton  (UK)  Ltd, 
Shulton  House,  Alexandra  Court, 
Wokingham,  Berks. 

Chemist  &  Druggist  16  May  1987 


Pj****      LIFTS  OFF 

WITH  FULL 
NATIONAL  SUPPORT 

£300,000*  splashed  right  across  the  national  press 

Over  64  insertions  across  the  eight  month  launch  period 

Educational  approach  diagnoses  migraine  to  help  the  70%  of  migraine  sufferers 
not  currently  consulting  their  doctor. 

Campaign  aimed  at  over  53A  million  potential  migraine  sufferers. 


MIGRAINE 
ATTACK 


BreaK  free  fast  with  Migralift 


Migralift 

L  


rV1 


6S* 


ATTACK 


Migralift 

L  J 


fitf'     SIWDAY  EXPRESS 


Plus  Consumer  leaflets  and  eye-catching  P.O.S. 

Migralift 

Especially  formulated  to  lift  migraine  fast 


Profit 


LEVEi 


the  simple  profit  first 
A  major  National  Televisior 
Advertising  Campaign  starts  in 
June  and  will  communicate  and 

demonstrate  the 


following 
improvements 
in  new  Knight's  Castile  - 

□  Pure  natural  ingredients 

□  New  shape       f  knights 

1  -   r-wrn  i  — 


□  New  packaging.  "^N*. 

We  anticipate  a  big  demanc 
for  New  Knight's  Castile  and  quit* 
simply,  the  more  stock  you  buy, 
the  more  money  you  will  make. 

And  that  brings  us  to  the 
Pure  Profit.  Durine  the  launch 


f 
6 


KNIGHT'S 
CASTILE? 


period 

Knight's  Castile 
is  available  in 
special  offer 
wholesale  packs. 
This  is  profit,  pure  and  simple. 


COUNTERPOINTS 


Soft  and  Pure 
gets  bigger  

Robinsons  of  Chesterfield  are  relaunching 
their  Soft  and  Pure  cotton  wool  range  and 
introducing  wipes,  heralding  long  term 
plans  to  get  into  the  skincare  market. 

The  current  moves  are  part  of  a 
scheme  to  build  Soft  and  Pure  into  a  brand 
worth  £8m,  says  business  manager  Ted 
Martin.  Currently  the  brand  is  worth 
around  £6m,  and  future  moves  seem  likely 
to  include  skincare  toiletry  items. 


New  cotton  wool  packaging  features  a 
cirrus  cloud  design  in  pink  and  lilac  for 
cosmetic  products  and  blue  and  pink  for 
baby  products.  Baby  product  packs  also 
feature  fluffy  rabbits.  Packs  of  cotton  wools 
now  feature  drawstring  tops. 

New  to  the  range  are  make  up 
wipeaways  and  lanolin-free  baby  lotion 
wipes  (£1.69).  The  cosmetic  wipes  are 
packaged  in  a  pink  resaleable  plastic  tub, 
and  the  baby  wipes  in  blue.  Both  are 
fragrance-free. 

The  relaunch  will  be  backed  by  a 
£350,000  women's  Press  advertising 
campaign  in  the  second  half  of  the  year. 

Robinsons  say  there  will  be  at  least  one 
or  two  further  new  products  before  the  end 
of  the  year.  They  have  given  themselves 
five  years  to  make  the  brand  worth  £8m. 
Any  entrees  into  skincare  or  other  areas 
will  be  in  line  with  the  Soft  and  Pure 
image.  Robinsons  of  Chesterfield,  Wheat 
Bridge  Mills,  Chesterfield. 


Estee  Lauder 
get  into  shape 

Estee  Lauder  are  launching  Body  Shaper 
products,  designed  to  improve  the  texture 
of  dimpled  skin.  The  range  includes  body 
smoother  exfoliating  creme  (200ml,  £16), 
body  firmer  toning  lotion  (200ml,  £20)  and 
body  shaper  contouring  creme  (200ml, 
£20)  which  is  available  with  a  body 
countourmg  massager  rollers,  say  Estee 
Lauder  Cosmetics  Ltd,  71  Grosvenor 
Street,  London  W1X0BH. 


Stocking  up  

Punch  Sales  are  introducing  Italian 
designer  stockings  into  their 
Spring/Summer  range.  They  are  available 
in  one  size  in  bamboo,  silver  grey,  black 
and  white.  (£0.79  per  pair). 

And  the  Spring/Summer  range  of 
Italian  designer  tights  (£0.89)  includes  16 
new  coloured  shades,  say  Punch  Sales 
Ltd,  Lower  Farm  Road,  Moulton  Park, 
Northampton. 


Bubbly  bath 

Nicholas  Laboratories  are  running  an  on- 
pack  promotion  which  offers  consumers 
the  chance  to  win  a  bottle  of  champagne. 

Until  the  end  of  June,  the  company  is 
inviting  customers  to  find  an  excuse  to 
celebrate  with  Radox  by  entering  a 
competition  set  out  on  a  neck  collar  leaflet 
attached  to  special  packs  of  all  four  Radox 


Moisturising  Collection  products.  Closing 
date  for  entries  is  December  31. 

Running  concurrently  with  the 
competition  in  major  multiples  will  be  the 
brand's  first  sachet  sampling  operation 
together  with  coupons  offering  lOp  off  the 
next  purchase,  say  Nicholas  Laboratories 
Ltd,  225 Bath  Road,  Slough  SL1  4AU. 

For  when  the 
heat  is  on 

Lancome  are  adding  eye  crayons  to  their 
Les  Aguas  range  of  waterproof  cosmetics. 

Les  Aguamme  (£6.25)  come  in  eight 
colours:  falaise,  brilliant  bronze; 
anemone,  plum;  crepuscule,  deep  blue; 
palme,  golden  khaki;  sirene,  pink;  bleu 
cool,  bright  turguoise;  naif,  soft  mauve; 
and  corail,  soft  coral.  They  are  designed  tc 
give  durable  colour  even  in  water,  heat 
and  humidity,  and  can  be  used  as  liner  or 
eyeshadow. 

A  special  double  sharpener  is 
available  (£1.95)  for  use  with  les 
Aguamines  and  Lancome  kohols. 

The  Les  Agua  range  will  also  feature 
two  new  odours  for  Les  Aguatigues 
shadows  (Tabae  d'Or  and  Brune),  one  for 
Les  Aguajoue  blushers  (soleil  rouge)  and 
two  for  Aguacils  mascara  (Vert  Etincelant 
and  Bleu  Precieux).  Lancome,  14 
Grosvenor  Street,  London  Wl. 

Thomas  Christy  are  offering  Topsy  Tips, 
Classic  Nails  and  nail  conditioner  to 
chemists  at  a  special  discount  price, 
during  the  next  two  months.  Thomas 
Christy  Ltd,  Christy  Estate,  North  Lane, 
Aldershot,  Hants  GU124QP. 


Be  cool 


Shulton  are  running  money-off  promotions 
on  four  products. 

Aerosol  anti-perspirant  and  improved 
formula  deodorant  now  offer  25  per  cent 
extra  free,  flashed  on  pack.  And 
aftershave  and  talc  both  now  offer  a  £0.45 
saving,  75ml  aftershave  retailing  at  £2.30 
and  lOOg  talc  at  £1.40.  And  with  Father's 
Day  in  June,  the  offer  labels  are  removable 
for  gift  presentation.  Offers  are  available 
until  next  month,  say  Shulton  (Great 
Britain)  Ltd,  Shulton  House,  Alexandra 
Court,  Wokingham,  Berks  RG 11 2SN. 


Extra  Life 
for  Marigold 

LRC  claim  that  their  new  Marigold  Extra 
Life  have  overcome  the  mam  comlaint 
levelled  at  rubber  house  gloves  —  their 
limited  life. 

The  new  gloves  are  reinforced  with  a 
coating  which  makes  them  stronger 


without  decreasing  their  sensitivity  or 
flexibility,  resulting  in  a  product  which  is 
twic  as  puncture  resistant  as  standard 
rubber  gloves.  Extra  Life  are  replacing 
Marigold  Extra  at  the  same  price  (small, 
medium,  large  £0.69). 

Discounted  prices  support  the  launch 
and  a  £500,000  advertising  campaign  in 
women's  magazines  runs  for  six  months 
from  August/September.  There  are  lOp  off 
packs  and  there  will  be  a  2  million  lOp 
coupon  drop  nationwide  in  July/August. 
There  is  POS  and  retailers  buying  eight 
dozen  will  get  a  free  stand  with  a  one 
dozen  bonus.  LRC  Products  Ltd,  North 
Circular  Road,  Chmgford,  London  E4. 
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From  May  we're  doubling  up  on  past  sueeess,  turning  last 
year's  5p  coupon  into  an  oiler  that's  larger  than  life.  13  million 

coupons  in  the  National  Press  will  be  ollering  a  whole 
lOp  oil  Britain's  No  1  toilet  tissue  -  making  Andrex  even  better 
value  lor  money, encouraging  trial  and  increasing  sales. 

Ante 

FROM  THE  BIGGEST  NAME  IN  TISSUE 

 SCOTT  




I  COUNTERPOINTS 


Independent... 
Clicker  style 

As  they  celebrate  the  five  millionth 
Independent  sold,  Braun  are  branching 
into  the  younger  market  with  a  new 
addition  to  the  styler  range  —  the  Clicker. 

Aimed  at  "the  fashion  conscious 
teenager"  between  16  and  20,  the  Clicker 
offers  tong,  brush  and  comb,  and  is  priced 
at  £10.95,  £12.95  and  £15.95.  Packaged  in 
Silencio  blue,  the  Clicker  uses  flint  wheel 
ignition  —  designed  to  overcome  the 
problems  some  consumers  have  had  with 
batteries.  This  product  uses  no  batteries;  a 
click  signals  ignition. 

National  newspaper  competitions, 
teenage  magazine  promotions  and  a 
consumer  media  campaign  incorporating 
the  Clicker  in  full  range  advertisements 
will  back  the  launch;  and  m-store  POS 
material  is  available.  Braun  Electric  (UK) 
Ltd,  Dolphin  Estate,  Windmill  Road, 
Sunbury-on- Thames, 
Middlesex. 


For  your  type! 

Elida  Gibbs  are  running  an  on-pack 
promotion  on  their  Cream  Silk  conditioner 
range,  coinciding  with  the  current 
advertising  campaign. 

The  offer,  on  200ml  and  350ml  sizes 
while  stocks  last,  invites  consumers  to  send 
two  proofs  of  purchase  to  get  a  Denman 
hair  brush  to  suit  their  hair  type  (worth 
£3.50).  And  the  promotional  collar  of  the 
350ml  size  features  a  coupon  for  20p  off 
next  purchase  of  that  size  conditioner.  As 
part  of  this  year's  £2m  advertising  spend,  a 
women's  Press  campaign  will  run  until 
September,  underlining  the  "Which  one's 
your  type"  theme  stressed  in  the 
promotion.  And  television  advertising  will 
return  in  the  Autumn,  say  Elida  Gibbs  Ltd, 
Portman  Square,  London  W1A  1DY. 


Albyn  on 
Wavelength  8 

Albyn  of  Stonehaven  are  launching  a 
range  of  fragranced  hair  stylers  called 
Wavelength. 

The  range,  in  navy  and  red,  offers 
eight  different  designs  of  combs  for 
different  styles  all  containing  a  lemon 
perfume  which  the  company  says  is 
released  each  time  the  hair  is  styled:  full  of 
bounce,  easy  style  (both  £1.25);  night  and 
day;  short  curls;  wet  and  wild;  body 
builder;  girls  with  curls  (all  £1 . 55) ,  and 
anytime  curls  (£0.99).  Distributed  by 
Carronshore  Marketing  International, 
North  Mam  Street,  Carronshore,  Falkirk 
SK28HT 

Wilkinson  Sword's  compact  manicure 
gift  set  is  available  now,  not  only  in  the 
Autumn,  as  printed  in  C&D,  May  2,  p814. 
And  the  whole  range  is  available  from 
Wilkinson  Sword  Ltd,  Waterton  Industrial 
Estate,  Bridgend,  Mid-Glamorgan. 


WYETH 

he  generic  nam 
r  qualit 


gjpg  If  you  want  the  best  in  generics  there's  onl) 
one  name  to  choose:  Wyeth 

Wyeth  quality 

Supplied  to  the  highest  standards  by  a  major 
international  research  and  manufacturing 
house 


Wyeth  service 

Efficient  sales  support  and  comprehensive 
technical  back-up 

Wyeth  range 

A  constantly  expanding  range  of  generics 
from  the  one  supplier 


*ieth" 


Metformin 
nd  Tamoxifen 

ew  additions  to  the 
fyeth  generic  range 


Wyeth- 
g-  Lora — 

r".2-5n 

Wyeth' 

Loraze 

2-5mg  Wye,h- 


peth" 


Wyeth" 
Aluminium 

Hydroxide  Mixture  B  P.  j 


Wyeth' 


!  Wyeth- 


20mi 


Wyeth  availability 

What  you  want,  when  you  want  it  - 
phone  call  away 


only  a 


Wyeth  confidence 

Wyeth:  the  name  you  can  trust  in  generics 


For  further  details  and  prices,  phone  our 
'hotline':  06286  4377  ext  4519.  or  contact 
your  local  representaDve 


WYETH 


GENERICS 


J  QUALITY  ASSURED 
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WE'RE  OUT  TO 


IMPRESS  YOU 


WITH  EYE-CATCHING 
POINT  OF  SALE 

This  counter  display  unit  will 
launch  you  into  the  SIRIUS  popular 
camera  market.  It's  a  compact, 
and  colourful  'silent  salesman'  that 
simply  displays,  and  describes  the 
products. 

WITH  REALLY  IMPRESSIVE 
PRODUCTS  AND  PRICES 

SIRIUS  cameras  are  aimed  at 
your  customers.  They  are  simple  to 
use,  manufactured  to  the  highest 
standards,  with  prices  pitched  at 
impulse  purchase  levels. 

EF-35=T35mm£ 

In  red  or  black;  with  flash,  case  and  strap. 

35mm  £ 
CAMERA  £ 

In  red  or  black;  with  flash,  case  and  strap. 


DX-3 


110  TEF 


£ 


POCKET 
CAMERA 

Built-in  telephoto  lens  and  flash;  available  in 
a  range  of  colours. 


110  EF 


POCKET  i 
CAMERA  A 

Same  specification  as  the  110  TEF  but  without 
telephoto  lens. 


PUPPY 


SIMPLE 
CAMERA 


Ideal  for  children;  available  in  a  range  of 
colours. 


WITH  POWERFUL 
ADVERTISING 

7.5  million  readers  of  holiday 
market  publications  will  be  exposed 
to  SIRIUS  cameras  advertising  that 
is  directing  them  into  your  shop. 
And  there's  more  to  come;  all  part 
of  our  1987  £500,000  campaign. 

And  all  part  of  our  intention  to 
keep  the  SIRIUS  brand  where  it 
belongs  —  at  the  top. 


WITH EXCELLENT POR 

You'll  be  impressed  with  the 
mark-ups  on  SIRIUS  cameras.  With 
SIRIUS,  you  can  buy  for  less,  sell  for 
less,  but  make  more! 

WITH  SPECIAL  DEALS 

Special  deals  are  available 
from  your  local  David  Anthony 
Pharmaceutical  agent . 


INSIST  ON 


A  MOST  IMPRESSIVE  NAME 


Sinus  International  is  distributed  to  community  pharmacies  by  David  Anthony  Pharmaceuticals 

Sirius  International,  Spindus  Road,  Speke  Hall  Industrial  Estate,  Liverpool  L24  1YA. 


OUR  BAREFAC 
WILL  LEAVE 


D  RELAUNCH 
REST  BEHIND 


8   o  b 


±  n  sons 


SOFT/,  PURE 


Our  new  look  Soft  &  Pure  packaging  now  presents  a  prettier  face     but  you  should  be  delighted ! 


to  potential  purchasers. 
And  our  revamp  is  not  just  skin  deep ! 

We  now  have  cotton  wool  balls  in  drawstring  bags,  clever  new 
containers  for  our  Make-up  Wipeaways,  and  completely  new 
Baby  Lotion  Wipes  to  complement  and  complete  the  range. 

You  may  think  it  premature  to  relaunch  such  a  successful  range 


Because  now  you  can  stock  an  established  best  seller  that  will  be 
selling  even  better  thanks  to  our  cheeky  relaunch. 


Robinsons  of  Chesterfield.  K 


When  part-time 
is  full-time 


These  employees  are,  however,  bound 
by  the  same  conditions  as  operate  for  those 
who  carry  out  a  full  working  week.  That  is 
to  say,  an  employee  can  only  qualify  for  a 
redundancy  payment  or  for  a  claim  for 
compensation  for  unfair  dismissal  where 
the  employee  has  worked  for  the  same 
employer  for  a  continuous  period  of  two 
years.  An  employee  cannot  count  towards 
the  two  years  service  with  a  different 
employer.  The  only  exception  to  this  rule 
is  where  one  employer  takes  over  the 
business  of  another  employer. 

There  is  a  point  worth  mentioning 


which  has  been  decided  by  an 
Employment  Appeal  Tribunal.  An 
employee  worked  for  16  hours  per  week 
"part-time"  and  the  question  arose  as  to 
whether  she  should  be  treated  as  a  full- 
timer  for  the  purposes  of  claiming  a 
redundancy  payment.  During  her  time  at 
work  as  a  part-time  cashier  she  had  two  ten 
mmute  tea  breaks  each  day,  and  if  these 
were  deducted  from  her  working  week  her 
hours  of  work  fell  below  16  and 
disqualified  her  from  payment  for 
redundancy.  The  Tribunal  decided, 
however,  that  tea-breaks  for  this  purpose 
are  counted  as  hours  of  employment  and 
thus  should  not  be  deducted  from  the  16 
hours  per  week  that  the  cashier  was 
working. 

The  Inland  Revenue  has  issued  a  new 
leaflet  (IR  69)  on  how  employers  can  save 
themselves  work  on  their  employees' 
expenses  returns  on  Forms  PI  ID  that  have 
to  be  sent  to  the  tax  office.  Any  employer 
wishing  to  apply  for  these  dispensations  — 
or  to  extend  an  existing  one  —  should 
contact  the  Inland  Revenue  office,  either 
directly  or  through  an  accontant. 


Although  we  talk  generally  of  "part-time" 
staff,  meaning  anyone  who  works  for  less 
than  a  full  working  week,  the  law,  for  the 
purposes  of  the  majority  of  employment 
legislation,  takes  a  much  more  stringent 
view. 

For  example,  claims  for  redundancy 
payments  or  compensation  for  unfair 
dismissal  need  not  be  met  by  what  are 
known  as  part-time  staff.  However,  a  part- 
timer  is  someone  who  has  worked  for  the 
employer  for  less  than  16  hours  a  week. 
Thus  an  employee  who  has  worked  for  16 
hours  a  week  or  more  is  treated  in  exactly 
the  same  way  as  one  who  works,  say,  a  40 
hour  week. 

In  addition,  anyone  who  has  worked 
for  the  same  employer  for  eight  hours  a 
week  or  more  for  a  period  of  five  years  is 
also  to  be  treated  in  the  same  way  as  a  full 
time  employee. 


I  IP      Look  no  further 

f/f  jf  for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 

OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
ZyFTIcl  Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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New  for  the  relief  of  irritai 
allergic  contact  dermal 


- 

For  the  relief  of  irritant  or  allergic  contact  dermatitis 

TIMOCORT 

HYDROCORTISONE  CREAM 


FROM  THE  MAKERS 
OF  OETTOL 


 ;  «■-**•' 


,T,SON6  CREAM 


"■SS8S" 


ydrocortisone  Cream 


A  counter  prescription  treatment  from  the  makers  of  Dettol 


For  years  doctors  and  dermatologists  alike 
have  prescribed  hydrocortisone  for  the  effective 
relief  of  irritant  and  allergic  contact  dermatitis. 

Now  1%  hydrocortisone  cream  is  available 
for  counter  prescription. 

Research  amongst  pharmacists  and 
consumers  has  already  confirmed  a  need  exists; 
Reckitt  &  Colman  have  responded  with  Timocort. 

New  Timocort  Hydrocortisone  Cream  means 
sufferers  from  minor  skin  allergies  can  benefit  from 
the  availability  of  a  counter-prescribable  treatment. 

Timocort  is  endorsed  from  the  "makers  of 
Dettol"  and  carries  the  sword  and  circle  symbol. 
Research  has  shown  these  elements  to  be  important 


in  gaining  rapid  consumer  acceptance  of  an 
unfamiliar  medicine.  Recommended,  with  your 
advice  and  guidance  on  its  applications,  Timocort 
represents  a  significant  opportunity  in 
pharmaceutical  sales. 

Timocort  Hydrocortisone  Cream  will  be 
supported  by  an  advertising  campaign  in  women's 
magazines;  a  campaign  created  to  direct  customers 
to  your  pharmacy. 

Timocort  Hydrocortisone  Cream, 
A  new  health  care  product  from 
the  makers  of  Dettol. 

Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  ZDS. 
A  Reckitt  &  Colman  pharmacy  product. 


POINTS  OF  LAW 


New  Laws 
for  women 
employees 


As  a  result  of  judgments  of  the  European 
Court,  new  laws  have  been  introduced 
concerning  the  employment  of  women. 
The  Sex  Discrimination  Act  of  1986  deals 
with  the  decisions  of  the  Court  and 
everyone  employing  women  is  affected. 

Before  the  new  Act,  employers  with 
five  or  less  staff  were  exempt  from  the 
reguirement  that  there  should  be  no 
discrimination  in  filling  jobs,  and  they 
were  allowed  to  discriminate  in  promotion, 
training,  conditions  of  service,  etc.  Now, 
this  exemption  has  been  removed. 

In  addition,  there  must  now  be  no 
differences  in  the  age  at  which  both 
women  and  men  can  retire  or  are  obliged 
to  retire  from  employment.  But  there  is  a 
difference  between  retirement  and 
pensionable  age.  It  is  still  permissible  to 
provide  different  pension  arrangements  at 


retirement  between  men  and  women. 

As  far  as  unfair  dismissal  is  concerned, 
a  claim  could  not  succeed  if  a  man  or 
woman  was  over  retirement  age.  In  the 
absence  of  a  particular  business  having  its 
own  retirement  age,  this  meant  that  men 
over  the  age  of  65  and  women  over  the  age 
of  60  could  not  claim  unfair  dismissal. 
Under  the  provisions  of  the  new  Act,  these 
ages  have  been  brought  into  line  at  age 
65.  This  particular  condition  is  expected  to 
be  brought  into  force  on  November  7, 
although  the  Government  has  said  it  might 
be  earlier. 

Redundancy  payment  conditions 
remain  the  same,  ie,  women  over  60  and 
men  over  65  cannot  claim.  The  difference 
in  age  requirements  is  not  affected. 


Criminal  injury 

With  violent  crime  unfortunately 
increasing,  those  in  business  run  an 
increasing  risk  of  suffering  injury  through 
a  variety  of  crimes. 

For  many  years,  a  state  scheme  has 
existed  —  the  Criminal  Injuries 


England  cricket  manager  Mickey  Stewart 
(second  left)  pictured  with  the  Colorama 
Young  Cricketer's  manager  Derek 
Gardner  (second  right)  at  the  team's 
annual  awards  evening.  Also  batting  are 
the  sponsor's  directors  Emie  Gilburd  (left) 
and  Harifh  Patel. 


Compensation  Scheme  —  whereby  a 
person  can  receive  lump  sum 
compensation  from  Government  funds  for 
any  injuries  resulting  from  a  crime.  The 
amount  given  is  the  same  as  that  which 
would  be  received  had  the  injuries 
occurred  because  of  negligence. 

However,  in  order  to  cut  down  the 
number  of  minor  claims,  until  November 
7,  claims  below  £400  would  not  be  met. 
This  has  now  been  increased  to  £550. 

A  person  who  is  injured  while  trying  to 
prevent  someone  committing  a  crime  is 
also  covered  by  the  scheme. 


Say  Cheese... 

This  new  range  of  SIRIUS  cameras 
will  make  you  and  your  customers  smile! 


SIRIUS  \ 

SIRIUS  cameras  are  now  available  from  David  Anthony 
Pharmaceuticals,  retailing  from  £9.99  to  £29.99  with  a 
great  deal  in  it  for  you.  For  further  details  contact  your 
agent  or  direct  from:- 


David  dWkk 

Anthony  £EJ 
Pharmaceuticals 


Spinous  Road  Speke  Hall  Industrial  Estate 
Liverpool  L24  1YA  [Telephone:  051-486  7117 
Telex:  629846  Hermes  G  Fax:  051-486  5955 
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N  WE'VE  FEVERS  CAN* 
JT  ON  HIS  FOREHEAD. 


A 


Nursing 'her  sick  child  hack  to  health 
is  one  of  the  most  important  roles  a  mother 
has  to  play.  It  can  also  be  a  harrowing  one. 

Everytime  she  takes  her  child's  temp- 
erature, she  exposes  him  to  the  danger  of 
swallowing  broken  ^lass  or  mercury.  It's  a  danger  we've  taken 
very  seriously.  And  safeguarded  with  FeverScan. 

A  thermometer  mothers  can  place  gently  and  safely 
on  their  child's  forehead. 


FeverScan  ^ivcs  a  quick  and  accurate  reading  of  body 
temperature  usma  completely  harmless  liquid  crystals.  And 
there's  no  danger  of  it  breaking.  Which  means  it  can  be  used 
again  and  a^ain. 

With  a  FeverScan  forehead  thermometer,  we  can  safely 
say,  mother  will  find  taking  his  temperature  as  much  of  a 
comfort  as  he  will. 


Robinsons  of  Chesterfield 


EQUIPMENT 


New  tools  for 
new  rules 

To  meet  legal  changes  about  Statutory 
Maternity  Pay,  charity  donations  and  new 
National  Insurance  rules  —  which  came 
into  effect  on  6th  April  1987  —  Twinlock 
have  introduced  the  "Payemaster  87" 
three-m-one  wages  and  salaries  system. 
Starter  system  packs  have  been  increased 
to  cover  15  weekly  paid  or  60  monthly  paid 
employees  for  one  year.  The  Payemaster, 
which  is  designed  particularly  for  small 
companies,  is  a  wages  and  salaries  method 
requiring  details  on  a  personal  sheet,  pay 
slip  sheet  and  payroll  sheet  to  be  written 
only  once.  It  now  has  extra  lineage  for 
recording  details  of  SMP  and  charity 
donations,  as  well  as  pensions  and 
contracted  in/contracted  out  National 
Insurance  contributions.  By  retaining  the 
same  overall  sheet  size  as  the  previous 
system,  current  users  can  continue  to  use 
their  existing  writing  boards  and  storage 
media.  National  Insurance,  statutory  sick 
pay  and  maternity  pay  totals  can  now  be 
recorded  at  the  top  of  personal  sheets  for 


each  employee,  to  be  transferred  to  the 
End  of  Year  Certificates  of  Pay  (P60)  along 
with  Income  Tax  deductions.  An  extra 
Brought  Forward  column  allows  all  totals 
to  be  cross-checked  on  an  on-going  basis. 
Twinlock,  36  Croydon  Road,  Beckenham, 
Kent  BR3  4BH. 


Open  approach 

DIOL  Ltd  (Distributive  Industry  Open 
Learning)  have  produced  a  learning 
package  for  the  independent  retailer  on 
"Knowing  your  market". 

"Altough  independents  have  much  to 
learn  from  the  operational  efficiency  of  big 
chains,"  says  the  company,  "they  also 
have  a  lot  to  teach  them."  DIOL  also 
produce  a  unit  on  stock  control  (£50). 
DIOL  Ltd,  Bridge  House,  30a  Bridge 
Street,  Hitchin,  Herts  SG52DF. 


Locking  in  to 
colour . . . 

An  updated  full  colour  catalogue  showing 
Union  Locks'  product  range  is  now 
available.  The  product  areas  are  colour 
coded  and  the  contents  include  surface 
fittings,  mortice  fittings,  padlocks  and 
cupboard  locks.  A  table  on  the  back  page 
of  each  section  provides  the  catalogue 
numbers,  dimensions,  finishes,  minimum 
quantities  and  how  they  are  packaged. 
Copies  are  available  from  Union  Locks, 
POBoxl5,  Willenhall,  West  Midlands 
W1V13JS. 

Signs  &  Labels  have  produced  a  free  wall 
chart  displaying  their  chemical  labelling 
products  and  safety  signs.  Signs  &  Labels 
Ltd,  Bredbury  Industrial  Park,  Stockport, 
Cheshire  SK62SD. 

Indeco  Signs  of  Datchet  are  introducing 
the  Chameleon  range  of  signs.  Made  of 
polypropylene  and  designed  to  be 
corrosion  resistant,  the  frame  can  hold 
posters  or  illuminated  transparencies,  and 
be  suspended  or  free  standing. 


A  new  Aludrox  display  is  now  available  for 
the  summer  season,  with  an  attractive 
deal  for  you  and  a  great  competition. 


\ :  ■  i 


SUMMER  EVENT 


See  your  Wyeth  representative  for  full 
details  of  the  competition  and  deal. 

RECOMMEND  AltJOf  OX 

mixture  and  tablets 

for  prompt  relief  from  the  pain 
and  discomfort  of  indigestion 


'  TTa  wyeth 

\MM  FAMILY  HEALTH 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks.      'trade  marks 
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Robinsons  have 
been  concentrating 
on  Baby  Juices  - 

and  the  results  have  been 
very fruitful! 


Robinsons,  brand  leader 
in  the  ready-to-drink  Baby 
Juice  market,  now  has  a  certain 
winner  in  concentrated  baby 
fruit  drinks. 

New  CBerry  comes  in  two 
unique  red  and  black  fruit 
varieties . . .  Grape,  Blackcurrant 
and  Blackberry  and  Grape, 
Raspberry  and  Redcurrant. 

With  no  added  sugar, 
artificial  colouring,  flavours  or 
sweeteners,  C- Berry  is  exactly 
the  way  today's  mum  wants  her 
baby  drinks. 

C  Berry  can  be  kept  in  the 


fridge,  so  Mum  can  serve  am 
save  -  just  right  for  little  drinks 
or  big  drinks.  And  that  means 
an  even  bigger  market  of  Mums. 

50p  TRIAL  OFFER 

To  stimulate  trial  -  right 
y<  >ur  shelves  -  Robins*  »ns 
are  giving  away  1.3 
million  5()p  ( )ff  Vouchers. 

S(  >  put  Ix  >th  varieties  j 
way  out  in  front  -  ( /Berry  / 
is  an  opportunity  to  / 
build-up  th<  »se  §4 
c<  mcentrated  baby 
juice  sales! 


All  you  need 
io  know  about 

successful 
Baby  Juices  is 
Robinsons! 


FOR  BABIES 

for  babies  l  tsss^' 

Nl  entratkd  reurrJWf5 

l'rI»,Raspbcm'4Re*um 


ft 


Concentrated  Fruit  Juices 
for  Babies 


LAX  AND  SHAW 
OW  HAVE  THE 
ECHNOLOGY 
0  DESIGN 
ND  PRODUCE 
OTTLES  IN 
ITERALLY 
NY  COLOUR 
/IAGINABLE. 

Vapocure  is  here. 

A  revolutionary  room  temperature  curing 
process  that's  going  to  change  the  face  of  glass 
bottles. 

From  now  on  they  can  be  literally  any  colour 
you  can  think  of.  In  a  range  of  striking  finishes, 
clear  to  completely  opaque.  Frosted  to 
Hammertoning. 

Vapocure  is  so  versatile,  the  possibilities  are 
endless. 

But  it's  only  available  from  Lax  &  Shaw, 
lers  in  glass  design  and  technology. 
For  more  details  of  this  exciting 
evelopment  call  Brian  Paterson  today  on 
eeds(0532)  451568. 

POCURE.  ONLY  FROM  LAX  &  SHAV 

GLASS  WILL  NEVER  BE  THE  SAME  AGAII 


ax  &  Shaw  Ltd. 

South  Accommodation  Road,  Hunslet,  Leeds, 
West  Yorkshire  LS101HQ. 


ACE  inhibitors:  a 
further  review 


The  angiotensin  converting  enzyme 
(ACE)  inhibitors  enalapril  and  captopnl 
have  proved  popular  in  the  treatment  of 
hypertension  —  enalapril,  for  example,  was 
prescribed  for  63,000  patients  in  its  first 
year.  Experience  to  date  suggests  that  these 
drugs  are  free  of  some  adverse  effects,  like 
impotence  and  metabolic  and  CNS  effects 
which  can  occur  with  the  beta-blockers  and 
thiazide  diuretics.  But  it  is  now  apparent  that 
inhibition  of  ACE  produces  other,  unigue 
symptoms. 

Reports  of  angioneurotic  oedema,  ur- 
ticaria and  cough  with  both  captopril  and 
enalapril  indicate  that  the  drugs  can  exacer- 
bate the  effects  of  bradykmin,  a  peptide 
which  is  inactivated  by  ACE.  Bradykinm 
causes  bronchoconstriction  and  local 
oedema,  which  may  involve  the  glottis  and 
larynx,  and  some  people  —  for  unknown 
reasons  —  are  sufficiently  sensitive  to  these 
effects  to  develop  symptoms. 

These  adverse  reactions  are  now  well 
recognised  but  several  cases  were  reported 
recently  of  an  unusual  interaction  between 
captopril  and  sulindac.  Of  six  patients  with 


debilitating  cough,  sulindac  (at  half  the 
usual  anti-inflammatory  dose)  abolished 
symptoms  in  five  while  in  the  sixth  coughing 
only  recurred  as  its  effects  wore  off  towards 
the  end  of  the  dose  interval. 

Sulindac,  like  other  anti-inflammatory 
drugs,  inhibits  prostaglandin  synthesis  and 
it  is  believed  that  bradykmin  exerts  some  of 
its  effects  through  these  ubiquitous  agents. 
In  the  guinea  pig  at  least,  prostaglandins 
contribute  to  the  bronchoconstnction  induc- 
ed by  bradykinm.  This  is  the  most  obvious 
mechanism  for  this  favourable  interaction, 
but  other  possibilities  —  for  example,  a 
direct  effect  of  sulindac  on  the  bronchi,  or 
even  an  enhanced  clearance  of  the  ACE  in- 
hibitor —  have  yet  to  be  ruled  out. 

There  is  also  further  work  to  be  done  on 
the  safety  of  such  a  combination.  Anti- 
inflammatory drugs  can  cause  retention  of 
electrolytes  and  water,  an  undesirable  effect 
in  people  with  hypertension.  This  discovery 
may,  nonetheless,  help  patients  to  continue 
with  ACE  inhibitors  when  there  is  a  strong 
clinical  need. 

A  second  interesting  report  has  been  of 


deafness  associated  with  enalapnl.  The  Drug 
Safety  Research  Unit  at  Southampton 
University  identified  19  cases  of  deafness 
during  one  year's  monitoring  of  over  12,000 
patients  in  general  practice.  Although 
details  are  not  available,  it  seems  that  the 
symptoms  had  only  occurred  during  treat- 
ment. The  mechanism  for  this  reaction  is 
unknown,  but  another  adverse  effect  that 
may  be  related  is  nasal  stuffiness:  local  fluid 
accumulation  might  account  for  both 
symptoms. 


of  delaying  pertussis  vaccine . .  • 


In  the  late  1970s,  fear  about  adverse 
neurological  effects  caused  parents  to 
withold  pertussis  vaccination  from  their 
children,  arguing  that  infants  under  six 
months  old  were  least  likely  to  benefit  from 
the  vaccine  but  were  at  greatest  risk.  Bet- 
ween 1977  and  1979,  the  pertussis  vaccina- 
tion rate  was  only  30  per  cent  and  an 
epidemic  of  whooping  cough  resulted  in 
36  deaths,  5,000  hospital  admissions  and 
83  cases  of  seizures. 

Some  estimates  of  the  incidence  of 
vaccine-induced  seizures  in  normal 
children  have  been  as  high  as  1  in  2,000  to 
1  in  10,000,  but  these  figures  are  based  on 
data  which  has  been  repeatedly  criticised 
on  methodological  grounds.  Figures  from 
the  National  Childhood  Encephalopathy 
Study  have  put  the  risk  much  lower  —  1  in 
1 10,000  for  all  neurological  disorders  and 
1  in  310,000  for  subsequent  bram  damage. 

Part  of  the  problem  m  estimating  the  risk 
accurately  in  uncertainty  over  the 
neurological  history  of  some  of  the  affected 
infants,  and  many  cases  seem  to  have  a 
personal  or  family  history  of  neurological 
illness  that  would  be  a  contraindication  for 
the  vaccine. 

It  has  been  suggested  that  delaying  the 
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vaccine  until  children  are  older  than  six 
months  will  reduce  the  incidence  of 
neurological  effects.  This  hypothesis  was 
tested  recently  using  an  analytical  model  to 
calculate  the  influence  on  morbidity  and 
mortality  that  such  a  change  in  official  policy 
would  have.  Using  data  acquired  nationally 
in  both  the  United  States  and  the  UK,  it  was 


estimated  that  a  delay  of  six  months  in  the 
vaccination  programme  would  result  in  636 
net  additional  cases  of  whooping  cough,  115 
of  which  would  have  neurological 
complications,  including  14  cases  of 
seizures  and  two  cases  of  encephalopathy. 
Although  theoretical,  these  calculations 
strongly  favour  early  vaccination. 


•  •  • 


vaccine  and  poliomyelitis 


A  second  vaccine  that  can  cause 
neurological  injury  is  live  attenuated  polio 
vaccine,  which  can  itself  cause  polio.  The 
live  vaccine  is  more  popular  than  the  kill- 
ed vaccine  —  which  does  not  cause  polio 
—  because  it  is  claimed  to  have  a  higher 
seroconversion  rate  and  because  it  confers 
"'bowel  immunity"  which  stops  virus 
transmission,  although  this  is  disputed. 

The  analysis  of  ten  years'  data  from  the 
US  has  now  quantified  the  risk  from  the 
live  vaccine,  and  it  sems  to  be  very  low.  In 
the  four  years  before  polio  vaccination  was 
introduced  in  1955,  there  were  16,000 
cases  of  polio  annually  in  the  USA .  Thirty 
years  later,  there  are  only  10  a  year,  but 
three-quarters    of    these   cases  are 


associated  with  oral  polio  vaccine,  either 
in  patients  who  have  received  the  drug  or 
who  have  been  in  contact  with  a  recipient. 

The  overall  incidence  of  vaccine- 
induced  polio  was  only  one  per  2.6  million 
doses,  although  when  only  the  first  —  and 
most  risky  —  dose  is  considered,  this  rises 
to  1  per  520,000  doses.  Once  past  the  first 
dose,  the  risk  decreases  25-fold  for  reci- 
pients but  slightly  more  for  contacts.  The 
risk  of  contracting  polio  from  the  vaccine 
is  therefore  low  and  much  lower  than  the 
risk  of  polio  for  the  unvaccinated.  It  is  less 
clear  how  this  risk  compares  with  that  of 
the  killed  vaccine,  which  seems  to  be  well 
tolerated  but  could,  in  theory,  cause 
severe  rare  allergic  reactions. 
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Costly  anaesthetics 


The  risks  of  general  anaesthesia  are  often 
forgotten,  but  it  is  estimated  that  these 
drugs  contribute  directly  to  peri-operative 
mortality  in  as  many  as  1  in  5,000  cases.  In 
most,  these  are  due  to  cardiovascular  and 
respiratory  effects  but  halothane,  the  most 
widely  used  inhalation  anaesthetic,  also 
causes  two  types  of  liver  damage:  a  largely 
asymptomatic  change  in  liver  function  tests 
in  about  20-40  per  cent  of  people,  and  a 
potentially  fatal  hepatitis  in  1-3  in  20,000  of 
whom  20-50  per  cent  will  die. 

The  Committee  on  Safety  of  Medicines 
recently  reminded  anaesthetists  about  the 
risks  of  halothane,  pointing  out  that  pro- 
blems occur  most  often  after  repeated  ex- 
posure and  that  mortality  increased  with  the 
number  of  doses  received.  Susceptibility 
may  be  genetically  acquired  and  there  is 
presently  no  way  to  identify  patients  who  are 
at  risk. 

The  milder  form  of  liver  damage  is 
usually  detected  by  abnormal  blood  levels  of 
aminotransferases,  enzymes  which  occur  in 
other  organs  as  well  as  the  liver.  New 
evidence  suggests  that  this  method  of 
monitoring  is  crude  and  may  underestimate 
the  true  incidence  of  hepatotoxicity.  A  more 
sensitive  method  may  be  to  measure  a  dif- 
ferent enzyme,  glutathione  S-transferase 
(GST).  This  occurs  primarily  in  cen- 
trilobular  liver  cells  and,  since  halothane 
hepatitis  causes  necrosis  of  these  cells,  the 
release  of  GST  into  blood  should  indicate 
halothane  toxicity. 

In  most  of  the  54  patients  in  a  recent 
study  given  halothane  plus  nitrous  oxide  or 
oxygen,  postoperative  GST  levels  increas- 
ed significantly,  and  in  some  patients  there 
were  two  peaks,  one  at  three  hours  and  a  se- 
cond after  24  hours.  One  explanation  is  that 
the  early  effects  are  due  directly  to 
halothane  whereas  the  second  peak  may  be 
caused  by  toxic  metabolities.  The  identifica- 
tion of  two  phases  of  liver  damage  is  impor- 
tant because  one  of  the  hypotheses  for  the 
mechanism  of  this  reaction  is  the  abnormal 
synthesis  of  toxic  metabolities.  It  is,  however, 
uncertain  how  closely  the  findings  can  be 
linked  to  this  theory. 

If  the  GST  test  is  a  reliable  indicator, 
halothane  may  cause  liver  damage  more 
often  than  was  previously  thought.  But  is 
there  a  safer  alternative?  This  trial  also  ex- 
amined the  toxicity  of  the  new  inhalation 
anaesthetic  isoflurane.  and  there  was  no  in- 
crease in  GST  levels  in  any  patients  given 
this  drug.  However,  isofluorane  is  more  than 
ten  times  as  expensive  as  halothane  and  its 
use  may,  therefore,  not  become  routine. 
However,  if  these  indications  of  greater  safe- 
ty are  substantiated  this  must  be  a  small  price 
to  pay  compared  with  the  total  cost  of 


surgery. 

Another  anaesthetic  which  offers  an  ad- 
vance on  established  drugs,  but  which  is 
also  more  expensive,  is  propofol.  a  phenol 
derivative  unrelated  to  other  agents  in  this 
class.  It  has  proved  effective  as  an  induction 
agent  and  in  the  maintenance  of  anaesthesia 
in  short  (up  to  an  hour)  procedures  but  its 
major  advantage  is  its  lack  of  adverse  ef- 
fects. It  does  not  cause  nausea  and  hangover 
as  other  anaesthetics  do,  and  patients  are 
"street  fit"  sooner  after  an  operation. 

Propofol  also  approaches  the  ideal  as  an 
agent  to  maintain  anaesthesia,  although  it  is 
not  yet  licensed  for  this  indication.  Its  effects 
respond  quickly  to  a  change  in  dose,  it  does 
not  accumulate,  and  recovery  is  rapid  and 
can  be  readily  controlled.  In  contrast, 
recovery  after  other  anaesthetics,  even  those 
such  as  midazolam  with  a  short  half-life,  can 
be  prolonged  in  severely  ill  patients. 

In  a  clinical  trial  in  patients  recovering 
from  cardiac  surgery,  propofol  was  com- 
pared with  a  combination  of  midazolam  and 
narcotic  analgesics  and  was  found  to  give  a 
greater  control  over  sedation  and  the  pa- 
tients spent  less  time  on  a  ventilator.  Propofol 
may,  however,  cause  more  hypotension  than 
other  agents,  especially  at  higher  doses. 

This  reduction  in  postoperative  com- 
plications suggests  that  propofol  will 
become  more  widely  used  as  experience  of 
its  safety  and  efficacy  grows.  This  will  in- 
evitably increase  drug  budgets  —  it  is  up  to 
eight  times  more  expensive  than  alternatives 
—  and  one  estimate  has  been  of  an  increase 
of  £15,000  per  year.  However,  both 
isoflurane  and  propofol,  in  addition  to  in- 
creasing the  safety  of  patients,  will  achieve 
less  tangible  savings  on  other  budgets 
through  reductions  in  nursing  time  and  bed 
occupancy. 


Topics  in  Treatment  is  a  regular  series  by 
Stephen  Chaplin,  MPS,  staff  pharmacist, 
Regional  Drug  Information  Unit, 
Wolf  son  Unit  of  Clinical  Pharmacology, 
Newcastle-upon-Tyne,  looking  a  current 
developments  in  prescription  medicines. 


A  list  ol  references  used  in  the  preparation  ot  this  article  is 
available  from  the  Editor. 


The  elderly,  psychotropic  drugs, 
and  hip  fractures 


In  any  evaluation  of  the  risk:  benefit  ratio, 
the  effect  of  drugs  on  quality  of  life  as  well 
as  on  control  of  symptoms,  must  be  con- 
sidered. The  definition  of  adverse  reaction 
therefore  extends  beyond  the  diagnosis  of 
iatrogenic  disease  to  include  adverse 
events  which  occur  during  drug  treat- 
ment. This  principle  has  been  graphical- 
ly illustrated  by  a  comparison  of 
psychotropic  drug  use  in  elderly  people 
with  hip  fracture  with  that  of  a  control 
group  without  physical  injury. 

Over  1,000  elderly  patients  with  frac- 
tures were  matched  to  5,000  controls. 
Statistical  analysis  showed  that  the  patients 
were  significantly  more  likely  to  be  taking 
sedative  or  hypnotics  with  a  long  half-life 


(over  24  hours),  antidepressants,  or  antip- 
sychotic agents.  The  risk  of  hip  fracture  in- 
creased with  the  dose  of  drug,  but  was  not 
associated  with  other  possible  factors  such 
as  dementia. 

There  are  two  likely  explanations  for 
this  association.  Psychotropic  drugs  often 
cause  sedation  during  the  day  and  impair 
motor  co-ordination,  resulting  in  a  fall. 
Many  also  cause  hypotension,  leading  to 
dizziness  and  collapse.  A  hip  fracture  in 
the  elderly  can  lead  to  chronic  illness  and 
death  and  this  study,  while  not  proving  that 
psychotropic  drugs  directly  cause  frac- 
tures, strongly  suggests  that  the  elderly  are 
at  particular  risk  and  probably  require 
lower  doses. 
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Kings  come 
down  to  small 
firms 

Kings  Town  Photocodes,  a  company 
specialising  in  bar  code  printing  and 
related  products,  have  developed 
Stockade,  a  PC-based  stock  control 
system.  Stockade  was  originally  intended 
for  medium  sized  retail  operations,  but  can 
now  be  adapted  to  a  variety  of  users  and 
user  sizes,  the  firm  claims. 

The  minimum  hardware  requirement  is 
an  IBM  or  IBM  compatible  PC  with  hard 
disc  and  printer  and  a  bar  code 
microdecoder  and  pen,  and  purchase 
orders  can  be  raised  by  the  system.  Stock 
inward  data  is  entered  into  the  PC  from 
goods  received  notes.  The  system 
produces  bar  coded  tags  or  peelable 
labels  which  are  fixed  to  the  goods  entered 
as  shop  stock.  As  goods  are  sold,  the  tag  or 
label  is  removed  and  subsequently 
returned  to  head  office. 

Management  information  includes  a 
stock  report,  sales  report,  statistics  report, 
reorder,  outstanding  orders,  suppliers  and 
returns.  Reports  can  be  produced  on 
monthly  or  year  to  date  information.  Kings 
Town  Photocodes  Ltd,  Waltham  House, 
Rive rview  Road,  Beverley,  East 
Yorkshire . 


Casting  light 

Lightgraphix  have  introduced  the 
Showcase  lighting  system,  designed  to 
provide  unobtrusive  lighting  units  which 
can  be  incorporated  into  showcases, 
display  counters,  alcoves  and  cornices. 
The  system  is  made  to  order  in  any  lengths 
with  lamps  spaced  according  to  individual 
requirements. 
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Empty  but  not 
off-guard 

For  the  protection  of  unoccupied  shops,  a 
self-contained,  portable  intruder  alarm  is 
available  from  Superswitch  Electric 
Appliances.  Battery-operated,  the  system 
uses  an  infra  red  sensor  to  detect  rapid 
changes  in  heat  caused  by  the  movement 
of  unwanted  intruders.  The  alarm  is 
unaffected  by  changes  in  room 
temperature,  draughts,  sounds  or 
movement  through  glass,  and  has  a 
detection  range  of  twelve  metres. 

Comprising  a  single  free-standing  or 
wall  mounting  unit,  the  system  features  an 
infra  red  sensing  head,  audible  alarm  and 
membrane  keypad.  Access  to  the  system  is 
via  a  personal  identification  number  which 
can  be  programmed  to  suit  individual 
requirements.  When  arming  and 
disarming  the  system  a  fixed  delay  time  of 
30  seconds  has  been  incorporated  and, 
once  armed,  any  attempted  movement  of 
the  unit  will  cause  the  siren  to  sound. 
Superswitch  Electric  Appliances  Ltd, 
Houldsworth  Street,  Reddish,  Stockport, 
Cheshire  SK5  6BZ. 


Got  it  taped 

Recently  formed  company  S&L  Tapes  Ltd 
are  aiming  to  tie  up  the  packaging  tapes 
market  with  a  range  of  printed  tapes.  The 
company  —  an  extension  of  the  safety 
signs  company  Signs  &  Labels  Ltd  — 
produces  a  range  of  standard  tapes  — 
carrying  messages  such  as  "Fragile", 
"This  way  up"  and  "Do  not  bend"  —  but 
any  messages  can  be  printed  onto  tape.  A 
sales  team  is  in  action  in  London,  the 
Midlands,  the  North  of  England  and 
Scotland,  and  there  are  14  standard 
legend  tapes  —  showing  messages 
including  "Advice  note  enclosed", 
"Invoice  enclosed"  and  "Urgent". 

The  self-adhesive  tapes  are  made  of 
Vinyl  and  come  in  widths  ranging  from 
10mm  to  150mm.  S&L  Tapes  Ltd,  Signs  & 
Labels  Ltd,  Bredbury  Industrial  Park, 
Stockport,  Cheshire  SK6  2SD . 


center 


CP  Contracts  have  introduced  an 
illuminated  counter  design,  called 
"Center  Line".  The  counter  range 
incorporates  a  miniature  linear  low 
voltage  lighting  system  with  optional 
ambient  temperature  control.  Powered  by 
an  electronic  transformer,  the  lighting 
track  accepts  miniature  tungsten  halogen 
floodlights  and  directional  spotlights. 


These  lamps  can  be  positioned  where 
required  by  clipping  into  the  track,  and 
produce  a  white  light.  For  delicate  or  heat 
sensitive  items,  an  air-cooling  system  is 
available  giving  ambient  temperature 
control  within  the  counter.  CP  Contracts 
Ltd,  197 Eade  Road,  Finsbury  Park, 
London  N41DN. 

Avery  bring  all 
day  display 

Avery  are  launching  a  Viewdata  system 
designed  to  enable  round-the-clock  in- 
store  communications  and  advertising. 

The  software  package,  which  can  be 
fitted  into  existing  systems  or  added  to 
compatible  computers,  can  be  used  to 
display  products  and  promotions  in  words 
and  pictures  on  colour  monitors  in  the 
store. 

There  is  a  selection  of  pages,  which 
can  be  edited  to  suit  individual  needs,  says 
the  company,  which  claims  the  system 
costs  less  than  a  conventional  scrolling 
electronic  display. 

Cornered  .  •  * 

Laminar  Cases  have  developed  an 
insulated  packaging  system  —  using 
UPVC  comer  profiles  to  hold  walls  of 
polystyrene  or  insulating  materials.  The 
box  is  stable  and  suitable  for  transporting 
products  where  stable  temperatures  must 
be  maintained,  say  the  company. 
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-  Just  what 
the  Doctor 
ordered 


DDD  have  come  a  Song  way 
from  Dr  B„  Dennis  p.« : ,. 
cription  a:n.ci  products  like 
Van  Vleck  &  Of*         ><■■■■<>■■  "■ 
foot  plaster!  Their  2  acre 
Waifojf.il  iactory  site  and 
it  .a.!,  yei-ted  £800,000  profit  for 
1987  are  far  removed  from. 

of  their  small  Fleet  Street 
offices  of  yesteryear .  This 
year  they  celebrate  their 
75th  anniversary  %.*nd  with 
more  products,  a  new 
factory,  an  increased  sales 
team  and  an  acquisition  in 
ir.he  pipeline,  they  have  set 
their  sights  on  another  75 
years  of  growth. 


DDD  now  incorporates  Dendron 
distributors,  who  undertake  contract 
distribution  as  well  as  handling  the 
company's  own  products,  and  Fleet 
Laboratones,  a  contract  manufacturing  and 
packaging  company  which  takes  its  name 
from  the  company's  place  of  origin. 

On  May  22,  1912,  two  Americans,  Clare 
and  Bisgood,  bought  the  rights  to 
manufacture  Dr  D.  Dennis'  skin  remedy  and 
started  business  in  a  minute  office  in  Shoe 
Lane,  just  off  Fleet  Street,  London.  In  1916 
they  sold  out  to  Jo  Halsby,  later  to  be 
succeeded  by  son  Jack,  and  grandson  Nigel, 
who  joined  the  company  in  1971.  Jo  Halsby 
kept  DDD  (titled  after  the  doctor  —  who 
couldn't  be  named  in  full  because  he  wasn't 
registered)  in  Fleet  Street  for  several  years 
—  and  with  good  reason. 

"My  grandfather  was  an  American  and 
astute  businessman,"  Nigel  Halsby,  now 
marketing  director,  told  C&D.  "He'd 
frequent  the  Fleet  Street  pubs  at  the  end  of 
each  day  and  buy  cut  price  advertising 
space  the  editors  hadn't  been  able  to  sell. 
That  stopped  with  the  rise  of  advertising 
agencies,  though  for  years  afterwards, 
papers  with  space  to  fill  would  phone  DDD!" 

While  Dr  D's  product  is  still  available, 
the  range  soon  became  more  extensive.  As 
the  company  took  on  new  lines  it  decided  to 
create  subsidiary  distributors,  Dendron  Ltd. 
"Retailers  were  identifying  the  company 
with  the  single  product  of  the  same  name,  so 
to  overcome  a  sales  barrier  Dendron  was 
formed  in  the  December  of  1948,"  explains 
Mr  Halsby. 

About  two  years  later  the  company 
moved  to  its  present  base  in  Watford, 
purchased  for  £22,000.  Built  up  around  an 


Nigel  Halsby 

old  cottage,  with  Fleet's  factory  opened  in 
1980,  DDD  now  employ  150  people. 
Between  1948  and  1980  turnover  increased 
from  £50,000  to  £2,466,649.  It's  m  the  last  six 
years,  however,  that  the  company  has  shown 
its  most  rapid  growth. 

"My  father  took  over  from  his  father  in 
1947,"  says  Mr  Halsby.  And  while  they  both 
ran  a  steady  business,  it  wasn't  very  fast 
moving.  When  my  father  died  in  1981  (Mrs 
Halsby  senior  is  now  chairman)  myself  and 
another  director  decided  to  go  for  growth. 

"We  contacted  a  number  of  chemists  to 
see  what  their  view  of  DDD  was.  The  general 
picture  was  small,  hones,  but  a  little  old 
fashioned'."  In  the  last  six  years  company 
turnover  has  increased  from  £2,466,649  to 
£7,855,648,  and  profit  rose  from  £141,435  to 
£535,250.  "A  more  recent  survey  through 
chemists  received  feedback  such  as  'large 
range',  'more  aggressive  and  out  going'." 

The  company  bought  and  launched  new 
products  such  as  Stain  Devils  (1983),  Special 
Recipe  chocolate  (1984)  and  Oz  brands 
(1985).  It  took  a  lot  of  hard  work",  says  Mr 
Halsby,  recalling  the  launch  of  Stain  Devils. 

"We  had  such  confidence  in  what  we'd 
found,  we  invited  the  Press  to  bring  any  stain 
they  had  to  an  official  launch,  and  assured 


The  DDD  production  line  in  action  starting  with  (from  left):  quality  control;  bulk  mixing  vats;  filling  line  for  Oz.  Nigel  Halsby 
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them  our  new  introduction  could  remove  it. 
As  keen  journalists  turned  up  with  bags  of 
stained  clothes,  we  couldn't  help  but  pass  a 
nervous  glance.  And  I,  who  discovered  the 
product  when  on  holiday  m  Germany,  was  a 
little  hot  under  the  collar,  thinking  'If  this 
doesn't  work  we're  in  for  it!'  ".  The  risk  paid 
off.  "We  managed  to  remove  every 
stain . . .  bar  one",  recalls  Mr  Halsby  with  a 
smile.  "I  have  to  say  bar  one,  because  one 
lady  brought  along  a  stained  lambswool 
pullover,  and  in  fear  of  spoiling  it  in  the 
rush,  we  took  it  away  to  treat  with  a  Stain 
Devil.  We  removed  the  stain,  but  until  this 
day  she  remains  convinced  we  bought  her  a 
new  sweater." 

DDD  keep  their  formula  a  closely 
guarded  secret  —  and  others'  formulae  too. 
As  they  manufacture  and  package  goods  for 
several  leading  companies,  there  is  a  need 
for  trust  and  diplomacy.  "In  a  month  we 
might  deal  with  30  to  40  products,"  says  Mr 
Halsby.  "Sometimes  they  can  be  in  direct 
competition  with  each  other.  When 
mouthwashes  were  big  news  we  had  several 
major  brands  coming  off  our  different 
production  lines  at  the  same  time." 

Running  on  a  circular  system,  formulae 
through  to  end  products  are  checked  by 


quality  control  at  regular  intervals.  And  with 
their  own  engineering  room,  machine  parts 
or  repairs  can  be  dealt  with  immediately  to 
save  any  unnecessary  delay. 

"We  have  to  fight  for  every  contract", 
says  Nigel  Halsby.  "The  competiton  is  tough, 
and  while  our  prices  may  sometimes  be 
higher,  we  believy  we  offer  quality  and 
flexibility.  Our  key  is  to  be  able  to  offer 
whatever  is  in  demand.  And  we  take  pnde  in 
producing  both  toiletries  and  pharma- 
ceuticals at  the  same  high  standards." 

Mr  Halsby  is  know  to  everyone  in  the 
company  as  "Nigel"  —  a  reminder  that  DDD 
remains  a  family  style  firm.  In  his  daily  walk 
about  the  plant  he  says  he's  often  stopped 
and  asked  what  the  next  move  is,  or  the  next 
product  to  be  produced. 

"While  we  want  to  grow,  we  want  to 
remain  independent,"  says  Mr  Halsby.  "That 
team  —  or  family  spirit  remains  very 
important."  Some  of  the  company 
employees  have  been  with  the  DDD  for 
many  years.  Maureen  Clark  in  the 
production  office  joined  when  the  Watford 
base  opened  in  1951.  And  Dons  Derby,  who 
joined  as  secretary  in  1916  and  retired  as 
financial  director,  still  takes  an  active 
interest  in  DDD. 

Next  week,  at  the  official  anniversary  of 
the  first  Board  meeting,  the  whole  team  will 
be  there  to  celebrate.  Then  the  company 
looks  forward  to  new  products  in  the 
Dentmox  and  Oz  range  by  the  Autumn,  an 
acquisition  to  be  announced  any  time,  three 
newly  recruited  salesmen,  and  a  new 
factory.  "We're  growing  and  changing 
everything  so  fast,"  says  Mr  Halsby,  "that 
George  the  maintenance  man  is  getting 
quite  fed  up  with  working  for  us!" 


Turn  to 

Dulcolax... 


\  packing  and  despatch. 
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We  think  you  should  know  about 
this  product  before  millions  a 


of  women  do. 


Millions  of  women  in  this  country 
suffer  from  a  calcium  deficiency. 

That's  fact.  Fact  that's  becoming 
more  and  more  widely  known  through 
articles  in  magazines  and  on  television. 
The  causes  are  several. 

Changing  dietary  habits  play 
their  part  as  more  and  more  people 
cut  down  their  intake  of  traditionally 
calcium  rich  foods  such  as  milk  and 
dairy  products. 

Women  are  10  times  more  likely 
to  suffer  the  problem  than  are  men 
because  of  another  cause:  the  meno- 
pause. 

Because,  during  the  menopause, 
hormonal  imbalance  in  the  body 
means  that  in  the  vast  majority  of  cases, 
women  lose  far  more  calcium  than  they 
take  in  through  their  diet.  Disturbingly, 
a  long  term  calcium  deficiency  can 
lead  to  brittle  bones  in  later  life.  This 
condition  is  known  as  osteoporosis. 

E.G.  Marketing  are  committed  to 
help  fund  research  into  the  causes  of 
osteoporosis.  Therefore,  for  every  pack 
you  sell,  a  donation  will  be  made  to 
an  independent  registered  charity  set 
up  for  this  purpose. 

The  answer  to  a  huge  problem. 

At  E.G.  Marketing  we've  been 
aware  of  this  problem  for  some  time. 
And  we've  been  working  on  an  answer. 

As  a  company  we're  dedicated  to 
research  and  development  in  the 
dietary  field,  a  background  that  stood 
us  in  good  stead  to  develop  a  calcium 
product  that  would  provide  your 
customers  with  an  effective  calcium 
supplement. 


^CALCIUM,  iron 
&  VITAMIN 

SUPPLEMENT 
SPECIALLY 

FORMULATED 
pOR  WOMEN 


What  we've  developed  m- 
is  a  new  product  we've  called  l|: 
Calcia.  A  daily  dose  conven- 
iently  supplies  750  mg  of 
calcium. 

That's  equivalent  to  50%  more 
than  the  daily  allowance  of  this  mineral 
as  recommended  by  the  Ministry 
of  Agriculture,  Fisheries  and  Food.  But 
Calcia  has  more.  It  also  supplies  other 
essential  minerals  and  vitamins  includ 
ing  Vitamin  Dand  iron. 


A  CALCIUM.  IR°N 
&  VITAMIN 
SUPPLEMENT 
ESPECIALLY 
FORMULATED 
FOR  WOMEN  . 
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We  think  you'll  agree  that  Calcia  is 
a  well  prepared  entry  into  the  market. 

It's  been  carefully  thought  out. 

In  its  formulation.  In  its  packaging. 
And  in  its  promotion. 

Calcia  has  not  been  tagged  on'  to 
an  existing  range:  it's  a  specific  product 
developed  for  a  specific  market  need. 

The  packaging  reflects  this. 

Apart  from  clean  graphics  and 
colours  which  give  it  excellent  'shelf 
appeal!  it  offers  your  customers  'added 
value'  because  each  pack  contains 
a  fact-packed  and  informative  leaflet 
about  the  importance  of  calcium  to 
women. 

This  isn't  a  gimmick.  It's  there 
because  our  research  indicates  that  this 
market  sector  thirsts  for  information. 
Calcia  gives  it. 


How  are  we  promoting  Calcia? 

Through  informative  but  striking 
full  page  colour  advertisements  in 
magazines. 

Our  advertising  schedules  include 
the  magazines  your  customers  read, 
magazines  such  as  Here's  Health, 
Mother,  Family  Circle,  Slimming  where 
the  editorial  environment  is  right 
for  a  product  and  a  message  like  that 
of  Calcia. 

The  Calcia  ads  have  an  important 
message.  And  it's  a  message  that 
will  be  read  and  acted  upon  by  your 
customers. 

What  you  should  do  now. 

Calcia  is  poised  to  become  of 
major  (and  long  term)  importance  in 
the  dietary  supplements  market. 

You  should  stock  it.  And  display  it. 
Because  your  customers  will  be  looking 
for  it.  And  remember,  for  every  pack 
you  sell  you  will  be  helping  to  fund 
research  into  osteoporosis.  If  you  would 
like  further  information,  then  contact  us 
at  the  address  Pelow. 

We'll  be  only  too  pleased  to  help. 


E.C.  Marketing  Ltd,  Park  Road,  Overseal, 
jSj  Burton-on-Trent,  Staffordshire 
ill  DE12  6JT.  Tel  0283  221616. 
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ICOMMENTI 


Caveat  emptor 


5  The  phenomenon  of  parallel 
importing  continues  to  cause 


conflict  and  difficulty  within 
the  pharmacy  profession  and 
the  pharmaceutical  industry,  even  though 
there  is  now  a  licensing  system  that  has 
sanctioned  a  string  of  Licensed  products,  laid 
down  operating  procedures,  and  enabled 
the  prosecution  of  a  few  miscreants  (see 
P914). 

PI  is  largely  about  making  extra  profit. 
The  people  who  profit  are  NHS  contractors 
who  better  the  DHSS/PSNC  agreed  discount 
scale,  the  importing  wholesalers,  and  the 
public  —  as  taxpayer,  not  as  patient.  The 
disadvantaged  include  those  UK 
pharmaceutical  companies  whose  products 
can  be  imported;  the  profession,  when  it  is 
tainted  by  either  poor  or  malpractice,  and 
the  patient,  when  dispensed  an  inferior  or 
confusingly  labelled  or  marked  medicine  in 
a  foreign  language  pack. 

The  recent  High  Court  judgment  for  the 
DHSS  and  the  Pharmaceutical  Society 
against  the  Association  of  Pharmaceutical 
Importers  {C&D,  April  18,  p678),  now 
subject  to  appeal  (April  25,  p739)  prevents  a 
pharmacist  substituting  a  therapeutically 
identical  medicine  with  a  foreign  brand 
name  for  the  UK  brand  required  by  the 
medical  practitioner,  without  his  permission. 
To  do  so  both  infringes  the  trade  mark  of  the 
manufacturer  and  the  guidance  of  the 
Pharmaceutical  Society.  Pharmacists 
continuing  such  PI  substitution  before  the 
API's  appeal  is  heard  render  themselves 
liable  to  litigation  by  the  company  and  a 
reference  to  the  Ethics  Committee. 

That  the  judgment  was  unwelcome  in 
some  quarters,  is  evident  by  the  Personal 
Opinion  article  on  p961.  We  have  allowed 
Mr  Liston  to  exercise  his  views  because  we 
know  he  is  not  alone  in  hold.ng  them,  but 
would  immediately  counter  several  of  his 
points  pending  a  possible  fuller  rebuttal  by 
the  industry. 

We  said  the  motive  behind  the  PI  is 
profit.  Mr  Liston  says  manufacturers  have  a 
similar  ambition  and  do  so  at  the  expense  of 
the  NHS  and  the  taxpayer.  Well  any  right 
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minded  company  seeks  profit  for  its 
shareholders  —  just  as  does  Mr  Liston  for 
himself.  UK  pharmaceutical  companies 
have  their  profits  regulated  (harshly  in 
recent  years)  by  the  Government  on  behalf 
of  the  taxpaper.  Both  differential  and 
transfer  pricing  are  included  in  the 
equation,  and  the  time  for  a  brand  to  be 
marketed  without  competition  is  all  too  short 
and  similarly  controlled.  And  the  ability  of 
companies  to  control  the  price  of  that  same 
product  when  marketed  under  a  different 
brand  name  in  some  other  EEC  countries  is 
usually  beyond  the  control  of  the 
manufacturers  —  hence  the  need  to  protect 
even  the  brand  name  of  therapeutically 
identical  products  produced  by  the  one 
company  for  different  markets,  when  the 
economic  health  of  company  and  possibly 
patient,  are  put  at  risk.  Few  pharmacists  or 
members  of  the  public  should  complain 
about  the  viability  of  a  company  that  has  just 
marketed  a  drug,  AZT,  capable  of  stemming 
the  effect  of  the  AIDS  virus  in  some  patients. 

Mr  Liston  also  complains  about  the 
involvement  of  the  Society  and  the  DHSS  in 
PI.  That  both  were  slow  to  act  is  fact,  but 
hardly  surprising  when  faced  with  such  an 
insidious  and  complex  matter  compounded 
by  the  vagaries  of  EEC  law,  sometimes  at 
odds  with  UK  legislation.  The  parties  now 
stand  and  act,  respectively,  on  legislation 
and  professional  guidelines  and  statements. 
Both  the  public  and  the  profession  have  a 
right  to  expect  compliance,  however 
peculiar  and  "nice"  some  of  the  particular 
legal  niceties  seem. 

In  daily  practice  the  pharmacist  must 
satisfy  his  own  professional  conscience  m  the 
judgments  he  makes,  always  mindful  of  their 
impact  on  the  image  of  the  whole  profession 
and  its  greater  good.  And  the  pharmacist, 
the  Pharmaceutical  Society  and  other 
pharmacy  bodies,  the  industry,  the 
Government,  and  the  public,  must  decide 
on  the  quality  of  medicinal  health  care  and 
advice  needed  in  the  future 
and  make  sure  their  words  and 
actions  match  that  common 
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o  Over  the  last  2  years  more  has 
been  spent  promoting  Dulcolax 
than  any  other  laxative  product. 

And  since  the  introduction  of 
the  new  advertising  campaign, 
we've  seen  a  significant  growth 
in  Dulcolax  sales.  This  year  with 
even  greater  coverage  we're 
looking  to  improve  this  further. 

So  it  won't  be  surprising  that 
more  and  more  people  will  be 
turning  to  Dulcolax.  And  since 
it'sa  pharmacy  only  product,  isn't 
it  about  time  you  did  the  same. 
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...and 
increase  your 
turnover. 

For  further  information  please 
contact  your  Dulcolax  distributor: 
David  Antony  Pharmaceuticals  Limited. 
Telephone  No.  051-486  7117. 
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nabumetone 

FOR  THE  MANAGEMENT 
OF  RHEUMATOID  AND 
OSTEOARTHRITIS 

Relifex  (nabumetone)  is  a  novel  anti- 
inflammatory pro-drug  from  Bencard.  In  the 
stomach  Relifex  is  a  relatively  weak  inhibitor 
of  prostaglandin  synthesis1,  but  once 
absorbed,  it  is  metabolised  to  a  considerably 
more  potent  inhibitory  compound.2 

Clinical  studies  involving  over  3,600 
patients,  demonstrate  that  Relifex  is 
effective  in  the  management  of  both 
rheumatoid  and  osteoarthritis.34  Endoscopy 
studies  have  suggested  that  Relifex  causes 
less  irritation  to  the  gastric  mucosa  than 
naproxen'  or  indomethacin'1. 

The  Relifex  Original  Pack,  which  has 
been  specially  designed  to  be  easy  for 
arthritic  hands  to  open,  contains  56  tablets 
-  one  month's  treatment  at  the  usual  dosage 
of  2  x  500mg  tablets  nocte. 

Relifex  is  available  direct  from  Bencard, 
or  from  your  usual  wholesaler. 

Basic  NHS  price:  £15.68  per  pack  of  56 
tablets. 


T  PRESCRIBING  INFORMATION 
Indications:  Osteoarthritis  and  rheumatoid  arthritis 
requiring  anti-inflammatory  and  analgesic  treatment 
Dosage:  Adults  Recommended  daily  dose  is  Ignocte. 
For  severe  or  persistent  symptoms  or  during  acute 
exacerbations  an  additional  SOOmg  -  1g  may  be  given  as  a 
morning  dose  Elderly  Daily  dose  of  Ig  should  not  be 
exceeded  500mg  may  give  satisfactory  relief  Children  No 
clinical  data  to  recommend  use  Contra-lndications: 
Active  peptic  ulceration  Severe  hepatic  impairment  (eg 
cirrhosis).  Hypersensitivity  to  the  drug  Pregnancy  and 
Lactation:  Safety  in  human  pregnancy  has  not  been 
established  Relifex  is  not  recommended  during  pregnancy 


or  in  mothers  who  are  breastfeeding  Precautions: 
Patients  with  aspirin  hypersensitivity  may  react  similarly  to 
nabumetone  Patients  with  a  history  of  peptic  ulceration 
should  be  regularly  reviewed  for  recurrence  of  symptoms 
Consider  dosage  reduction  in  impaired  renal  function. 
Dosages  of  concurrent  oral  anti-coagulants,  hydantoin 
anticonvulsants  or  sulphonylurea  hypoglycaemics,  may 
need  to  be  reduced.  Side-Effects:  Side-effects  include 
diarrhoea,  dyspepsia,  nausea,  constipation,  abdominal 
pain,  flatulence,  headache,  dizziness,  pruritus,  rash  and 
sedation  Presentation  and  Basic  NHS  Price:  Square 
plastic  bottle  of  56  tablets  £15  68  Each  tablet  contains 
500mg  nabumetone  PL38/0301  POM 


REFERENCES:  1.  Boyle,  E  A ,  and  Mangan,  FR  ,  J 
Pharm  Pharmacol,  1982,34(9):  562-569  2. Mangan, 
FR,  etal ,  Proc.Conf  on  New  NSAIDs  Criteria  for 
Therapeutic  Selection,  San  Diego  1986  Abstract  and 
Data  on  File  3.  Jenner,  P  N  ,  and  Johnson,  E  S  ,  Ibid. 
4.  Jackson,  R ,  Ibid  5.  Roth,  S  H  ,  Ibid  6.  Greb,  W.H,  et 
al..  Ibid. 

Further  information  is  available  from  Bencard,  Brentford, 
Middlesex  TW89BD 

Relifex  and  the  Bencard  loqo  are  trademarks 
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■PERSONAL  OPINION 


PI  profit 
versus 
scientific 
reason 


The  recent  High  Court 
judgment  against  the  API 
appears  to  have  been 
determined  not  by  scientific 
reason  but  by  the  effect  on 
company  profits,  so  argues 
community  pharmacist  David 
Liston  from  Birmingham. 


I have  managed  a  pharmacy  during  the 
period  in  which  parallel  importing  has 
mushroomed.  This  trade  has  proved  to  me  to 
be  an  enigma,  and  having  no  personal 
financial  interest  in  it  and  being  under  no 
pressure  to  become  involved  in  parallel 
importing,  it  seemed  to  me  that  any 
involvement  would  be  prejudicial  to  my  own 
interests.  After  all,  such  participation  could 
only  increase  the  already  onerous  daily 
work-burden  upon  myself,  both  mentally 
and  physically,  and,  at  the  end  of  the  day, 
there  was  no  personal  reward! 

However,  one  opined  the  view  that  such 
an  analysis  might  prove  somewhat  facile. 

Everyone  wants  to  be  "successful"  (don't 
they?)  and,  when  in  the  position  of  a  first- 
management  of  a  business  belonging  to  a 
sizeable  group,  most  of  whose  branches  use 
parallel  imports  at  their  own  discretion,  then 
a  subtle  pressure  is  indeed  exerted.  That 
pressure  is  one  which  all  managers  of  any 
business  are  subject  to  —  the  need,  at  the 
end  of  a  given  financial  year,  to  produce  a 
set  of  figures  which,  at  the  very  least, 
compare  favourably  with  those  of  one's 
peers.  Of  necessity,  therefore,  the  subject 
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PERSONAL  OPINION 


had  to  be  given  a  long,  hard  and  cold  stare 
in  order  to  calculate  one's  best  line  of  action 
having  due  regard  to  one's  responsibilities. 

In  my  own  case,  I  decided  to  use  parallel 
imports  on  the  basis  that  they  had  not  been 
ruled  illegal:  precious-little  guidance  had 
been  offered  by  the  Society  or  the  DHSS  at 
that  time;  most  of  the  products  appeared  to 
be  identical  with  their  UK  equivalents, 
notwithstanding  different  trade-names;  and 
the  memory  of  the  earlier  wholesaler 
discounting  fiasco  taught  me  that  a  DHSS 
clawback  was  likely  to  hit  the  business  at  a 
later  date.  Thus,  having  decided  to  become 
involved,  the  extent  of  my  commitment  had, 
of  necessity,  to  be  determined.  My  criteria 
were  simple:  would  I  dispense  these 
products  for  the  wife  and  children  to  use? 

No  firm  guide 

In  the  absence  then  of  firm  guidance  by  the 
Pharmaceutical  Society  or  the  DHSS  I  felt 
that  the  only  procedure  that  I  could  adopt 
was  to  study  carefully  the  labels  of  the 
various  products  available  and,  taking  into 
account  that  being  in  the  EEC  we  were,  in 
effect,  virtually  one  country,  to  use  the 
products  of  those  companies  omnipresent 
throughout  the  European  Common  Market 
area.  This  did  not  seem  unethical  to  me. 

It  was,  I  thought,  unfortunate  that  our 
Pharmaceutical  Society,  which  continually 
stresses  the  scientific  training  of 
pharmacists,  behaved  in  an  apparently 
unscientific  manner  with  regard  to  the  real 
fact  of  parallel  importing.  While  they 
showered  warnings  that  harm  might  be  done 
by  dispensing  Pis,  they  did  not  produce 
much  evidence  to  support  their  views. 

From  the  outset  I  understood  that  the 
raison  d'etre  for  the  trade  was  the  price 
differentials  between  the  UK  and  European 
products  and  nothing  else. 

I  could  never  accept  that  parallel 
importing  increased  costs  to  either  the  NHS 
or  the  British  tax  payer  and  feel  that  those 
who  have  made  such  claims  ought  to  justify 
them.  As  regards  the  allegation  that  it  affects 
the  profits  of  the  pharmaceutical  companies. 
Well?  I  happen  to  believe  that  therein  lies  the 
rub.  This  is  the  reason  for  all  the  litigation 
that  has  recently  been  undertaken;  litigation, 
moreover  —  which  anyone  with  a  modicum 
of  commonsense  could  view  as  sheer  farce. 

For  some  years  now,  I  have  used,  as  have 
probably  the  vast  majority  of  pharmacists, 
parallel  imports:  some  for  gain,  some  for  fear 
of  loss  and  some  for  reasons  of  my  own. 
When  the  DHSS  began  to  license  Pis,  I  felt 
as  if  I  was  emerging  gradually  through  a 
thinning  mist  and  that  the  burden  of  stress 
was  being  lifted:  the  questionable  legality 
being  replaced  by  a  structure  of  law  which 
breathed  the  fresh-air  of  reality,  of  sanity,  as 
rare  these  days  as  is  the  sight  of  the  Aurora 
Borealis  in  Birmingham!. 

Now    I    read    that    the  Wellcome 
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I  could  never  accept  that  parallel 
importing  increased  cost  to  either  the 
NHS  or  the  tax  payer' 


Foundation  is  considering  action  to  prevent 
the  trade  mark  "abuse"  of  one  of  its  prime 
sellers,  namely,  Septrin.  Indeed  this  was  a 
blow;  down  has  come  the  fog  again. 

Wellcome  apparently  believe  that  the 
DHSS  was  wrong  to  grant  a  product  licence 
for  the  imported  product  Eusaprim,  which  is 
therapeutically  identical  to  their  product 
Septrin.  Are  they  suggesting  that  the 
dispensing  of  (what  they  called)  Eusaprim 
against  prescriptions  calling  for  Septrin  has 
the  effect  of  pharmacists  making  excess 
profits  at  the  expense  of  Wellcome! 
Audaciously,  they  infer  that  the  NHS  and, 
ultimately,  the  British  tax  payer  were  also 
losers! 

In  summation,  the  facts,  as  I  see  them, 
are  as  follows:  Eusaprim  and  Septrin  are  the 
same  "thing"  and  Wellcome  freely  admit 
this.  I  quote  Shakespeare: 
"What's  in  a  name? 
That  which  we  call  a  rose 


By  any  other  name  would  smell  as  sweet." 

This  is  common  sense  in  poetic 
phraseology.  The  same  concept  applies  to 
Septrin;  I  repeat,  Septrin  and  Eusaprim  are 
the  same  thing;  they  are  manufactured  by 
the  same  company,  from  the  same 
ingredients  and  using  the  same  process. 
Both  enjoy  the  same  internal  code  and 
identification  name:  ie  Wellcome  Y2B. 
Eusaprim  is  Septrin  and  Septm  is  Eusaprim 
in  all  but  name,  I  believe.  Their  mutual 
substitution  is  not  an  example  of  one 
company  being  compromised  to  the  favour 
of  another.  It  merely  favours  an 
advantageous  price  over  a  disadvantageous 
price,  the  difference  being  the  responsibility 
of  Wellcome  and  certain  European 
Governments  and  no  others.  Indeed,  to  find 
a  concept  that  would  allow  for  Eusapnm  and 
Septrin  to  be  different,  one  would  have  no 
recourse  but  to  turn  via  metaphysics  to 
transubstantiation! 

Do  the  NHS  and  the  British  tax  payer 
bear  the  burden  as  a  result  of  this  practice, 
as  Wellcome  claim? 

My  mist  becomes  a  dense  fog:  the 
Association  of  Pharmaceutical  Importers 
loses  in  its  bid  to  change  the  present  policy 
forbidding    pharmacists   to  dispense 

continued  on  page  964 

My  criteria  for 
using  Pis  were 
simple:  would  I 
dispense  these 
products  for  the 
wife  and  children 
to  use? 
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continued  from  page  962 
medicines  unless  they  carry  the  identical 
name  as  trade  marked  in  the  UK  (whence 
the  Treaty  of  Rome?).  Mr  Brian  Lewis,  API 
chairman,  commented  after  the  judgment: 
"I  am  astonished  by  this  ruling.  It  preserves 
the  ridiculous  situation  whereby  pharmacists 
are  not  allowed  to  dispense  parallel 
imported  medicines  simply  on  the  basis  that 
brand  names  are  different  for 
therapeutically  identical  UK  drugs." 

I  too  am  astonished  by  this  ruling  and 
exactly  the  same  logic  applies  as  I  have 
employed  m  the  first  case.  Thus  I  find  it 
impossible  to  comprehend  that  putative 
logical  process  employed  by  the  DHSS,  the 
PSGB  and  the  learned  High  Court  judge. 
My  reading  of  the  situation  is  that  it  defies 
common  sense  which  I  believe  is  the  basis  of 
any  meaningful  existence.  Observing  the 
past  failure  of  the  DHSS  as  exemplified  by 
their  attempts  to  impose  the  High  Discount 
scheme;  the  clawbacks  imposed  on  the 
dentists  and  opticians  and  the  pitiful 
shambles  of  the  various  unemployment 
benefit  locational  strictures,  would  cause  me 
to  postulate  that  they  are  unsure  of  what  they 


are  about.  The  stance  of  the  Pharmaceutical 
Society  is  indeed  very  frightening:  it 
obviously  has  something  to  do  with  the 
quality  of  medicines  as  presented  to  patients. 

Complex  issues 

The  issue  can  appear  complex  in  the 
absence  of  ordinary  commonsense.  I  feel 
that  this  is  verified  in  the  ruling  in  which  the 
judge  says:  "The  Court  was  attracted  to  the 
API's  arguments  for  a  substantial  part  of  the 
hearing."  However,  he  continued,  saying 
that  it  is  in  reality  the  doctor  who  is  the 
customer  and  who  decides  which  product 
should  be  purchased;  further,  that 
Community  law  has  established 
(Centrapharm  BV  v  American  Home 
Products  Corp)  that  a  difference  in  name  is 
significant. 

Thus  a  PI  with  a  name  different  from  the 
domestic  product  is  a  different  product  even 
though  it  be  therapeutically  and  visually 
identical.  I  do  not  know  the  details  of  the 
case  quoted,  but  I  would  assume  that  it 
concerned  two  companies  marketing  the 
same   or   very   similar   products  under 
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'What's  in 
a  name?' 


different  names.  I  stand  to  be  corrected. 

In  the  case  of  Septrm  and  Eusaprim 
together  with  Adalat(e)  we  have  two  cases  of 
one  company  marketing  one  product  under 
different  names  in  different  countries.  They 
have  identical  code  names  despite  their 
various  packagmgs.  The  ruling  is  that  the 
doctor  is  the  injured  party  following  a 
"substitution".  This  is  fascinating.  Does  this 
mean  that  only  a  doctor  could  instigate 
action  against  a  pharmacist  were  such  a 
"substitution"  to  be  made?  If  so,  how  is  the 
physician  to  ascertain  the  "substitution"? 
Thus  we  have  Eusaprim  in  a  plain  amber 
tablet  container  labelled  "Septrm"  and  this 
would  be  forensically  identical  to  the 
prescribed  medicine.  Again,  Adalate, 
removed  from  the  European  pack  and 
labelled  "Adalat"  could  not  be  distinguished 
by  analytical  techniques.  My  feeling  is  that  if 
the  foregoing  does  not  represent  the  sheer 
farce  contained  in  this  matter  then,  in 
ventatis,  a  tablet  is  a  capsule! 

I  would  clarify  that  what  I  write  is  my 
honest  opinion.  It  is  not  based  on  a  bias 
towards  Pis,  which,  as  I  remarked  earlier, 
has  constituted  a  wearisome  burden  to 
myself.  My  opinion  is  based  upon  common 
sense  and  logic,  on  observation  and 
perception  of  the  reality  which  surrounds  us. 
This,  and  this  alone,  I  believe  should  be  the 
frame  of  reference  for  all  judicial,  political 
and,  for  that  matter,  any  other  decision 
which  human  beings  make.  Again,  I  would 
state,  that  I  believe  that  the  litigation 
concerning  Septrin/Eusaprim  is  laughable 
and  that  the  DHSS  has  made  itself  at  odds 
with  my  kind  of  reality  by  their  seeking  to 
prove  that  something  is  not  what  in  fact  it  is. 
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SHOWRAX 

Planning  a  professional 
image  for  the 
pharmacy. 


We  know  that  as  a  practising 
pharmacist  you  take  a  professional 
pride  in  the  service  you  provide  as  a 
uiable  link  in  the  chain  of  c  01  imunity 

Our  aim  is  to  help  you  reflect  this 
professional  image  to  your  customers  by 
creating  a  more  efficient  and  pleasant 
retail  environment. 

As  the  largest  shopfitting  company  in  the 
UK,  our  range  of  equipment  for  both  shop 
and  dispensary  is  amongst  the  finest 
available.  But  the  extra  value  of  the 
Showrax  service  lies  in  the  vitally 
important  expert  advice  our  consultants 
can  offer  on  how  to  maximise  the 
profitability  of  your  sales  area  and  plan 
your  dispensary  for  total  efficiency.  To 
discover  how  you  can  benefit  from  this 
valuable  service,  simply  return  the 
coupon  today.  We'll  also  send  you  our 
latest  brochures  on  shop  and  dispensary 
planning. 


Tel:  South  (0474)  60671, 
North  (0204)  793316,  Scotland  (03552)  38521. 


Have  you  given  children's 
pain  relievers  a  check-  up  lately? 


The  makers  of  Panadol  announce  a  new  pain  reliever  that 
combines  the  best  of  both  worlds. 

Baby  and  Infant  has  a  pleasant,  fruity  taste  so  children  find 
it  easy  to  swallow. 

And  because  this  paracetamol  based  pain  reliever  contains 
neither  sugar  nor  alcohol,  it  goes  down  well  with  their  mothers. 

New  Panadol  Baby  and  Infant. 

'SOURCE:  SUCROSE  ANALYSIS  DATA  HELD  ON  FILE  AT  STERLING  RESEARCH  GROUP  PANADOL  BABY  AND  INFANT  REPLACES  PANADOL  ELIXIR.  PANADOL  IS  A  REGISTERED  TRADEMARK 


Hoydock  notch 
up  60  years  of  NI 
wholesaling 

Numark  wholesaler  S. 
Haydock  of  Belfast  this  week 
celebrated  their  60th 
anniversary  with  a  Diamond 
Jubilee  Trade  Show.  Co- 
directors  Tom  Hutchinson  and 
Jim  McMaster  welcomed  over 
200  of  the  Province's  500-plus 
community  pharmacists  to  the 
two-day  show  which  featured 
stands  from  50  companies  at 
the  Drumkeen  Hotel,  Upper 
Galwally,  Belfast. 

Haydock  was  founded  in  1927  by 
pharmacist  Sam  Haydock  as  a 
pharmaceutical  sundries  house.  A  former 
drug  buyer  for  Hazletts,  Mr  Haydock  ran 
the  family  business  for  25  years:  his  sister 
and  brothers  took  over  on  his  death  in 
1952. 

Tom  Hutchinson  joined  the  firm  on  the 
sales  side  in  1958,  with  the  other  half  of  the 
Haydock's  duo,  Jim  MrMaster,  signing  on 
to  the  office  staff  a  year  later.  Tom  now 
manages  the  business  while  Jim  balances 
the  books  —  they  bought  out  the  Haydock 
family  interest  in  1968. 

A  milestone  in  the  company's  evolution 
was  joining  Numark  in  1974.  Both  partners 
see  membership  as  key  to  their 
development  —  a  feeling  reciprocated  by 
Numark's  Graham  Arundel  at  a 
celebratory  show  dinner  for  guests  from 
the  mainland. 
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Two  presidents  join  Haycock  partners  Tom 
Hutchinson  (left)  and  Jim  McMaster  (right) 
at  the  entrance  to  their  Diamond  Jubilee 
Trade  Show.  Centre  left  is  president 
Robert  Clarke  of  the  Pharmaceutical 
Society  of  Northern  Ireland  who  has  a 
business  in  Dundonald;  centre  right  is 
Ulster  Chemist  Association  president 
Robin  Halliday,  of  Lisburn 


Tom  Hutchinson  is  now  the  longest 
serving  member  of  the  firm  —  Tom  and 
Jim  have  been  able  to  present  each  other 
with  the  obligatory  25  year  service  gold 
watches,  suitably  engraved!  The  firm  itself 
has  expanded  considerably  over  the  years 
and  now  operates  from  a  modern, 
computer-controlled,  single  story 
warehouse  in  Carryduff,  Belfast.  Staff 
levels  have  remained  largely  the  same 
over  the  last  30  years  —  around  the  50 
mark  —  but  more  efficient  operating 
methods  have  increased  output  per  head. 

Haydocks  have  never  dealt  in  ethicals 
but  now  act  as  agents  for  several  firms, 
including  one  or  two  generics 
manufacturers:  they  have  a  field  force  of 
five.  Tom  and  Jim  see  scope  for  expanding 
their  agency  business.  Meantime,  they  say 
they  are  planning  to  "work  in  harmony"  for 
another  25  years  or  so. 


L 


Victor  and  Joan  Wright  (right)  are  presented  with  a  £500  Numark/Beecham  prize  draw 
travel-voucher  by  George  Duke  of  Beecham  while  Haydock's  Jimmy  Gaston  looks  on 


Former  PSNI  president  Margaret  Watson, 
centre,  talks  business  on  the  Farley  stand 


Staff  of  Peaduouce  agents  Pitman  of 
Lisbum,  co  Antrim,  discuss  sales  progress 
of  the  latest  disposable  nappy,  Babykim, 
launched  in  the  UK  at  the  Haydock  show  m 
a  test  market  limited  to  Northern  Ireland 
and  Boots  the  Chemist  on  the  mainland 
(see  p928) 
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IN  TUE  f  IT  ¥ 
IN    HEU  I 

Counting  the 
contract  cost 

I  wonder  how  many  of  us  are  now 
complaining  about  our  wonderful 
contract.  No  Basic  Practice  Allowance 
paid  this  month,  changed  Essential  Small 
Pharmacy  Scheme,  and  little  or  no  joy.  We 
pay  our  wholesaler  bills  as  usual  though! 

Do  we  realise  that  rural  areas  with  a 
high  net  ingredient  cost,  due  to  100-day 
scripts,  will  be  several  thousand  pounds 
worse  off  this  year?  As  an  example  I 
dispensed  a  script  worth  £150  at  cost  today. 
What  do  I  get?  Some  5  per  cent  plus  a  fee 
and  that  paid  two  months  in  arrears! 
Perhaps  we  could  be  allowed  to  dispense 
in  installments. 

Please  can  28-day  only  scripts  be  made 
mandatory! 
P.J.  Rose 

North  Tawton,  Devon 

Smells  sweet  — 
and  safer  

I  read  with  great  interest  your  report  on  the 
dangers  of  dry  aerosol  air  fresheners  ("Dry 
formulas  dangerous?",  April  11,  p658). 
Our  company  are  marketing  an  air 
deodorizer  —  Neutradol  "pump  action" 
spray.  It  is  available  from  all  main 
wholesalers  for  customers  who  want  a  safer 
product,  which  is  also  very  effective  for  all 
household  smells. 
Quentin  P.  Davis 
M.S.  George  Ltd 

Dispensed  with? 


I  will  rise  to  Xrayser's  bait  once  again  but, 
to  mix  metaphors,  he  really  should  choose 
his  weapon  more  carefully! 

Dispensing  doctors  prescribe  by  brand 
names  in  order  to  ensure  that  their  patients 
continue  to  receive  a  first  class  service 
with  first  class,  reputable  medication. 

Chemists,  on  the  other  hand,  are 
frequently  seen  to  dispense  the  cheapest 
and  nastiest  generics  with  the  aim  of 
maximising  profits.  Indeed,  Xrayser 
quotes  his  own  dispensing  in  his  long, 
preceding  paragraph.  Worse,  others  are 
substituting  "Eusaprim"  for  the  prescribed 
"Septrm"  with  the  same  intention.  At  best 
this  is  greed,  at  worst  fraud  of  the  NHS. 

In  the  meantime,  the  devil  apparently 
take  the  poor  patient! 
Dr  David  Roberts 
Chairman,  Dispensing  Doctors' 
Association 


Generic  PIPs 

no  problem  

Your  report  of  the  Prescription  Pricing 
Authority's  computerised  pricing  trial 
{C&D,  April  25)  suggested  that  problems 
were  encountered  due  to  the  PIP  Code 
having  multiple  codes  for  generic 
products.  That  is  not  so.  PIP  Codes  are 
allocated  to  generics  on  the  basis  of  one 
for  each  available  pack  size  —  irrespective 
of  how  many  suppliers  there  might  be  — 
and  these  are  published  in  C&D's  twice- 
yearly  Generics  Supplement.  However, 
generics  carrying  a  brand  name  which 
fully  identifies  the  product  are  given 
individual  codes,  which  then  appear  in  the 
monthly  C&D  Price  List.  An  exception  to 
these  rules  occurs  where  there  is  a  single 
source,  in  which  case  the  generic  is  shown 
in  the  monthly  List  to  assist  community 
pharmacists.  There  also  remain  a  number 
of  branded  ranges  which  were  in  the  List 
before  PIP  Code  was  established  (eg  APS, 
Nucross),  but  codes  are  no  longer  being 
issued  to  range  additions.  Any  supplier 
with  a  pack  size  for  which  there  is  no 
current  PIP  Code  should  notify  the  NPA's 
Information  Department  as  soon  as 
possible. 

Brian  Dosser  PIP  Code  Administrator, 
National  Pharmaceutical  Association 

Editor.  The  report  wording  may  have  led  to 
misunderstanding  of  the  trial  problem.  In 
fact  PIP  Code  was  entirely  satisfactory  for 
identifying  generics  for  pricing  purposes, 
but  C&D  understands  that  PPA  was  also 
seeking  to  identify  which  supplier's 
products  had  been  dispensed,  for  their 
own  statistical  purposes. 


The  lucky  winner  of  the  Numark  Johnson  & 
Johnson  £500  travel  voucher  prize  draw, 
Robert  Scott  of  Derek  Gray,  is  handed  his 
prize  at  Haydock's  60th  anniversary  trade 
show  (see  p967)  by  J&J  representative 
Graham  Cloake.  Haydock's  Philip  Irwin 
looks  on 


Market  bounch 

The  stock  market  bounced 
ahead  to  record  peaks  in 
early  May  as  investors  grew 
more  confident  of  a  Tory 
victory  at  the  general 
election.  Results  from  the 
local  elections  prompted  the 
biggest  ever  one-day  rise  on 
the  stock  market  last  Friday 
(May  9),  adding  more  than 
£8billion  to  share  values. 

It  was  a  far  cry  from  the  doldrums  of 
mid- April  and  helped  to  give  Rolls  Royce 
a  good  take  off.  The  share  sale  was  the 
third  most  successful  privatisation  yet,  with 
more  than  2  million  people  applying  for 
shares.  In  unofficial  dealings  the  partly 
paid  shares  were  trading  at  123p, 
suggesting  that  shareholders  stand  to 
make  an  immediate  profit  of  45  per  cent. 
Stock  exchange  dealings  start  on  May  20. 

On  a  smaller  scale,  the  welcome  given 
to  Sock  Shop  International,  the  creation  of 
Sophie  Mirman,  a  former  secretary  at 
Marks  &  Spencer,  was  equally  effusive.  In 
all  some  £260m  was  chasing  £4. 9m  worth 
of  shares. 

The  market  has  been  buoyed  by  good 
profit  figures  from  a  number  of  majors. 
Wellcome,  whose  shares  have  been 
carried  away  on  hopes  for  its  Aids 
treatment,  Retrovir,  announced  a  £17m 
increase  in  interim  profits  to  £81. 2m. 

The  increase  reflected  record  sales  of 
Zovirax,  an  anti-herpes  treatment,  rather 
than  profits  on  Retrovir,  which  only  started 
selling  in  April.  In  its  first  four  weeks  on  a 
controlled  market  sales  reached  £lm  and 
hopes  are  high  for  the  next  few  months. 
Wellcome  are  already  working  on 
successor  drugs,  as  are  several  other 
companies  including  Hoffmann  La  Roche, 
who  have  yet  to  become  a  favourite  with 
investors. 

Pharmacies  continue  to  attract  interest, 
fuelled  by  rumours  that  Fred  Brown  and 
his  wife  Janet,  who  founded  Tip  Top  drug 
stores  in  1967,  are  prepared  to  sell  their  44 
per  cent  shareholding.  Speculation  about 
a  boardroom  rift  was  given  added  spice  by 
the  resignation  of  Mike  Tasker  as 
merchandise  director  after  only  three 
years  with  the  company.  Mr  Tasker  is  the 
second  director  to  have  resigned  since  the 
company  came  to  the  market  a  year  ago 
and  he  follows  Keith  Hardisty,  the  finance 
director,  who  also  joined  in  1984. 

Tip  Top's  shares  were  issued  at  160p 
but  have  since  been  as  low  as  130p, 
jecovermg  in  recent  months  to  172p. 
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Body  Mist  Plus  for  girls.  Now  Britain's 
leading  aerosol*  deodorant.  And  new 
Body  Check  Plus  for  men.  Stock  both. 
Up  front.  More  profits.  No  sweat. 


—       ,,.-,c,<  'Source-  Independent  Consumer  Audit  Jan/Feb/Mar  1987 


BUSINESS  NEWS 


Guinness  fail  to  stop 
the  stout  in  ABPI  ad 


Guinness  have  failed  in  a  High 
Court  bid  to  stop  broadcasts  of  an 
Association  of  British 
Pharmaceutical  Industry  television 
commercial  which,  they  claimed, 
suggested  that  their  Irish  stout  was 
"not  good  for  you". 

Sir  Nicolas  Browne-Wilkinson,  the 
Vice-Chancellor,  dismissed  an  application 
by  Guinness  for  temporary  injunctions 
against  the  ABPI  and  J.  Walter  Thompson, 
the  advertising  agency  responsible  for  the 
healthy  living  commerical. 

The  commercial,  which  had  its  first 
broadcast  last  week,  is  being  shown  in 
conjunction  with  the  "Look  After  Your 
Heart"  campaign  by  the  Department  of 
Health  and  Social  Security. 

It  shows  the  dangers  of  eating  fatty 
foods,  smoking,  alcohol  and  taking  too 
little  exercise. 

Guinness  took  exception  to  part  of  the 
film  showing  a  glass  of  stout  and  a  man 
drinking.  They  argued  that,  as  they  held 
80  per  cent  of  the  stout  market,  the  drink  in 
the  advert  would  be  identified  in  the 

EPoS  times  six  in 
seven  years 

A  six-fold  increase  in  Electronic 
Point  of  Sale  (EPoS)  systems  in 
retail  outlets  in  Britain  is  predicted 
over  the  next  seven  years  —  and 
chemists  are  expected  to  be  among 
the  fastest  growing  users  of  the 
technology,  according  to  a  report 
from  computer  specilists  ICL 
published  last  week. 

At  the  moment,  says  ICL's  report 
"Retailing  Today",  about  3  per  cent  of 
major  chemist  outlets  use  EPoS  and  the 
figure  could  be  63  per  cent  by  1993.  But 
that's  low  compared  to  other  retail  outlets. 
By  1993  usage  is  expected  to  reach  95  per 
cent  of  outlets  for  public  utility 
showrooms,  DIY  and  home  improvement 
stores  and  department  stores. 

By  1993  ICL  claim  EPoS  terminals  will 
have  replaced  conventional  tills  at  eight 
out  of  ten  points  of  sale  in  major  outlets 
compared  with  a  penetration  of  only  20  per 
cent  at  the  start  of  this  year. 

In  a  survey  done  by  Gallup  for 
"Retailing  Today"  shoppers  said  they  want 
to  see  quicker  service  at  the  till  and  shorter 
queues  as  part  of  the  improvements  they 


public  mind  as  Guinness.  But  the  judge 
said  there  was  no  suggestion  that  Guinness 
taken  in  any  quantity  would  be  more  likely 
to  cause  heart  disease  than  any  other  form 
of  alcohol.  Neither  the  name  Guinness  — 
nor  the  word  "alcohol"  —  was  mentioned 
in  the  script,  said  the  judge. 

Guinness  claimed  that  the  commercial 
was  defamatory  because  it  amounted  to 
"slander  of  goods".  The  defendants  denied 
the  accusation  and  said  they  would  justify 
the  commercial  at  any  full  trial  of  the 
dispute. 

The  Judge  referred  to  the  old  principle 
in  libel  and  slander  law  that  an  injunction 
would  not  be  granted  if  the  defendant  said 
he  would  justify  the  allegation.  To  grant  an 
injunction  at  this  interim  stage,  said  the 
judge,  would  stifle  freedom  of  speech, 
"which  is  a  valuable  and  important  feature 
of  our  society." 

He  added:  "In  fairness  to  Guinness, 
everybody  accepts  that  it  has  no  greater 
and  no  less  adverse  effect  than  any  other 
form  of  beer.  And  no-one  is  suggesting 
that  Guinness,  taken  in  moderation,  is 
likely  to  cause  damage  to  health." 


would  like  retailers  to  make  —  both  prime 
benefits  of  EPoS,  say  ICL. 

ICL's  report  also  looks  at  paperless 
trading,  data  communications  and  the 
need  for  common  standards,  cashless 
shopping,  and  it  reviews  EPoS  in  the  major 
retail  sectors. 

"Retailing  Today"  £15  from  Mr  Paul 
Critcher,  ICL  Retail  Industry  Centre, 
Computer  House,  292  High  Street, 
Slough,  Berkshire  SL1  4NA. 


Laporte  up  in 
overall  results 

Weak  export  markets  brought 
results  down  for  Laporte's 
pharmaceutical  tableting  firm 
Wallis  Laboratory  last  year. 

But  Laporte's  Industries'  pre-tax  profits 
as  a  whole  were  up  over  15  per  cent  on 
1985;  Laporte  made  profits  of  £64. 2m 
before  tax  on  turnover  of  £422m  —  up  13.5 
per  cent.  Their  activities  in  Australia  were 
disappointing  and  the  pest  control 
company  there  has  been  sold.  The  second 
half  of  the  year  was  a  "considerable 
improvement"  on  the  first,  according  to 
chairman  Roger  Bexon. 


Joining  the  crowd 
for  Martin  bid 

Macarthys  are  joining  the  ranks  of 
interested  parties  eyeing  up 
Guinness's  retail  businesses. 

Leading  the  way  is  accountant 
Arundbhai  Patel,  who  recently  bought 
Finlay's  newsagents.  The  group  would 
nudge  Mr  Patel's  newsagent  interests  into 
second  place,  behind  WH  Smith;  so  it's 
the  Martin  newsagents  chain  which  has 
particularly  caught  his  eye.  But  Gordon 
Drummond  chemists  and  Nature's  Best 
vitamins  are  also  included  in  the  sell-off  — 
and  it  isn't  yet  known  how  they  will  be 
offered  for  sale.  Macarthy's  financial  PR 
man,  Andrew  Home,  commented:  "We 
need  to  see  the  details  first,  to  understand 
what  they  want  to  sell;  and  to  understand 
what  sort  of  price  tag  will  be 
concerned". 

Macarthys  have  taken  several  new  men 
on  board  lately  —  including  John 
Kavanagh  from  the  Martin  retail  group, 
who  was  brought  in  from  their  newsagent 
and  pharmaceutical  properties  division  to 
look  at  potential  retail  pharmacy  buys.  The 
recently  bought  Lif  ecycle  chain  has  a  new 
general  manager  —  Cameron  Scott  — 
who  is  a  retail  specialist. 

No  place  for 
Aliens  in  CES  bids 

Aliens  chemists  chain  is  likely  to  be 
dropped  by  the  successful  bidders 
for  Combined  English  Stores. 

The  Next  fashion  chain  has  stepped  in 
with  a  £325m  bid  for  CES,  topping  the 
agreed  offer  of  £309m  from  Ratners 
jewellers.  But  they  have  already  made  it 
plain  that  Aliens  would  not  be  wanted. 
"Obviously  they  don't  fit  in  with  our 
corporate  portfolio,"  said  financial 
spokeswoman  Jane  Mullen.  "They  have  to 
have  a  chemists  background  and  I  don't 
think  there  would  be  space  for  them  in  a 
retailing  operation". 

Ratners  have  been  looking  to  the  CES 
jewellery  chains,  and  it  had  already  been 
suggested  that  other  divisions  would  be 
sold  off. 

An  offer  document  is  expected  from 
Next  in  the  next  few  weeks. 


Contemporary  Perfumers  Ltd  and  Field 
&  Co  (Aromatics)  Ltd  have  merged  their 
activities.  Field  of  Ruislip,  Middlesex 
specialise  in  making  concentrated 
perfumery  essences.  CPL  specialise  in  fine 
fragrances  for  toiletries  and  cosmetics. 
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Pharmacy 
move  from 
Lederle  

Lederle  have  set  up  a  pharmacy 
division  which  they  say  is  the  first 
step  to  providing  pharmacists  with 
a  better  service. 

The  division  will  initially  be  promoting 
Lederle's  range  of  branded  generic 
medicines  (see  Prescription  Specialities) 
available  from  May  18. 

The  division  is  made  up  of  four 
managers  and  four  clerical  staff.  Nigel 
Mcllroy  is  the  marketing  and  sales 
manager.  He  was  previously  a  field  sales 
manager  for  Lederle.  The  other  three 

Robins  brands 
bid  from  Dow 

Merrell  Dow  have  put  in  a  bid  for 
some  of  the  pharmacy  brands  of 
troubled  US  firm  AH  Robins. 

The  bid  of  $840m  for  seven  brands  — 
including  Robitussin  and  Chap  Stick  — 
has  been  rejected  by  Robins,  who  are 
currently  being  run  under  the  US 
Bankruptcy  Code.  Robins  face  thousands 
of  product  liability  claims  about  their 
Dalkon  Shield  contraceptive  —  but  the 
Merrell  Dow  offer  precludes  any 
involvement  with  the  liability.  The  offer 
runs  out  on  May  19. 

R&D  top  spends 
on  medicines 

Research  based  medicine 
manufacturers  in  the  UK  now  spend 
more  of  their  income  on  research 
and  development  than  any  other 
British  industry,  claims  the 
Association  of  the  British 
Pharmaceutical  Industry. 

Around  £650m  a  year  is  now  spent  on 
R&D  and  the  industry's  net  investment  on 
human  medicine  prescription  research  in 
1987  will  be  over  £500m,  according  to 
ABPI  figures  supplied  in  evidence  to  the 
House  of  Lords  Science  and  Technology 
Committee  this  week. 

David  Taylor,  ABPI's  director  of  public 
and  economic  affairs,  says  the  industry 
pays  for  over  11  per  cent  of  British 
industrially-funded  research,  although  its 
gross  output  is  less  than  2  per  cent  of  that 
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managers  come  from  Cyanamid,  Lederle's 
parent:  Rod  Fuller  is  the  pharmacy 
division's  business  manager  —  he  was 
previously  in  the  finance  division  of 
Cyanamid;  Stuart  Green  is  the  materials 
manager  —  he  was  with  the  manufacturing 
division  of  Cynamid,  and  Tim  Gover  is  the 
pharmacy  division's  administration 
manager;  he  was  also  from  Cyanamid's 
finance  division. 

Nigel  Mcllroy  told  C&D  "these 
generics  are  nothing  like  the  Gx  idea.  The 
Rx  trade  advertising  is  merely  a  symbol 
used  to  convey  the  idea  that  the  products 
are  of  dispensing  quality  ." 

The  pharmacy  division  will  be  using 
the  existing  Lederle  sales  force  to  promote 
the  UK-made  branded  generics  of  which 
there  are  to  be  18  initially  (including  three 
existing  Lederle  products)  with  plans  to 
expand  the  range. 


of  British  industry  as  a  whole.  And  this 
year  Britain  will  sell  £l,700m  worth  of 
pharmaceuticals  abroad,  contributing 
£l,000m  to  the  balance  of  trade,  he  says. 

But  the  ABPI  warns  the  Government 
must  take  action  if  this  is  to  continue  by 
adequately  funding  non-commercial 
medical  and  allied  research  activities 
through  Universities  and  research 
councils,  and  by  changing  the  patent 
provisions.  The  ABPI  points  out  that 
medicines  entering  the  Japanese  and 
American  markets  in  the  1990s  will  have 
twice  the  period  of  protection  available  to 
new  British  medicines  "at  home." 


■  After  winning  their  distribution  contract 
with  the  Beecham  group,  Lowfield,  have 
opened  a  new  distribution  centre  in 
Hepburn,  near  Newcastle,  Tyne  &  Wear. 


Barclays  and 
shops  seek 
Connect-ion 

Barclays  are  to  make  concessions  to 
the  retail  world  in  an  attempt  to 
break  through  opposition  to  their 
Connect  debit  card. 

A  row  started  brewing  about  a  month 
ago  (see  C&D,  April  4,  p623)  when  the 
Retail  Consortium  objected  to  the  card's 
merchant  charge.  Then  Barclays  gave  out 
the  card  to  their  own  staff  —  weeks  before 
the  official  June  3  launch  —  and  the 
dispute  escalated  as  Boots  and  the  Burtons 
fashion  chain  told  staff  not  to  accept  the 
card. 

But  talks  have  carried  on  —  "in  a  fairly 
friendly  fashion,"  according  to  Mike 
Wilmore  of  Barclays;  and  he  added:  "We 
originally  intended  the  merchant  service 
charge  to  be  the  same  as  for  Visa  credit 
cards.  Now  we've  agreed  to  separate  the 
charging  structures.  We'll  be  offering  a 
cheaper  rate,  taking  into  account  future 
volumes".  The  card  had  been  distributed 
to  staff  only  to  test  the  internal  system,  he 
said. 

Barclays  claim  to  be  getting  a  good 
response  "out  in  the  highways  and 
byways"  from  individual  retailers. 

Terry  Steel  of  Boots  commented: 
"We're  not  prepared  to  accept  the  card  on 
the  initial  terms,  but  we  are  prepared  to 
listen". 

Macarthy  Medical  are  refitting  their 
Glasgow  depot,  so  that  it  can  distribute  the 
surgical  and  dialysis  products  previously 
handled  by  the  Cumbernauld  depot. 
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Can  they  vouch 
for  the  vouchers? 

If  chemists  are  presented  with  a 
beauty  token  scheme  (see  C&D  last 
week),  they'll  be  joining  a  host  of 
other  retailers  who've  long  bee  used 
to  handling  the  voucher  system. 

Book  tokens  are  well  established  as 
"cop-out"  —  or  mailable  —  Christmas  or 
birthday  gifts.  But  how  do  they  rate  in  the 
small  bookselling  outfits'  eyes? 

"It  makes  a  lot  of  extra  work  for  a  small 
shop  keeper,"  warns  the  manager  of  The 
Bookshop,  East  Grinstead.  "But  round 
about  Christmas  it  puts  the  sales  up  a  lot. 
There  is  a  percentage  to  pay  —  but  it's 
very  small  —  and  you  sometimes  just 
wouldn't  be  making  the  sales  without 
them". 


A  more  cautious  verdict  comes  from 
the  Midland  Educational  Bookstore  in 
Wolverhampton  —  though  the  manager 
there  finds  tokens  a  hit  with  schools.  "It's  a 
benefit  to  customers  more  than  to 
ourselves;  but  the  system  does  spread 
trade  —  because  you  can  buy  up  here  and 
exchange  in,  say,  London  —  so  that's  two 
shops  gaming.  But,"  she  adds,  "you  do 
have  to  pay  for  the  facility,  and  it  doesn't 
always  make  up  for  it.  Though  they  do 
bring  quite  a  bit  of  trade  as  a  whole". 

Another  well-established  voucher 
market  is  in  the  records  trade,  where  EMI 
are  the  mam  sponsors.  Again,  it's  the 
Christmas  season  that  sees  most  benefit, 
says  the  assistant  manager  of  Andy's 
record  shop  in  Cambridge.  "We  do  a  lot  of 
trade  then  —  but  not  that  much  profit, 
because  we  pay  a  certain  percentage.  But 
it  does  bring  in  new  customers  —  and  the 
system  does  expand  the  market". 


BUSINESS  NEWS^^= 


Building  on 
financial  role 

For  the  first  time,  a  building  society 
is  about  to  launch  its  own  cheque 
books  and  guarantee  cards  with 
current  accounts. 

Nationwide  are  using  a  new  law  to 
move  in  on  what  used  to  be  banking 
territory.  In  January  the  Building  Societies 
Act  (1986)  came  into  effect,  granting 
societies  the  freedom  to  use  some  of  their 
assets  for  different  financial  services. 

The  Society  will  guarantee  every 
"Flexaccount"  chegue  up  to  £50  and  says 
they  can  be  accepted  and  cleared  the 
same  way  as  bank  cheques. 

From  the  retailer's  point  of  view,  there 


Drug  package 
from  CANTAB 

Pharmaceutical  companies  are  to 
be  offered  "a  total  drug 
development  package"  by  a  group 
set  up  by  Cambridge  Applied 
Nutrition  Toxicology  and 
Biosciences  (CANTAB)  based  at 
Hinchingbroke  Hospitrl  in 
Huntingdon. 

The  start  up  operation  is  being  funded 
by  Charterhouse  Venture  Fund.  CANTAB 
also  have  a  joint  agreement  with  Osaka 
Pharmacology  Research  Clinic  in  Japan 
where  there  will  also  be  an  office,  and  a 
similar  joint  venture  operation  is  being 
completed  in  the  USA.  In  this  way 
European  and  N.  American  clients  will 
have  access  to  the  Japanese  market  and 
vice  versa. 

CANTAB  say  that  where  they  differ 
from  other  independent  trials  companies  is 
that  they  can  take  on  the  development  of  a 
drug  from  pre-clmical,  early  trials  and 
studies  through  to  obtaining  relevant 
approvals  from  national  and  international 
regulatory  bodies. 


Scenting  change 

There's  been  some  upheaval  lately 
in  the  upmarket  perfumes  industry 
in  France. 

Baggage  makers  Louis  Vuitton  — 
who've  already  bought  Givenchy's  owners 
—  have  bought  15  per  cent  of  the  family 
firm  Guerlain.  The  companies  now  plan  to 
swap  directors. 

And  Hoechst  subsidiary  Roussel-Uclaf 
are  discussing  the  sale  of  their  Rochas 
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will  be  little  difference  in  the  procedure. 
The  scheme's  official  launch  is  on  May  15 
—  but  Nationwide  were  keeping  quiet 
about  its  "extras"  when  C&D  went  to  Press. 
A  spokeswoman  would  only  say  that  "there 
are  some  very  exciting  developments  to  go 
with  it". 

Midland  Bank  have  introduced  a 
24-hour  cheque  card  referral  service  for 
retailers  suspecting  that  cards  are  stolen. 
The  service  covers  cheque  guarantee  and 
eurocheque  card  transactions  for 
Midland,  Clydesdale,  Co-op,  Northern 
and  Trustee  Savings  Banks.  Retailers  can 
phone  (free)  on  0800  010369  to  be  told  if  a 
card  is  stolen;  if  lines  are  engaged, 
emergency  calls  should  be  made  (at  a 
charge)  on  01-404  5599.  Retailers  who 
retain  stolen  cards  can  pick  up  a  £50 
reward  —  or  £100  for  a  eurocheque  card. 


division  with  Wella;  Rochas'  sales  fell  10 
per  cent  in  1986,  though  the  division  still 
made  a  profit. 

According  to  a  Financial  Times  report 
the  perfume  industry  in  France  has  seen  a 
drop  recently,  in  overseas  sales. 


Last  orders 

Pharmacists  wishing  to  attend  the  Regional 
Study  Day  on  OTC  hydrocortisone  at 
Aston  University  on  May  20  should  contact 
Alison  Morley  without  delay  or  risk  going 
hungry  —  the  caterers  will  have  difficulty 
in  coping  with  the  usual  last  minute,  turn- 
up-on-the-day  types. 

A  large  turnout  is  also  expected  for  the 
evening  session  for  speakers  Tim  Astill, 
NPA  director,  and  David  Sharpe,  PSNC 
chairman.  Ms  Morley  is  prepared  to  book 
a  larger  room  if  necessary  —  present 
space  is  limited  to  70  persons. 


NPA  places 

Some  places  are  still  available  on 
the  National  Pharmaceutical 
Association's  Loss  Prevention  in 
Pharmacy,  and  Law  in  Action 
Courses. 

Both  courses  will  take  place  at  the 
Great  Northern  Hotel,  Kings  Cross, 
London.  Loss  Prevention  is  scheduled  for 
May  19  (cost  £90)  and  the  law  course  for 
May  20  (cost  £46).  Places  can  be  booked  at 
|  a  total  cost  of  £110.  Details  on  0727  32161. 


Milupa  House,  the  company's  new  head- 
quarters in  Hillmgdon  was  officially 
opened  last  week.  Since  the  company's 
introduction  to  the  UK  12  years  ago, 
Milupa  have  changed  premises  five  times 
as  business  has  grown.  The  company 
marked  the  day  with  the  presentation  of  a 
cheque  for  £5,600  to  consultant 
paediatrician  Dr  Sam  Tucker  of  the 
Hillingdon  Hospital  for  the  purchase  of  an 
infant  ventilator 

Nurdin  &  Peacock,  the  cash  and  carry 
wholesalers,  have  announced  pre-tax 
profits  up  12.1  per  cent  for  1987. 

The  profits  of  £17. 6m  —  up  £1.9m  — 
are  on  turnover  of  £839. 3m,  compared 
with  £727. 8m  last  year.  Chairman  Michael 
Peacock  said  one  of  the  mam  features  of 
the  year  was  "the  outstanding  success  of 
our  Happy  Shopper  brand  which  we 
launched  in  January  1986." 


Sunday,  May  17 

Anglia  Region.  Pharmaceutical  Society.  10am, 
University  Arms  Hotel,  Regent  Street,  Cambridge.  A 
regional  conference  on  "AIDS  and  the  pharmacist". 
Further  information  Irom  Dr  S.  Ellis,  tel  (0223)  61212 
ext  207  or  Mr  R.  Tuffin  on  (0245)  66332. 

Tuesday,  May  29 

Society  of  Cosmetic  Scientists  annual  meeting, 
6.30pm,  Charing  Cross  Hotel,  London  WC2. 

Wednesday,  May  20 

Dundee  &  Eastern  Scottish  Branch. 
Pharmaceutical  Society,  theatre  visit  to  the  Byre 
Theatre  at  St  Andrews,  meeting  6pm .  Details  Irom  Mrs 
P. A.  Duncan,  tel  Dundee  75923. 
Slough  and  District  Branch.  Pharmaceutical 
Society.  7.15pm,  post-graduate  medical  centre,  King 
Edward  VII  Hospital,  Windsor.  Mrs  H.  Traylor  on 
"Glucose  monitoring  in  blood  and  urine" 

Thursday,  May  21 

Lincoln  and  District  Branch.  Pharmaceutical 
Society.  7pm,  Lincoln  Cathedral  West  Front.  Tour  of 
cathedral  rool  area. 

Advance  information 

IBC  Technical  Services  Ltd  International  Seminar 

on  "Relaxant  Factors  —  Their  Significance  in 
Cardiovascular  and  Airway  Disease,"  July  3,  London. 
Further  details  Penny  Robinson,  tel  01-236  4080 
IBC  Legal  Studies  and  Services  Ltd.  one-day 
seminar  on  "Product  Liability  and  the  Pharmaceutical 
Industry,"  June  25,  the  Cafe  Royal,  London  Wl 
Further  details  from  Jackie  Lee  tel  01-236  4080 . 
National  Pharmaceutical  Association  Regional 
Dinner  for  Area  1,  May  28,  at  Newcastle  Moat  House 
Hotel.  Details  from  Mike  King,  NPA,  tel  0727  32161. 
Shopex87.  June  14-18,  Olympia,  London.  Tickets 
available  from  Hazel  Halsey,  AGB  Exhibitions  Ltd,  tel 
01-868  4499. 
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APPOINTMENTS 


SALES  &  MARKETING 


Senior  Product  Manager 

£19,000  plus  car 

Our  blue  chip  client  is  the  leading  company  operating  in  the  very  competitive  OTC  sector.  Committed  to  retaining 
this  position,  they  pursue  vigorous  strategies  for  current  brands  combined  with  a  strong  NPD  programme  A 
significant  opportunity  has  arisen  for  an  expenenced  marketer  to  take  command  of  the  profitable  growth  of  a 
major  product  group  A  high  level  of  motivation,  self-confidence  and  strong  interpersonal  skills  are  required  in 
this  demanding  environment.  CD01 

This  is  one  of  a  number  of  attractive  career  opportunities  that  we  are  currently  handling 
Call  Ann  Rodngues  to  discuss  your  requirements  and  find  out  more  on  01-930  5161 

Lloyd  Marketing  Selection 

Alhambra  House,  27-31  Charing  Cross  Road.  London  WC2H  0AU.  Tel:  01-930  5161 

The  Lloyd  Group 


SENIOR  PRODUCT  MANAGERS 

£17,500  +  car  Toiletries 

Internal  promotion  has  created  these  superb 
opportunities  for  young  (25-28)  high-flyers  to  head 
up  flagship  brands  with  large  TV  allocations. 
Prospects  within  this  fast  expanding  company  are 
multi-optional  and  international  in  scope.  North. 
K/172 

Please,  phone  (or  write  to)  Sue  Keen  quoting  Ref 
IPG  Sales  &  Marketing  Interface  Ltd, 
26-28  Gt  Portland  St,  London  W 1 N  4AD. 
Tel:  01-631  3780  (24  hours). 

PRODUCT  MANAGER  -  COSMETICS 

To£15,000  +  Car  Home  Counties 

A  chance  to  work  for  a  prestige  company.  A  creative 
role  hut  with  need  for  communicative  skills,  would  suit 
a  fashion  conscious  Marketing  Executive  with  circa  1 
year's  experience. 

REF:  MJ425 

Please  send  V  \  or  ring  John  Hall 
ACRON  MANAGEMENT  SELECTION 
3-6  THE  COLONNADE,  HIGH  STREET, 
MAIDENHEAD,  BERKS  SL6  1QL. 
TELEPHONE:  0628  37444 


SENIOR  PRODUCT 
MANAGER  OTC 

c  £17,000  +  Car 

One  of  the  UK's  leading  healthcare  companies 
whose  products  are  household  names  are  setting  up  a 
new  dietary  healthcare  division.  In  an  area  of 
enormous  potential  they  have  a  number  of  new 
products  to  he  introduced  during  1987.  An 
experienced  PM  with  a  dietary  healthcare 
background  is  required  to  develop  this  exciting 
venture.  The  successful  candidate  will  progress  to 
Marketing  Manager  within  a  year.  D5470 

SENIOR  PRODUCT 
MANAGER  OTC 

To  £18,000  +  Car 

Working  on  a  brand  leading  product  with  a 
substantial  involvement  in  new  product 
development  this  position  requires  an  FMCG  or  OTC 
professional  who  has  experience  in  handling  TV  led 
budgets.  This  is  a  high  profile  position  with  complete 
automony  on  brand  strategy.  London  based.  D5320 

Interested  candidates  should  contact  David  Roberts 
on:  0  1  H"7  3344  and  quote  the  relevant  reference 
numbers 

The  Davis  Company  Ltd., 

1  3/ 1 4  Dean  Street,  London  W 1 V  5 AH. 
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Appointments 


Business  for  Sale 


Business  Opportunities 


BARKING,  HAVERING  AND  BRENTWOOD 
HEALTH  AUTHORITY 

OLDCHURCH 
HOSPITAL.  ROMFORD 

STAFF  PHARMACIST  — 
TECHNICAL  SERVICES 

(£12.101  -£15,488incl.  London 
Weighting  +  on-call  increments) 

We  require  a  staff  pharmacis!  whose  interests  lie 
m  both  techmcol  and  clinical  aspects  of  hospital 
pharmacy  to  be  responsible  for  non-sterile 
production,  pre-packmg  and  cytotoxic 
reconstitution  The  post  holder  will  also  have  a 
unit  wide  role  to  monitor  and  advise  on  the 
handling  of  cytotoxic  drugs 
The  manufacturing  unit  is  the  district  centre  for 
production  of  a  wide  range  of  products  not 
available  commercially.  A  cytotoxic 
reconstitution  service  to  the  hospital  unit  and  the 
regional  radiotherapy  and  oncology  centre 
based  at  Oldchurch  is  fully  operational  and  we 
are  planning  to  start  on  I.V.  additive  service.  A 
busy  T.P.N,  ond  radiopharmaceutical  service  is 
well  established. 

The  successful  candidate  will  be  based  in  o 
recently  commissioned  unit  with  good  staffing 
levels.  The  department  is  fully  computerised  and 
operates  using  the  district  pharmacy  computer 
systems  and  a  microcomputer  for  specialist 
dispensing  calculations  and  labelling 
This  post  offers  considerable  scope  for  clinical 
pharmacy  developments  ond  training  in  this  field 
will  be  given  by  our  clinical  tutor.  Appropriate 
technical  training  will  also  be  provided,  as 
necessary 

For  further  information  to  arrange  a  visit,  or  to 
request  on  application  form  and  job  description 
contactMr  A.  Evans,  Principal  Pharmacist,  on 
Romford  (0708)  46090  ext.  3321 
Closmgdate  29th May  1987. 


IRISH  REPUBLIC 
—  PHARMACY 
FOR  SALE 

Large  modern  pharmacy  for 

sale  in  major  town  in  Co. 
Donegal.  Superior  location. 
High  turnover.  Audited 
figures  available.  For 
confidential  information 
please  contact: 

BOX  C&D  3206. 


EXCESS  STOCK? 

You  can  dispose  of 
unwanted  stock  and 
earn  extra  revenue 
by  selling  it  through 
the  Chemist  & 
Druggist  Classified 
Section. 

To  advertise  call 
Mike  Gould  Chemist 
&  Druggist  Classified 
0732  364422 
ext.  476. 


Agents 


URGENT 

Agents  wanted  for 
all  areas 

to  call  on  Retail  Chemists  to 

promote  new  product. 
Please  apply,  stating  area  to 
be  covered,  to: 
SOMEONE  SPECIAL 
1/7  Church  Street, 
Edmonton, 
London  N9  9DR 
Telephone:  01-884  0680 


O.T.C.  MEDICINES 

Successful  U.K.  O.T.C.  medicines  company 
with  chemist  sales  force  and  marketing 
expertise  wishes  to  acquire  "P  or  G.S.L." 
products.  Brands  surplus  to  requirements, 
dormant,  established,  or  with  development 
potential  considered. 

Write  in  first  instance  to: 

The  Product  Bureau 

Kestrel  Marketing  and  Promotions  Limited, 
216  Chester  Road,  Helsby,  Cheshire  WA6  OAW. 

All  replies  treated  confidentially 


British  manufacturer  of  Medical  Healthcare  Plastics  (the 
world  leader  in  its  own  market)  now  wishes  to  extend  its 
sales  to  the  chemist  and  allied  markets  by  the  appointment 
of  an 


EXCLUSIVE  OR 
SOLE  AGENCY 


on  a  national  or  regional  basis. 

Ideally  applicants  will  manufacture  or  market  exclusive 
branded  lines  with  their  own  sales  force. 
Our  products  are  top  quality,  to  British  standard,  and 
supplied  on  contract  to  all  regions  of  the  Health  Service  and 
exported  to  over  50  countries. 

Our  products  are  unique  and  some  are  patented,  and  all  are 
competitively  priced,  with  a  new  range  being  introduced  in 

July 

Initially  please  send,  in  strictest  confidence,  brief  details  of 
company  organisation,  products  and  outlets  covered  to: 
BOX  C&D  32  14 


Premises  to  Let 


PRIME  SITE 

MANCHESTER  CITY 
CENTRE 
Premises  fully  registered 
for  retail  pharmacy.  Very 
high  volume  pedestrian 
trade.  Lease  to  be 
negotiated. 

BOX  C&D  3213 
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Professional  Prescription 
Computer  Labelling 


John  Rictiardioii 
Computer!  Lid 


-  In  Pharmacy  Labelling 
In  Auto-Order  Stock  Control 


►  In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FRI'.KI'OST,  Preston  PR 5  liBK  Telitphoiii!:  (0772)  [VZAHV.l 


Stock  for  Sale 


Stock  Wanted 


PERFUMES 
PERFUMES 
PERFUMES 

Telephone  for  a  price  list. 
WEST  LONDON  LTD 
397  ACTON  LANE,  ACTON, 
LONDON  W3 
TELEPHONE:  01-993  6409 


Shopfitting 


GOODMANS 

A  complete  shopfitting  service  for  the  Retail 
Pharmacy.  We  manufacture  our  own  dispensary 
units,  base  and  wall  units,  fully  adjustable  shelves 
throughout,  drawer  units,  display  counters  and 
counters  with  glass  binning. 

GOODMANS- JOINERS  and 
CABINET  MAKERS 
The  Rinkworks,  40  Leagrave  Rd,  Luton,  Beds. 
Tel:  0582  24085 


Shopfitting 


lEXDRUfi 

L-STOREFITTERS-J 


0626-834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHAtlfi  IUSIN[SS  >A«K   OLD  NtWTON  ROAD  HtATWHflO  DfVON  TQI2  6UT 


marspec 

X^Si  SHOPFITTING  LTD 

A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 
Southern  Office:  Northern  Office: 

Unit  4b,  4  Prestwood  Court, 

Grace  Road,  Leacroft  Road, 

Marsh  Barton,  Risley,  Warrington, 

Exeter,  Devon  Cheshire 
Tel:  0392  216606  Tel:  0925  827292 


Plan-exe 

DESIGNERS  &  MANUFACTURERS 
LIMITED 

PROVIDING  A  COMPLETE 
SHOPFITTING 
SERVICE 


Equipment  for  Sale 


NORITSU  MINILAB  FOR  SALE 


Will  process  400  films  per  day  — 
including  35mm,  1 10, 126  and  disc.  Can 
be  seen  working  in  London. 

Will  deliver  and  install. 
£20,000  for  quick  sale. 

Contact:  Murray  Mackinnon 
Telepone:0224  770826 


Labels 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE- THAT'S  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NOW  05}  -708  8800  [^J^Zni'sRN3  5,1 
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Running  for 
charity,  torn  ten- 
dons, blisters... 


The  Mars  London  marathon  last 
Sunday  proved  a  little 
disappointing  for  some  of  the 
pharmaceutical  entrants. 

Charlie  Spedding,  tipped  as  a 
favourite  before  the  race,  came  in  eighth 
but  his  English  record  of  2  hours  8  minutes 
and  33  seconds  still  stands.  He  told  C&D 
this  week  that  he  was  very  frustrated 
because  he  finished  just  30  seconds 
behind  the  winner.  However,  he  has 
secured  his  place  in  the  British  team  for 
the  World  championships  later  this  year. 

Dick  Tuffin,  community  pharmacist 
from  Witham  in  Essex,  was  slowed  up  a 
little  over  half  way  round  the  26  mile 
course  by  a  torn  tendon.  "I  didn't  realise  I 
had  one.  I  thought  I'd  blistered  or  picked 
up  a  stone,"  he  told  C&D.  When  he 
checked  with  the  medical  staff  at  the  end 
of  the  race  he  was  told  the  bad  news  and 
had  his  ankle  strapped  up.  "I  also  lost 
three  toe  nails,"  he  said,  "but  that's  a  minor 
detail,  I  always  do  that." 

Despite  the  injury  Mr  Tuffin  was 
undeterred  and  back  at  work  on  Monday 
with  a  training  run  planned  for  Tuesday 
evening.  This  year's  London  marathon  was 
Mr  Tuffm's  fifth  and  he  says  he  will  do  it 
again  if  it's  on  next  year. 

Mr  Tuffin  wore  his  National 
Pharmaceutical  Association  T-shirt  all  the 
way  round  and  so  earned  £100  for 
Birdsgrove  House  from  the  NPA. 

Terry  Dole,  assistant  to  the  financial 
executive  at  the  Pharmaceutical  Services 
Negotiating  Committee  knocked  some  20 
minutes  off  his  time  for  his  first  marathon 
run  last  year.  He  too  wore  an  NPA  T-shirt. 
This  was  his  first  London  marathon  and  he 
told  C&D  he  was  pleased  to  finish  in  about 
the  time  he  was  aiming  for  — 3  hours  48 
minutes  which  put  him  about  11,800  out  of 
19,500  finishers.  So  far  he  has  been 
promised  £300  in  sponsorship  money  and 
says  he  is  still  looking  for  more  to  go  to  the 
charity  SENSE  —  the  society  for  the  deaf 
and  blind. 

The  only  thing  to  mc.r  Mr  Dole's 
marathon  was  the  sheer  number  of 
runners.  "It  was  very  difficult  to  get  into 
the  running.  It  took  six  minutes  just  to 
reach  the  start  line,"  he  told  C&D. 

Before  he  runs  another  big  marathon 
Mr  Dole  says  he  wants  to  run  a  few  shorter 
races  to  build  up  his  speed  so  he  can  start 
nearer  the  front. 
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lacob  Chapman  of  Stewart  &  Chapman's 
Pharmacy,  Dungannon  is  presented  with  a 
£500  travel  voucher  by  Chesebrough- 
Pond's  Barry  Cully  at  Haydock's  60th 
anniversary  trade  show  last  week. 
Haydock's  representative  Noeleen 
Turkington  looks  on.  Mr  Chapman  won  the 
voucher  in  a  Numark/Chesebourgh  Pond's 
draw 


NPA's  Mrs  Benson 
now  a  Fellow 

National  Pharmaceutical 
Association's  training  officer  Mrs 
Ailsa  Benson,  has  been  made  a 
Fellow  of  the  Institute  of  Training 
and  Development. 

She  has  also  been  appointed  to  the 
retail  project  group  of  the  National 
Council  of  Vocational  Qualifications 
which  will  be  responsible  for 
standardisation  of  retail  gualifications. 

Mrs  Benson  joined  the  NPA  in  1980 
after  a  wide  experience  in  retail, 
personnel  and  training.  She  believes  her 
greatest  achievement  is  not  having  any 
ulcers  after  years  of  trying  to  convince 
pharmacists  of  the  need  for  training  for 
themselves  and  their  staff. 

Lawson  Mardon  Ltd:  John  Brock, 
managing  director,  Smith  Brothers 
(Whitehaven)  Ltd,  will  take  up  the  non- 
executive appointment  of  deputy 
chairman  of  the  company  from  August.  Mr 
Brock  is  resigning  from  the  managing 
directorship  on  medical  advice.  David 
Beeby,  managing  director,  Mardon 
Illingworth  Ltd,  will  be  appointed 
managing  director,  Smith  Brothers  in 
August.  Robert  Williams,  deputy 
managing  director,  Mardon  Illingworth, 
will  be  appointed  managing  director  of 
that  company  in  June. 

Celltech  Ltd:  Sir  James  Gowans  has  left 
the  Board.  Sir  James  is  deputy  chairman 
and  secretary  of  the  Medical  Research 
Council.  It  was  recently  announced  that 
he  will  also  be  leading  the  MRC's  research 
programme  into  AIDS,  and  because  of  this 
he  has  decided  to  give  up  his  directorship 
at  Celltech. 

Tip  Top  Drugstores  pic:  Angela  Hall  has 
been  appointed  the  first  marketing 
director,  responsible  for  marketing 
strategy  and  buying  and  stocking  policy. 
Her  appointment  has  led  to  a  major 
restructuring  of  the  market  department, 
which  will  include  Paul  Snaith,  buying 
controller.  Two  more  senior  positions  are 
being  created  in  buying  and  own  label 
product  development. 

Imperial  Chemical  Industries  pic:  Frank 
Whiteley  becomes  deputy  chairman  of  the 
board  and  Chris  Hampson  becomes  an 
executive  director  of  the  company  with 
effect  from  September  1. 

Mid  Glamorgan  Local  Pharmaceutical 
Committee:  C.  Hugh  Thomas,  JP,  MPS 
has  been  elected  secretary. 
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Community  pharmacist  Raymond 
Brewster  from  Clacton-on-Sea  was 
running  his  third  London  marathon  and 
had  the  added  bonus  of  becoming  a 
grandfather  the  week  before  the  race. 

Mr  Brewster  wore  his  NPA  T-shirt  and 
also  hopes  to  raise  about  £500  for  the 
Imperial  Cancer  Research  Fund  from  his 
efforts.  He  completed  the  race  in  5  hours 
23  minutes  and  51  seconds,  a  little  slower 
than  the  previous  two  years  when  he 
managed  around  four  and  three-guarter 
hours.  He  was  slowed  somewhat  this  year 
by  a  blood  blister  but,  nevertheless,  Mr 
Brewster  said  the  running  conditions  were 
very  good. 


Brighton  shock 
for  LRC  staff 

Six  members  of  LRC  Products  staff 
were  taken  to  hospital  last  week 
after  being  attacked  at  their  annual 
sales  conference. 

The  attack  happened  in  the  early  hours 
of  the  morning  at  the  Grand  Hotel, 
Brighton,  when  a  group  of  non-residents 
suddenly  turned  on  one  of  the  LRC 
employees  staying  there.  His  colleagues 
went  to  his  rescue  and  in  the  ensuing  fight 
one  of  them  had  his  finger  bitten  off.  The 
other  five  injured  were  soon  discharged 
from  hospital  and  the  conference 
continued  the  next  day,  but  minus  a 
couple  of  speakers. 

It  is  understood  the  police  have 
detained  some  of  the  assailants  in  custody 
and  are  guestionmg  others. 

Neutrogena  (UK)  Ltd:  Roger  King  is 
promoted  to  managing  director  and  Kate 
Reynolds  is  appointed  product  manager. 
Mr  King  previously  worked  as  marketing 
director  for  Neutrogena;  Ms  Reynolds 
joins  the  company  from  Nikon. 
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mazingly,  there  are  more 
than  seven  hundred  items 
in  our  range  of  natural 
ingredients,  from  aconite  to  zanth- 
oxyllum.  Gathered  from  every 
corner  of  the  globe  to  meet  your 
most  exacting  requirements. 
Whether  it's  herbal  and  medicinal 
extracts,  galenicals,  oleoresins  or 
chlorophylls,  you'll  get  the  same 
uncompromising  quality,  the  same 
personal  friendly  service.  Quickly 
and  reliably. 

To  find  out  more  about  Ransom 
Natural  Products,  'phone  Hitchin 
(0462)  37615.  You'll  get 
the  straightforward  facts 
without  all  the  razzamataz 


Ransom  Natural  Products 

William  Ransom  &  Son  pic,  Bancroft,  Hitchin 

Herts  SG5  1LY.  Tel:  Hitchin  (0462)  37615  Telex:  825631 
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Going... 


Sensitive  teeth  affect  nearly  half  the 
UK  population  at  some  time,  so  the  market 
is  huge.  And  it's  totally  dominated  by 
Sensodyne.  But  we're  not  just  the  brand 
leader.  We're  the  No.  5  brand  by  value*  in  the 
total  toothpaste  market. 


Going 


When  Sensodyne  F  joined  the 
range  last  year  it  was  an  instant  hit. 

Backed  by  a  National  TV 
campaign,  total  brand  sales  surged 
ahead.  So  we're  backing 
Sensodyne  again  with  a  record 
£2.7  million  TV  spend. 


Gone. 


BACK  ON  TV  IN  JULY. 


SENSODYNE 

TOOTHPASTE 


Consumers  know  Sensodyne  works.  When  they  try  it, 
they  stay  with  it.  The  Sensodyne  F  launch  created  new 
users,  giving  you  extra  business.  It's  also  boosted  total 
Sensodyne  Sales  to  their  highest  level  ever.  So  when  TV 
starts  in  July  make  sure  you're  well  stocked  with 
Sensodyne  F,  Mint  and  Original.  Sensodyne's  the 
SENSODYNE     oniy  brand  you  need. 


It 


"Independent  Consumer  audit  1986/87. 


SENSODYNE 
TOOTHPASTES 


Britain's  No.l  brand  for 
Sensitive  Teeth 


